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Gladys the beautiful reception- 
4+ «ys she sees the American 
‘ape: Service is offering its baby 
-oducts as laboratory controlled, 
and sne wonders if there will ever 
be laboratory to control the 


Diape 


be 
baby. 


7, 2 F 


The current dither over the War 
Advertising Council’s VD cam- 
paign recalls Calvin Coolidge’s 
famous comment on the minister 
who preached against sin: ‘“He’s 
against it.” 

vg¥wey 


“PTC tightens up rules on ‘free’ 
in advertising,” reports ADVERTIS- 
mG AGE. 

Wonder how this will affect 
publicity going out on free press 
and free enterprise. 


ve iP 


“Wichita,’ proclaims Station 
KFH, “is a Hooperated city.” 

And the clients claim that’s just 
as good as being pixilated. 


i 


Paper will remain tight until 
next June,.a news report says, and 
thereafter publishers and other 
users of the precious product may 
feel justified in getting that way. 
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The public wants new Cars 
ead of new houses, a Crowell- 
‘o. ‘ler survey reveals. Looks as 
f in the future as in the past, 
most Americans are going to want 
to go places and do things. 
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Chatham blankets are going to 
be promoted with a new radio 
show called “The Chatham Shop- 
per,’ and the management will be 
disappointed if it doesn’t make a 
lot of warm friends. 


a 


“Despite an enormous amount 
of hokum to the contrary,” says 
Robert H. Otto, “the fundamentals 
f buying and selling are no dif- 
ferent abroad.” 

Then how did all the experts 
get that way? 

v v v 


Feldon, the eminent 
and publishers’ consultant, 
‘ays anybody who drives off the 
ee with an iron should feel enti- 
Ned to eat his peas with a knife. 


Dutch 


g0lfe; 


v v v 
Du Review says that man- 
sement decisions are “always 
par’ sixth sense magic.” 
JA A. C. Nielsen says that 


half the time they’re wrong. 
v v v 
en, asserts Fawcett Maga- 


mics, are the greatest 
€ group” 


ae v 


ternational Affiliation is 


verybody to devote V-E| 


ork and worship, but it’s 
be hard to prevent cele- 
om breaking open a case 
Cola. 

v v v 
“as 


d timetables are 


; third-grade arithmetic,” | !n Weshington 
* Maine assures its public, | Obituaries — 
i lot of the third graders Photographic Review 


ive failed in arithmetic. 
Copy Cus. 


in merchandis- | 


no news to advertising | Ppe-Election Flash! 
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THE MUTUAL LIFE THE MUTUAL LIFE 
fata  Weaape pay on ri 


MAKES A POINT—Typical ads in Mu- 
tual Life's campaign are these two, in 
which social security is turned into an 
asset, instead of a liability, for the 
insurance company. 


Life Insurance Ads 
Promote Adequate 
‘Social Security’ 


Underwriters Use It 
as Wedge to Sell 


More Coverage 


New York, Sept. 28.—Instead of 


being stymied by federal social! 
security legislation, many life in-| 
surance companies are busy pro- 
moting the fact that only with the) 
help of life insurance can adequate 
“personal security” be attained. 

Mutual Life Insurance Com- 
pany of New York, for example, 
has conducted a campaign in six 
Magazines since June, 1943, 
through Doremus & Co., pointing 
out that Social Security’s maxi- 
mum retirement benefits are only 
$40 to $60 a month—and that even 
these “will be suspended if you 
accept a commercial job paying 
$15 or more a month.” 

“To enjoy modest comforts and 
personal freedom after 65,” Mu- | 
tual of New York says in its copy, | 
“you'll need another regular 
monthly check to add to Social | 
Security. Moderate amounts of| 
life insurance .. . that almost any | 
family can afford when younger | 

. will provide a check as de-| 
pendable as the calendar itself.” 


Offers Record Book 
In a coupon in each ad in the} 


|monthly series, the company offers 


NAM Series Awaits 
Fall of Germany 
to Start Campaign 


Eight Ads Approved 
for Newspapers, But 
Release Is Held Up 


New York, Sept. 27.—National 
Industrial Information Committee 
of National Association of Manu- 
facturers has postponed the 
launching of its first campaign 
until after the elections or the fall 
of Germany, whichever occurs 
sooner. 

The campaign, based on the 
theme, “How Americans can earn 
more, buy more, have more,” will 
start in large space weekly inser- 
tions in several hundred daily 
newspapers, through Kenyon & 
Eckhardt, recently appointed as 
agency to succeed Arthur Kudner, 
Inc. Other media also will be 
used. 

Philip L. Kerby, director of na- 
tional media of NIIC, has resigned. 
Alfred P. Sloan Jr. of General 
Motors is chairman and James S. 
Adams, Standard Brands, Inc., 
vice-chairman of NIIC, and John 
Orr Young, advertising consultant. 

In a_ bulletin to subscribers, 
NIIC says that “through a series 
of approximately eight ads, a real- 
istic and aggressive business pro- 
gram for 2 better America will 
reach 80% of all daily newspaper 
readers in the nation, 


To Do ‘Trail Blazing’ 
“NIIC was determined not to 


spend money on advertising in 
1944 until it was genuinely con- 


AFTERMATH—Great Atlantic & Pa- 

cific Tea Co. pushed the sale of wind- 

fall apples in ads used in nine eastern 

cities following last month's hurricane, 

which ripped a large percentage of 
fruit from the trees. 


A & P Does Rescue 
Job on Windblown 
McIntosh Apples 


carefully developed, 
program of coordinating its mer- 


order to move crops as expedi- 
tiously as possible, Great Atlantic 


} 


chandising efforts with farmers in| 


Most Dailies Have Space 
Available, ANA Reports 


Only 23°% of Papers 
Surveyed Ration 
National Copy 


New York, Sept. 28.—JIn the 
“vast majority” of United States 
daily and Sunday newspapers, 
space is still available, the As- 
sociation of National Advertisers 
point out in a report on “Availa- 
bility and Rationing of Newspaper 
Space to National Advertisers.” 

The association’s newspaper 
committee, of which D. H. Odell 
of General Motors, Detroit, is 
chairman, sent a questionnaire re- 
cently to 732 representative news- 
papers throughout the country. 
Replies were received from 573, or 
78%. Of these, 65% came from 
newspapers with less than 50,000 
circulation. Only 133 newspapers, 
or 23% of the 573, said that they 
are “rationing” national advertis- 
ing. 

Whereas 79% of the newspapers 
with more than 100,000 circula- 
tion are rationing national adver- 
tising, the survey showed, only 
6% of those with less than 50,000 
circulation are doing so. Ration- 
ing 1s most prevalent among 
morning papers, but of these no 
paper of less than 50,000 is ration- 


Boston, Sept. 27.—Following its| ing national copy. 
long-range 


Favor Product Copy 
In allocating space to national 
advertisers, 52% of the papers give 
preference to product copy; 26% 


& Pacific Tea Company last week| to copy which aids the war pro- 
pitched into the big New England | gram, and 25% give preference to 
campaign to push the sale of wind-| regular users. Certain types of in- 
fall apples hurled to the ground |stitutional advertising and adver- 


vinced that it could do some ‘trail| by the recent hurricane, with spe-|tising by media are rejected by 


blazing’ along new lines of selling 
the free enterprise system.” The 
theme to be used, the bulletin 


to the collectivists who claim that 

our economy is mature and that 

we must turn everything over to 
(Continued on Page 57) 


cial newspaper 
throughout New England. 


advertising| 


| On Tuesday and Wednesday A} 
adds, “offers a convincing answer|& P placed good-size ads in all} 


|the newspapers of Boston, Wor- 
cester, Springfield, 
| Hartford, New Haven, Portland, 
| (Continued on Page 58) 


Last Minute News Flashes 


NAL Opens New York to 


New Orleans Run 


New York, Sept. 29.—National Air Lines, Jacksonville and New York, 
this week placed 600-line announcements in nine New York and on- 


tween New York, Florida 


| line city newspapers for the opening Oct. 1 of daily NAL flights be- 
and New 
| the announcement by George T. Baker, NAL president, that the com- 


Orleans. Ads coincided 


pany has ordered 16 Curtiss-Wright Corporation transports costing 


$5,000,000 for postwar use. M. H. 


Hackett Company, New York, and | | 
|not reply to this question. 


“free Social Security helps.’ These! Associated Advertising Agency, Jacksonville, are NAL’s agencies 


are a file for Social Security card | 
holders “for safekeeping the of-| 
ficial records which help to collect | 
benefits quickly,” and a folder, “An | 


Benefits.” 


Kohler to Roche, Williams & Cleary 
Kohler, Wis., Sept. 29.—Announcement was made here today that 
Estimate of Your Social Security | the advertising account of Kohler of Kohler, leading manufacturer of 


| plumbing and heating equipment and electric power units, has been 


Providence, | 


| executives 


| 


many papers. 

The questionnaire was issued 
following meetings of ANA news- 
paper committee members with 
of American News- 
paper Publishers Association, its 


| Bureau of Advertising and other 


newspaper executives. In addition 


| to rationing, basis for rejecting ad- 


vertising and limitations on size 
or frequency of insertions, the 
questionnaire asked newspaper 
publishers whether they would ac- 


| cept advertising from new national 


with | 


| different 


The file contains at the start an| placed, effective Oct. 1, with Roche, Williams & Cleary, Chicago. Lloyd | 
Maxwell, first vice-president of the agency, will be account executive 


(Continued on Page 59) 


See ‘Voice,’ Page 24. 
Other features: 


Ad-libbing 12 
Adfolk in the Armed Forces 55 
Editorials 12 

| Feature Page 37 | 
Getting Personal 40 


| Information for Advertisers 12 


26 
. 60, 
63 
52 


Postwar Planning 


| Rough Proofs 1 | 


RCA Places Anniversary 

New York, Sept. 29.—In 
line and full page ads whenever pi 
the country. 
the ad describes RCA’s 
wireless to television. J 
the agency. 


advances 


Walter 


celebration of 
month, Radio Corporation of America, Camden, N. J 


Copy 


its 25th anniversary this 
, is placing 1,000- 


issible in 75 newspapers throughout 


Captioned “25 Years of Radio That Forecasts the Future,” 


in the science of electronics fron 


Thompson Company, New York 


Harrington to Join Ted Bates, Inc., as V. P. 


New York, Sept. 29.- 


Thomas F. 


Harrington, vice-president and di- 


rector of radio of Young & Rubicam, on Oct. 16 will join Ted Bates, 
Inc., New York, as a vice-president, directing all contact work on 
the Colgate-Palmolive-Peet Company account, and serving on the 


agency’s plan board 


accounts. 

Forty-four per cent of the 
papers rationing advertising space 
place no size limit on ads which 
they accept, while 32% have a 
1,000-line limitation. Of the 
“rationing” papers, 87% said that 
they do accept new national ac- 
counts; 3% do not, and 10% did 
Many 
Stipulations, however, 
were listed by publishers who ac- 
cept such accounts. 


Cooperation Is Praised 
Newspaper publishers generally 
praised the cooperation of national 
advertisers in granting optional 
insertion dates, and some of them 


aid that this alone has made it 
unnecessary for them to ration na- 
tional advertisers. 

Fifty-eight per cent of the 573 
lace no limit on volume of adver- 
tising accepted for i pecifi 
period Only few pape! limit 
equel ‘ 

An LiOwWwe 

vidual ¢ ire Droy f 

r i i ] 1! a t 

li€¢ €e ] yp 1 portatl Tl 

n ne linage by a single ad 
e r to 600 lines in 30 day 
and beer and liquor to 168 lines a 
week for each brand. Some paper 
give new accounts a proportion of 
pace left afte King care of old 
account \ number are careful 
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to see that, in space allotted, “no 
unfair competitive position de- 
velops.” 

“This report shows that news- 
papers have met difficult problems 
with considerable ingenuity,” said 
Paul West, ANA president. “Their 
cooperation has been a real help 
to advertisers during the present 
period of allocation of advertising 
space brought about by the paper 
shortage. 

“Although there are still some 
barriers to the fullest use of news- 
papers by advertisers, our news- 
paper committee is cooperating 
closely with representatives of the 
industry to eliminate these ob- 
stacles. Many newspapers report 
that advertisers and agencies have 
been helpful in alleviating their 
problems by granting leeway on 
insertion dates.” 


ABC Meetings Advanced 


The divisional meetings of the 
advertiser, agency and publisher 
groups at the Audit Bureau of 
Circulation’s annual meeting in 
Chicago Oct. 19, have been ad- 
vanced from 10 a. m. to 9:30 a. m. 
The general session will open at 
11 a. m. instead of 2 p. m. 


Robinson, Smith, 
Kenway Named 


Blue Executives 


New York, Sept. 28.—Hubbell 
Robinson, vice-president of Young 
& Rubicam, and for the past two 
years acting director of radio for 
the agency, will join the Blue Net- 
work Nov. 15 as vice-president in 
charge of all programming and 
production, it was announced to- 
day by Chester J. LaRoche, vice- 
chairman of the board of the Blue. 

Mr. LaRoche also revealed the 
appointment of two other Blue 
executives—Fred Smith, an assist- 
ant to the Secretary of the Treas- 
ury, to become director of adver- 
tising and promotion for the net- 
work Oct. 2, and Ivor Kenway, 
special assistant to Edgar Kobak, 
Blue executive vice - president, 
since January of this year, as ad- 
vertising manager, effective imme- 
diately. 

Coordinating their present ac- 
tivities with those of Mr. Robin- 
son will be Phillips Carlin, Blue 
vice-president in charge of pro- 


gram operations, and Adrian Sam- 


ish, national production manager, 
| whose duties have been enlarged 
|to include supervision over new 
| programs, as well as the revamp- 
ing of various current Blue shows. 

Mr. Robinson has been active in | 
the radio industry for the past 16 
| years. He created the first station 
|relations department at Y&R, and 
|also directed that agency’s pro- 
|gram building and talent depart- 
ment. Mr. Smith, who has been 


such campaigns as the war loan 


vage, New York, and prior to that 
was eight years with Batten, Bar- 
ton, Durstine & Osborn, New York. 
Before joining the Blue in Janu- 
ary, Mr. Kenway was 20 years 
with Devoe & Raynolds Company, 
New York, most recently as di- 
rector of advertising and sales. 


Join Goldman & Gross 


J. Lee Fitzgerald, formerly with 
Lord & Thomas, has joined Gold- 
man & Gross, Chicago, in an 
executive capacity. Helenjean 
Foley, formerly of Russel M. Seeds, 
Chicago, has joined the agency’s 
research staff. 


Giving the returned veteran 
ing that he gets the square 
to the 38 American Legion Pas 
Indianapolis News. Together 


The Legion-News 
Service Plan 


Assists service men in prose- 
cution of disability claims. 


It helps them obtain their 


rights under the G. I. Bill 
of Rights. 

Finding the veteran employ- 
ment is one of its main serv- 
ices. 

It extends to the service 


man and his family 
ance they may need. 


assist- 


EX-SERVICE MEN COME 
TO THE NEWS 


The INDIANAPOLIS N 


Tae Guat Wooster Dally, Alone, Does Lhe Job 


@ FIRST in daily circulation .. FIRST in advertising linage .. FIRST in the Hearts of Hoosierdom ae 


DAN A CARROLL IIOE 42nd St. New York (17) + 


J. € LUTZ, Tribune Tower, Chicago (11) - 
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News Build 
service mar 
kind. The 
The News, : 
the epony 


Publishing | 
direct oblig 
News prou 
which havg 
in Hoosiera 


JF. BREEZE, Adv 


great Community, by a great 


NEWSPAPER... . 


% 


. $€C- 


; . The 
host of other projects 
paintain its leadership 


a, 


Director, Indianapolis (6) 


working with the Treasury on | 


drives, formerly headed his own) 
public relations firm, Smith & Sel-| 


TO 
ane 


Paper Receipts 


Hit 600,000 Tons 
for First Time 


Boeschenstein Urges 
Continued Help 


in National Drive 


New York, Sept. 29.— WPB is 
expected to announce soon that 
waste paper receipts at mills in 
August passed the 600,000 - ton 
mark for the first time. “The pre- 
vious record, since the U. S. Vic- 
tory Waste Paper Campaign was 
launched last winter, with Edwin 
S. Friendly of the New York Sun 
as chairman, was 597,000 tons in 
May. The objective is at least 
667,000 tons a month. 

In a letter to Mr. Friendly, Har- 
old Boeschenstein, acting director 
of the Forest Products Bureau of 
WPB, praised the nation’s news- 
papers for the “outstanding suc- 
cess” of the waste paper campaign 
to date and asked them to renew 
their pledge to support it, 

“Within the last few weeks,” 
Mr. Boeschenstein said, “there has 
been some suggestion that the 
need for waste paper was subsid- 
ing or might be expected to do so 
—at least whenever victory in the 
European theater may be won. 


Demands af Peak 


“This is not supported by facts. 
On the contrary, our demands in 
the last quarter of this year are 
greater than ever and maintenance 
of production at the highest level 
is absolutely essential to meet the 
most important needs. 

“Should the war in Europe be 
ended before the close of the year, 
as we all hope, we are confronted 
with an immediate military de- 
mand to take care of repackaging 
of materiel and supplies to be 
moved from the European theater 
to the Pacific both for our own 
military forces and for the British. 
This will involve a tremendous 
tonnage of paper. In addition, the 
continuing requirements for main- 
tenance of the armies remaining 
overseas and for the increased 
forces that will be fighting in the 
Pacific must be met, and minimum 
requirements in liberated coun- 
tries must be given consideration. 

“With reconversion, the return 
of many civilian products to mar- 
kets and the readjustment of thou- 
sands of businesses to changing 
production and distribution, print- 
ing and business papers of. all 
kinds as well as packaging papers 
will be in greatly increased de- 
mand. 


Reemployment Affected 


“The date when present limita- 
tions on usage may be lifted will 
depend upon maintained produc- 
tion of paper and paper products, 
which in turn is dependent upon 
available raw materials, including 
waste paper. All of these factors 
will effect re-employment in many 
lines.” 

Mr. Boeschenstein said recent 
surveys revealed that current in- 
ventories of waste paper in mid- 
western mills averaged about 15 
days’ supply but that inventories 
in eastern mills averaged barely 
a week’s supply and a number of 
mills were unable to maintain 
production schedules because of 


j}inadequate day to day deliveries. 


“Any decline in waste paper 
collections would be reflected al- 
most immediately in curtailment 
of paper production,” Mr. Boesch- 
enstein said. “To indicate how 
serious this would be it is impor- 
tant to note that usage authorized 
for the fourth quarter can only be 
supplied through forcing partial 


usage from finished paper inven- 
tories now in the hands of pub- 
\lishers and distributors.” 


Reid & Faber Expands 


Reid & Faber, Indianapolis, has 
been appointed to handle trans- 
portation advertising of Richmond 


by the Indiana railroad division of 
| the Wesson Company. 


and Anderson, Ind. Transit prop- | im 
erties in those cities are operated | # 


SHIPPERS MARK ‘DAY’ — Nationa 
Federation of American Shipp ping 
launched its first advertising with this 
insertion, which appeared in news. 
papers of 35 cities on "Victory Flee 
Day," Sept. 27. Wendell P. Colton 
Company, New York, placed the copy. 


—, 


Treasury Plans 
Pre-War Loan 
Meeting in N. Y. 


Washington, Sept. 28.—Repre 
sentatives of agencies and leading 
national advertisers will gather jy 
New York next Thursday for ; 
briefing on the 6th War Loa 
drive, which Secretary Morgen. 
thau has announced will start Noy, 
20 and run to Dec. 16. Much o 
the copy is directed at the wa 
against Japan. 

Similar to a pre-drive meeting 
held before the 5th, the Thursday 
session is intended ‘to give adver. 
tising men an insight into the 
over-all strategy with which the 
Treasury hopes to sell $14,000, 
000,000 worth of bonds, $5,000, 
000,000 to individuals and the re 
mainder to corporations. 

The goal for the 6th War Loa 
drive is $2,000,000,000 less thar 
the record objective of the 5th 
and the quota for individuals i 
less by a billion. The sum ha 
been reduced because expenses 0 
war are expected to drop at that 
time. 


W. C. Bartleson Joins 
The Buchen Company 


William C. Bartleson, formerly 
with the Chicago office of Foote, 
Cone & Belding, has joined the 
merchan- 
dising and mé- 


keting division 
of The Buchen 
Company, Chi 
cago. 

Mr. Bartleson 
has had diver 
sified adverts 
ing and news- 
paper x peri- 
ence, entering 
newspa per 

W. C. Bartleson work ir Den- 
ver, and later 


joining Lord & Thomas, Ls A®- 
geles, in a research capac! 
was subsequently appointee assist 
ant advertising manager «f Fa 


staff Brewing Company, S'. Lou 
before joining Foote, Cone © Bee 
ing. 

Starts Keepsake Ser °s 


Using 16 full-color page: * os 
Keepsake diamond rings, % ? 
Pond Company, Syracuse, -\. ? 
is launching a large-sca 
paign in 28 national ma 222% 
plus trade publications. 
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ts will be 70% controlled by 
ARCHITECTURAL MEN | 
The best way fo tics a f 
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Wage Earner, she is, but she stands head 
and shoulders above the run of the mill. 
You can identify her by the better brands 
of drugs and foods and household goods 
she buys, by the general air of stability about 
her home, and by the magazines she reads. 

It is not accident that this better, younger 
Wage Earner housewife looks to the maga- 


zines of Macfadden Women’s Group for 


She most important women tn Lmerca! 


The young Wage Earner housewives who set the pace for America’s biggest market 


her entertainment and guidance. It is the re- 
sult of more than a decade of studied care 
by Macfadden editors who have discovered 
just the editorial fare in tune with this quality 
segment of America’s Wage Earner millions. 

Leading advertisers are fast realizing the 
increasing importance of these five great Mac- 
fadden audiences as their increasingly sub- 


stantial investments in them amply indicate. 


MACFADDEN WOMEN’S GROUP 
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7kN f radio channels among the host|Committee and CBS, would result| panel, sliced down FM _ claims| With standard broadcasts. 
FRO perches Vieeerit of services bidding for a place in|in numerous difficulties and ex-|from 80 to °75 channels, and The RTPB eienoiele differed 

: 2 ons Oe wsvess pd, phe: od 'pense in building receiving sets | yielded the area between 40,000 considerably from pel ‘i ffered 
ie = In championing the prewar|and equipping stations. ‘and 41,000 kc to the television , the 


IRAC, offered at the State Depart- 
ment last August, when IRAC 
argued for dual standards, that 
the way would be open for licens. 


: rhi is made CBS and IRAC, in proposing | people. At present FM has 40 
re ates of the’ nation’s out-|that the FCC license television | channels, but the FM committee 
standing engineers, argued that no! stations at two widely separated had decided that 80 to 100 would 
evidence is available that a better | points in the radio dial, claim that|be needed to take care of the ing of new types of television a. 
seni system has been suffi-| better television, and perhaps | needs of the industry. tiens for ‘commercial en 


Complete Coverage 
of one of the 
greatest 


post-war industries ciently tested to justify the delays | color television, can be developed; In presenting its requests for|tRac offered 15 channels 


that would result from further|in the ultra-high areas. They also | television, RTPB suggested that 30 300,000 kc, where 18 now, —_ 
but 25 in the higher bracket. 6; 
FM, IRAC suggested 60, instead o; 
75 as requested by the industry 


ce A stucdy. ‘insist that these refinements may | instead of the present 18 channels 
| The industry is ready and able|be indefinitely delayed if the|be reserved in the area below 
1328 Bway, New York J! to offer the public good television | broadcasters and public are en- | 300,000 ke, but it proposed that 


e = and IRAC offered only one ney 
= | Standard channel, at 540 kc. 
a wen, Sg ee variates. iso a oe Son To. provide greater range {o; 


| television broadcasts, RTPB sug- 
| gested an extensive program fo) 
|mobile and inter-_ and intra-city 
/relay stations, asserting that use 
|of relays was now more practical 

as a result of wartime research 
|In keeping with this, RTPB said 
| it would not be possible to assig; 
| stations in adjoining cities like 
| New York and Philadelphia to the 
same frequencies, as the limited 
carrying power of television sta- 
| tions had once suggested. 


Armstrong Leaves Gaines 


to Form Own Company 
Walter E. Armstrong, president 
of Gaines Food Company, Genera! 
| Foods subsidiary which makes dog 
foods, has re- 
| signed to or- 
| ganize his own 
| company, which 
'will shortly 
|market a new 


se e F ' ee. EG 


o: | dog food prod- 
4 ; | uct. The organ- 
i bah we ‘ization, known 
. a Se She Pep ‘as Armstrong 
EP eee ee . : ‘oni Food Company, 
i. ; Baber er, UE eet Bea eat’ iit ae, we 2 nays mseettene TOR AE is capitalized 
ss : Wes CO ee or Se Sace ae ses value in the news digest of _ ‘for $350,000. 
7 e : no * < eet nt Sees IBS Sie #783, st Xe . oe } say : r 
“- Crensnet xe pr atin ee = : j the Metal industry... The free tices | agent W. E. Armstrong 
es CO gat © Cott oth . | sales eS 
; %, Con TA ster yore Sete a = METALS REVIEW. i | be in Sherburne, N. Y., and man- 
¥ etl age a.* Le ; i oma ufacturing facilities at Danville 
sen # wera re oe Pens" Bo They have-found'the reader ah nui sd sad 
*- 4 - pS ; j : : Pees alnes as 
; ! zeal 4, IH wet a r . so r. Armstrong joine 
; ‘2 Stes seme it gre = interest genuine, ve a | vice-president and general man- 
3 Le A AUNTS ght cart te 1 oe oe the fesults profitable. . “s ager when it was a relatively un- 
* Eee gree Cr paktt og CF ae ote : <5 ee oe known brand, selling chiefly t 
mh Ppa adint CoP. ae A - Join the group. Space is still breeders. He instituted nationa! 
5 gates prot atte Re ee yap ; oe advertising, mass production and 
> COE OE oe sae gti, hase is available. Tell your story to an efficient sales organization 
c : w «* Sn gaot Re a : « ” s , uct i 
- : Toa eet Ke Ch ere. n.™, \ Metals. expert of the time which nee on dry qpovaet 7 
- : Here ty BS ee. ® Rs Se sigh ; : move ahead rapidly as a result of 
. nt es eet WEE TF Dita ag ORE ns he is @efinitely looking for packaging restrictions on canned i 
: Bene erent, WO % bem edeast Oe dog food. In 1943, Gaines became , 
: =. ee al it Ogi st nes aaa a af aoe Loe aa: : Set ‘ ce la subsidiary of General Food ane G 
3 rere cts meee * dibs oe ee. Se thee +0 ie : ra ; | Mr. Armstrong assumed its presi- f 
‘ Kereta. fe a ahr ee Be 4 re “ . or ‘dency. Previous to his associa- 
t ante Chae CO Geo a+ age oS ‘ : ay |tion with Gaines, he was ales 
swat gale Pie Be ease. fe : 3 /manager and later socretar and 
ig ~e eer nt oe Pi oe x | . ‘ . Cpa ei Y 
gh FO ihe aint . ; , |general manager oO by 
Seoneep MS Narionsl Steals ee: = ‘ - | Brothers, dog food manufact\''e! v; 
eis $< pao A Fey aser yon v , : "zt ’ ; 4 | ic iain rw wi 
~: “Ss wie ee nes awe tbe Se Oira ay eh? ah Fees , em . ‘ . oa” 
a a pI A a EE eT Seas ‘ Joins ‘Herald-American 
al ‘The Metals Review pro~ oe es as Oar am ae ett ei ae | Joseph F. Novy, adver sing 
vides the busy metals wa eG 6 boon PE, iw ae : - |manager and merchandising pe 
t ee ge Oe Oe, pat. see Ss ve i 2 | cialist of Steele-Wedeles Con 
expert with concise Ogee Wg ee ee % pedis cialist of Steele- eles 
% , et oe. Ce NES TOE ENO ag POO ¢ “y | Chicago wholesale food con 
acho attets sr: das? cote Po. Rae She he st * * |and associated with the food ‘«l° 
BR 2. Come shores pS ak OE el ER A ey. pes, |for 26 years, has resigned t 
prodvets, equipment, ma- pated? «gti 7 gare 0 a Ls tie |the Chicago Herald-America 
torah’ ddl ne aicaiedaied mete Ce ia Og, CE a8 : 4 |Hearst Advertising Servic 
a pa vated SS eo core “ J ae a hate cosy a | manager of the merchandisi! 
of interest to the metal cniere yor CRS ere «eae. aaa 3 partment. 
industry. , vr? rer eoet Ke RE — ens of . 3! om 
we dco ; piish gess \ 
Re w oe ee pu prose 
: * S * a 3° a acai * te met AL _— fe EER RE ae wae] 
We can't - larger space 
which to tell a most importa’ 
TRE story —"’Meet Your Contre 
tor- Builder Customer.'** 
Send for a copy of th 
booklet, just off the press, 
THE MONTHLY SURVEY AND DIGEST OF WHAT'S NEW IN METALS oa your advertising agen: 
: CS wee about it. 
a Se Ae 2 BO? Se ee ce Sa we Ry SO SE ea peer he Re Sos etnanaae *These are the men that are goins 
s ay AY ora ce) Fe, OHIO do the bulding that all the talk 
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He was a big man, 
was Daniel Webster! 
When he stood up 
to speak, the Stars 
and Stripes came 
right out in the heavens. Why, even after he was 
buried—they’ll tell you—you could still hear the deep 
boom of his voice rolling out the immortal question: 
“How stands the Union?” 


Yet, as a lad on the New Hampshire farm where 
he was born, Daniel was the delicate member of his 
rugged family. His footsteps lagged in the furrowed 
fields. His mind lay fallow, thirsting for knowledge. 
He had.a passion for books. And with his wise father 
guiding his footsteps, Daniel read and read far into 
the night... reading by candlelight... beginning with 
the Bible... remembering it word for word. 

“I cannot recollect a time I could not read,” he said. " We 
had so few books that to read them once or twice was noth- 
ing. We thought they were all to be got by heart.” 

Thus, his great fount of knowledge sprang from books. 
His eyes, poring over the printed page, etched ideas and in- 
formation forever upon his mind. 

This information, these ideas, were the rich soil from 
which sprang his great orations in defense of the Union... 


orations which had a lasting influence upon the youthful 
Lincoln, and through him upon the history of America. 

READING has been a dominant factor in the growth of most 
of the leading figures of history. Knowledge is power. . . 
and reading is the richest source of knowledge. 


Only through the unhurried eye of the reader can ideas and 
information be absorbed completely, in detail. When you 
read, you Can set your own pace .. . go back and read again 

. make notes... stop and think. Reading is not yours for 
a fleeting instant only. It is yours for all time. 

This rewarding experience is abundantly provided by The 
American Weekly, which is read by more people than any 
magazine in the world. For in its pages, life as we live it is 


HE 


Statesman... orator... defender of the Union... Daniel Webster profoundly influenced 
the youthful Lincoln; and through him the whole future history of America. 


READING powered his Fight 
to save the NATION! 


vividly portrayed ...a moving panorama of human struggle 

and achievement, love and sacrifice, heartbreak, and triumph 
.. the march of science . . . the hopeful advances of medi- 

cine...the power and beauty of literature; religion, art. 


The articles in The American Weekly are read in more than 
7,750,000 homes from coast to coast. And because they are 
so clear, authoritative, and stimulating, they also are used 
regularly by teachers in the classrooms of schools and 
colleges throughout the United States. 

The American Weekly is a constant companion and inspi- 
ration to millions of Americans . . .Who can doubt that the 
manufacturer who associates his product or his company 
name with such an influence is tying in with the greatest 
force known in advertising? 


MERICAN 
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Station Claims 
Sole Rights Curb 
Public Service 


Cleveland, Sept. 28.—Protesting 
against exclusive broadcasting 
privileges which adversely affect 
public service, Station WGAR, 
through its vice-president and 
general manager, John F. Patt, has 
asked N. W. Ayer & Son for the 
right to broadcast three Notre 
Dame football games this fall to 
Cleveland and northern Ohio 
listeners. 

Ayer, for its client, Atlantic 
Refining Company, acquired ex- 
clusive broadcasting rights to 
Notre Dame’s games with Pitts- 
burgh, Dartmouth and Navy, but 
did not plan to carry these games 
in the Cleveland area. Mr. Patt 


declared that the station was able 
to clear seven games in Notre 
Dame’s 10-game schedule, includ- 
ing all home games. WGAR ran 
into a snag on the three games in 
question because of Atlantic Re- 
fining Company’s sponsorship and 
the agency stand that Cleveland is 
in the Atlantic trading area, where 
Station WTAM is carrying the 
Ohio State schedule under Atlan- 
tic sponsorship. 


Offered on Sustaining Basis 


When WGAR tried to purchase 
the Cleveland rights from the ad- 
vertiser in order to carry the en- 
tire Notre Dame schedule as a 
public service to its listeners, Ayer 
offered the three games to WGAR 
on a sustaining basis providing the 
station would also carry the com- 
mercial messages. This offer was 
held to be in contradiction of the 
station’s policy not to carry pro- 


grams with commercial announce- 
ments without payment. 

Mr. Patt asserted that WGAR 
then made an alternative offer to 
take the Atlantic broadcasts with 
the provision that war bond or 
other messages be substituted for 
commercial copy, and to pay At- 
lantic Refining Company any rea- 
sonable fee for the Cleveland 
rights to the three games. 

Herb Jones, business manager of 
Notre Dame, and alumni associa- 
tion officers expressed disappoint- 
ment that the three games in 
question could not be broadcast, a 
Notre Dame official asserting that 
he had been under the impression 
that there would be no broadcast 
restrictions west of Pittsburgh. 

Mr. Patt said he had learned 
that other stations were similarly 
restricted in service to their areas, 
because certain colleges sold 
broadcasting rights and then 


learned that alumni groups were 
deprived of hearing the games. 


Ford Joins ANA; 
Membership Now 


at Record Level 


New York, Sept. 28.—With an- 
nouncement of five new company 
members—most notable of which 
is Ford Motor Company — mem- 
bership of the Association of Na- 
tional Advestisers has reached the 
record mark of 384. 

The others are W. A. Taylor 
Company, New York; E. T. Wright 
& Co., Rockland, Mass.; Graham- 
Paige Motors Corporation, Detroit, 
and Riverside & Dan River Mills, 
New York. 

Ford parted company with other 
members of the National Automo- 
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1944 
bile Chamber of Commer. (n, 
Automobile Manufacture; Asso. 
ciation) at the time of th: elden 
gasoline engine patent spute 
more than 30 years ago, a»; wit, 


the exception of two year. _j94) 
and 1941—did not particip. 
other manufacturers in ; 
tional Automobile Show Ney 
York. Ford usually has re!. .eg. 
join other business groups 

A Ford representative w. prec. 
ent unofficially at the ANA megs. 
ing at Rye, N. Y., last May. 


FORD PLANS TO BUILD 
LOW-COST MOTOR CAk 


Buffalo, N. Y., Sept. 27. Pog. 
war production by Ford Moto; 
Company of a new low-price ¢a; 
was predicted today by Henry 
Ford 2d, executive vice-president 
of the company and grandson of 
its founder, in an interview prio; 
to installation of Robert F. Lep- 
nard as Buffalo branch manager 

“Such a car, which would be 
in addition to our regular line” 
Mr. Ford explained, “would prob- 
ably have to follow the others jp 
the immediate sequence of prodye- 
tion after the war. What it wij 
sell for, what it will look like, are 
matters of conjecture at the mo- 
ment.” 

It would not be a “miniature 
‘doodlebug’ type of automobile” 
he added. “We are thinking of a 
more economical utilization of 
space and weight.” 


With 


Adds Climax Account 


Stanley Pflaum Associates, Chi- 
cago, will take over the account 
of Climax Engineering Company 
Clinton, Ia., effective Jan. 1. Plans 
call for the use of consumer, busi- 
ness and trade publications. With 
earlier acquisition of the accounts 
of McAlear Mfg. Company, Chi- 
cago, and Hanlon-Waters, Tulsa, 
the agency will handle advertis- 
ing of all three companies com- 
prising the Climax group. 
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A short time ago The Journal announced that effective January 7, 
1945, its Sunday Magazine would go to 32 pages, rotogravure 
printed, with 4-color, spot color, duotone and monotone available 
to advertisers. Many questions are now being asked about the 
publication — of its background, its character, its readership. They 
are answered in part, by this short sketch of the Magazine's editor. 


This is 


Angus Perkerson 


Editor of the Atlanta Journal's 
32-year old Sunday Magazine 


T WAS back in 1912 that Angus Perkerson was called from his 
| reporter's desk in The Journal news room and told to take over 
as editor of the paper's new Sunday Magazine: It was the first 
such supplement to appear in the South; he the first, and only, 
editor it has ever had. 

At the beginning he evolved an editorial formula for it that 
has remained constant these past 32 years — make it Southern in 
flavor, intensely local, state-wide in interest. 

From the first issue he made the formula potent with an 
abiding belief in writing and WRITERS. Because of his ability to 
recognize literary talent, and help develop it, many names, then 
little known, later famous, appeared on the pages of The Journal 
Magazine. 

Names like Margaret Mitchell, Ward Morehouse, Laurence 
Stallings, Erskine Caldwell, Vereen Bell and many, many others. 
Some had been Magazine staff members, others Atlanta Journal 
reporters — all had been contributors. That's the stuff of which 
the Magazine was, and is, made. 

Many literary honors have come to Perkerson these past 32 
years, among them, the 1940 Headliners Award for — "General 
excellence in editing a locally produced Sunday newspaper maga- 
zine." But the editor's greatest satisfaction comes from the 
Magazine's warm acceptance by the Southern people for whom it 
is edited. 


Che Atlanta Zournal 


COVERS DIXIE LIKE THE DEW 


Sunday Journal circulation, 249,- 
918 — largest in the South. Page 
size new roto-printed Magazine, 5 
cols. x 200 lines. Representatives: 
The Metropolitan Group, Sawyer- 
Ferguson-Walker Co. 
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Contest Seeks Title 


In a search for a title for a 
musical unit and library of 300 
selections, Arthur B. Church Pro- 
ductions, Kansas City, is offering 
$1,000 in war bonds in a contest, 
closing Oct. 31, limited to those in 
the advertising, radio and musical 
entertainment field. The  tran- 
scribed library is made up of in- 
strumental or vocal novelties fea- 
turing the “Midland Minstrels” 
and Bonnie King, vocalist. 


BBBs Organize 
to Fight Frauds 
on Veterans 


St. Louis, Sept. 27.—Directors of 
National Association of Better 
Business Bureaus, meeting here 
Oct. 2-3, will develop plans for a 
widespread educational program 
to combat expected investment, 
merchandise and other frauds on 
returning servicemen. 

At the same time, in Philadel- 
phia, on Oct. 3, James A. Treanor 
Jr., director of the trading and 
exchange division of the Securities 
and Exchange Commission, will 
preside at a meeting of invest- 
ment bankers, stock exchange 
house representatives and others 
to work out plans to combat ex- 
pected investment frauds. 

These will follow a preliminary 
meeting of the National Associa- 
tion of BBBs in New York this 
week, at which it was announced 
that this organization will aid 
business in “taking the leadership 
and in rendering all cooperation 
in providing a sound program of 


education.” The group. studied 
methods employed in some 750 
different types of rackets and 
swindles encountered by the 86 
BBBs throughout the country in 
the last 30 years. 

William M. Farrar, manager of 
the Cleveland bureau, president of 
NABBB, will preside at the St. 
Louis meeting. 


Hearst Ads Promote 
‘Pictorial Review’ 

Hearst Advertising Service has 
placed 100-line insertions for Pic- 
torial Review, the new Hearst 
Sunday supplement in New York, 
Chicago and West Coast dailies. 
Ten advertisements have been 
scheduled in the first series, sup- 
plementing full-color pages in a 
list of trade publications. 

Price of the black and white 
advertising page for the nine 
coast-to-coast papers through 
which Pictorial Review is distrib- 
uted is $7,582, not $6,582, as in- 
correctly stated in the Sept. 25 
issue of ADVERTISING AGE. Irving 
Davis Company, New York, is the 
agency. 


Fashion Firm Bids 
for Ad Space with 


Own Presentation 


Los Angeles, Sept. 26.— With a 
wartime ‘man bites dog” twist, 
Western Fashions, leading South- 
ern California women’s sportswear 
manufacturer, made news here 
last week with an elaborate pres- 
entation designed to win a sched- 
ule of pages in key consumer 
magazines during 1945. 

The news was made at the Town 
House where, after cocktails and 
a buffet luncheon, Western Fash- 
ions gave a “hush-hush” preview 
and presentation of “Freetime 
Fashions for °45,” for the benefit 
of 70 representatives of press, 
radio and screen. 


Stresses Leadership 


Highlight of the show, advertis- 
ingwise, came when Jere Bayard, 
of Bayard & Eccleston, Los An- 
geles agency which handles the 
account, adopted the ° identical 
format of the familiar media pres- 
entation to depict the success story 
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ARE NOW. BEING 
ACCEPTED... 


© RESERVATIONS. 
FOR SPACE IN THE 


.. » Subject, of course, to the prevailing Paper Limitations Bi, 
Order, which, as you know, continves to confine and ite sh 
_ restrict the number of pages. 


‘The 1945 Packaging Catalog in every other sense _ a ay 


should mark the ushering in of tremendous new oppor- 
tunities for packaging. Its publication will doubtlessly be 
keynoted by the return to the industry of many mcterials, 
machines and services; all of these should make 1945 a 


vitally important year for packaging...and make the 1945 - i 


‘Packaging Catalog invaluable as a reference and guide. i 


PUBLISHED BY PACKAGING CATALOG CORPORATION 
122 EAST 42nd STREET, NEW YORK I7, NY. a 
Washington - : 


Cleveland 


* Chicago > 


Los Angeles 
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1945 FASHIONS — For publication, 

radio and _ screen representatives, 

Linda Christians models one of the 

1945 Freetime outfits which Western 

Fashions, Los Angeles, hopes to pro- 

mote in a magazine ad series next year 
—if it can get the space. 


of Western Fashions. He stressed 
such points as proved fashion 
leadership since 1940, nationwide 
distribution, dealer satisfaction 
and stability of the firm. Then he 
made a direct request for a sched- 
ule of 10 pages in Charm, Glam- 
our, Harper’s’ Bazaar, Mademoi- 
selle and Vogue next year. 


Models Display Garments 


Midway through the presenta- 
tion, half a dozen eye-filling 
Hollywood models interrupted the 
easel show to display more than 
a score of attractive garments. 

Meeting the restricted space 
problem head-on, the presentation 
concluded: “In these days of paper 
restrictions, we know that you 
have your headaches. We realize 
that the process of elimination 
which enables you to comply with 
government regulations is maae 
on a basis of selectivity. Since ow 
client has not been an advertise! 
with all of you, we have prenared 
this presentation to enable you 
have these facts in mind when de- 
termining which accounts shall be 
granted space in your publica‘ion. 

The firm, which has been using 
a number of leading appare! ‘rade 
publications, submitted ive 
already-prepared pages featuring 
Western Fashions’ “Free .imé 
Fashions for ’45” and exp. ‘nee 
that other promotional ma °4, 
including striking dealer hé 1s 
in preparation. Complete re) "nt 
of the presentation in min ‘we 
form are being made to be sé! 
to publishers and their repre» ©! 
tives. 
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ead it each week from 
cover. Tops over every 
milar publication." 


ierrington, Vice Pres. 
1lson-Wright Corp. 
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sit the unapproachable top management 
men of business — Presidents, Partners, 
Owners, Vice Presidents, Secretaries, 
Treasurers, Comptrollers, General Managers 
—the final authority on all important 
purchases. It is difficult for salesmen to 
see them. They are difficult to contact 
through advertising ... However, it is a 
fact that 73,400 of these top manage- 
ment men pay to receive The United States 
News... And it is significant that 80% 


read it in the unhurried quiet of their homes. 


these doors 


Every week and week after week the im- 
portant news of national affairs is spot- 
analyzed in pictures, Pictograms and in 


simple English—clear, crisp. concise. 


Daniel W. Ashley 
Vice President in charge of Advertising 
30 Rockefeller Plaza, New York 20, N. Y. 
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S OF NATIONAL AFFAIRS—more than ever important in the periods that lie ahead 
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FROM ENGLAND— FR 


“J have just finished reading your Overseas Edition of the “T 
Post. We have always had it at home. I liked the Post thea rez 
but now I like it more than ever.” 


FR 
FROM THE ANZIO BEACHHEAD— tery 
“I am at present on the Anzio beachhead and we enjoy you" an 
magazine very much. They are passed around and read by 
the whole company until they are worn out.” FR 
FROM “SOMEWHERE IN THE PACIFIC’— It 


“All the stories and especially the cartoons were very 004 
After I am through with them they are passed along nt! 
almost everyone has seen them. The Post is very popula 
among us.” 
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Z Hundreds of thousands of 
Fi it-The-Pocket Post Yarns 
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FROM THE OREGON COAST GUARD— 


th “The Post is really a hit down here. The fellows really enjoy 
hen® reading it. As we say in the Navy, the magazine is 4.0.’ 


FROM THE PACIFIC FLEET— 


“They just wait in line until I get through with my copy 
you" and then there is an argument as to who gets it next.” 


THE SATURDAY EVENING 


FROM THE MEDITERRANEAN THEATRE— 


“The Post means a great deal to me, especially over here. 
(s damn good reading! 


These are but six of hundreds of voluntary letters that show where the Post stands 
on the fighting fronts—out where reading is worth its weight in gold—and where 
next to home, a man wants news of home more than anything else on earth. Z : # 
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Getting Down to Fundamentals 


One reason we are greatly im- 
pressed 
Brand Names Research Founda- 
tion, organized by a group of 
apparel manufacturers to promote 


increased acceptance of advertised | 


brands among merchants and con- 
sumers, is that here, as in other 
divisions of the advertising field, 
we are rapidly getting back to the 
fundamental values which make 
advertising effective. 

Advertisers and media alike 
have been using the war period, 
during which competitive pres- 
sures have been relaxed, for the 
excellent purpose of reviewing and 
organizing basic factual material 


brand, in terms of its establish- 


with the work of the|ment of uniform quality, assur- 


ance of satisfaction on the part of 
the consumer, lower sales costs to 
the merchant because the adver- 
tised product is presold, and gen- 
eral availability of branded mer- 
chandise all over the country, 
covers familiar points, but they 
are all important and should be 
constantly promoted to everyone 
who has anything to do with sell- 
ing branded goods. 

Just as advertisers in this group 
are getting back to fundamentals, 
media are more and more point- 
ing their joint efforts to increased 
cooperation in the development of 


which will strengthen the factors| fundamental research which will 


on which our whole modern mer- 
chandising and advertising opera- 
tion rests. It is not possible to 
overemphasize these elements, nor 
to do too much in the direction of 
building greater understanding 
and appreciation of them. 

In the case of Brand Names Re- 
search Foundation an _ excellent 
job is being done in reselling the 
importance of established brands 


to the men who call on the trade. | 


If they in turn can create new 
enthusiasm for advertised products 
among retailers and their sales or- 
ganizations, the public will be 
strongly influenced in the right 
direction. 

The presentation to salesmen of 
the basic values of the advertised 


enable advertisers and agencies to 
understand more fully their value 
for specific advertising tasks. Ad- 
vertising is not always bought sci- 


entifically, but media know that | 


as competition in the postwar era | 


becomes more severe, facts will be 
used increas’ngly in the evalua- 
tion and selection of advertising 


|media and services. 


The postwar period should be a 
great era for advertising and ad- 
vertising men. One of the things 
which will make it so is the con- 
stant sharpening of the tools of 
advertising, and the constant pro- 
motion of the basic advertising 
values which are so important to 
the successful functioning of our 
economy. 


Advertising and a Free Press 


“Gravediggers of France,” a new 
book by “Pertinax,” famous po- 
litical writer, was reviewed in a 
recent issue of ADVERTISING AGE 
because of the significance of some 
of the comments it contains. The 
author shows how lack of adver- 
plus the control of 
able advertising through a propa- 


tising, avail- 
ganda agency which used it as a 


means of monopolizing the dis- 


semination of news, so weakened 
the moral fiber of the French press 
that the people were not informed 
i the country was an easy prey 


an 
to its Naz 


rot under way. 


enemies when the wal 


The University of Chicago 
mak : a t f all f 
“i h may ffect the integrity of 
t ress tainly the possi- 


I may cor trol Wl 
ered. We recommend tl book 
te e researche tthe u ersity 


be examined from the standpoint 
of determining how the free flow 
of advertising, purchased for sound 
economic provides the 
basis for a press which is strong 
and is capable of being free. 

Advertisers know that a 
which can be bought is not effec- 
tive for their purposes. They real- 
ize that the public quickly learns 
whether editorial opinion is influ- 


reasons, 


press 


enced by considerations other than 


the general welfare. They recog- 
nize the fact that the power of the 


press depends upon its freedom 
and not upon its subservience to 
ny group, political or economic 
That is why we believe that when 
he story of the press in America 

written, it will underscore again 


the fact that advertising helps to 
strong and virile press 
1S capable of 


which providing in- 


formation and leadership, 
from 


uninflu- 


enced by pressures selfish 


field. 
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—The Timid Soul, by Webster, in 
the New York Herald Tribune 


For Juveniles 

This department does not know 
whether the page reproduced here 
from the Daily Iowegian & Citizen, 
Centerville, Ia., originated in the 
fertile brain of some member of 


Think's He’s Smart, 
Quitting School....... 


But, Boy, Is 
HE « DOPE! 


that newspaper’s staff, or whether 
it was devised by one of the sev- 
eral organizations which spend all 
their time thinking up ads which 
newspapers can sell to local citi- 
zens. We suspect the former in 
this case, because it looks like a 
home-made job. And that is ex- 
actly why we like it, and why we 
wish a lot more “public opinion” 


|advertising looked and talked as 


though it had something to do 
with the people it is addressed to. 
If any advertising is going to help 
sell kids on the idea of completing 
their schooling instead of picking 
off easy money in an abnormal 
labor market, this is the kind of 
stuff that will do it—replete with 
the kind of language you’d expect 
teen-agers to use, 
“dope,” “smart cookie,” “dough,” 
“from corn” and a lot of similar 
inelegant but thoroughly expres- 
sive words. 


Science Advances 


Every one of the three (count 
them three) regular readers of 
Ad-libbing should be delighted to 


rn that fancy colored egg yolks 
any shade to fit the occasion 
are ‘now possible. This startling 
news was brought to members of 
the Iowa Poultry Improvement As- 
sociation recently by Lamar Kish- 


lar, director of commodity de- 
velopment of Ralston Purina.Com- 
pany. 


Mr. Kishlar, we are told, dwelt 


including! 


| lovingly on the joy that will per- 
| vade the hearts of egg eaters when 
\they ‘open their freshly cooked 
eggs on Fourth of July and expose 
a magnificent red, white and blue 
yoke—or spear a yoke on St. Pat- 
rick’s day, and find it as green as 
'old Erin’s sod. 

| But Mr. Kishlar and Ralston 
| Purina are not interested pri- 
|/marily in providing colorful enter- 
tainment for egg eaters; they have 
a much more mundane purpose. 
| The color can’ be achieved by the 
|/use of colored dyes in prepared 
feed for chickens, he explained, 
and the value of the process is to 
convince skeptical farmers that 
the color, flavor and even the un- 
seen vitamin A and D content of 
the egg of tomorrow can be con- 
trolled to a large degree through 
proper feeding. 


‘Lists Its Shows 

People seem to have trouble re- 
| membering all of the network pro- 
| grams which 
|produces so the agency has ob- 
|ligingly distributed three-page 
| mimeographed lists telling all. And 
we are properly impressed to dis- 
|cover that there are 29 of them: 
| Four on Sunday, one on Monday, 
| four on Tuesday, four on Wednes- 
|day, three on Thursday, four on 
| Friday, and two on Saturday, in 
| addition to a couple in process of 


|reshuffling, to say nothing of five | 


| daytime shows that move across 
|} the board from Mondays through 
| Fridays. 


| Jottings 

| If you think the paper situation 
is tough, hearken to the tale of 
the London lady, who took to the 
advertisement columns of The 
Lady to announce that she desires 
Vogue monthly and is willing to 
pay four shillings sixpence for it 
ten days after publication. Vogue 
would cost the original subscriber 
only three shillings, thus permit- 
ting some lucky person to peruse 


her copy for 10 days and then 
make a 50% profit on its sale. 
Farm Journal’s panel of farm 


families shows that Heinz is away 
out in front in preference among 
farm families when it comes to 
catsup and chili sauce, getting 
14.3% of the total market in 1943 
to 5.9% for Snider, its closest com- 
petitor. In 1943, 43% of the fami- 
lies in the panel bought these 
products, and users purchased an 
average of 1.6 bottle per month... 
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The following documen: 


may 
be secured without charg: pa 
companies sponsoring ths ~ 
through ADVERTISING AGE, by an, 
national advertiser or adve ing 
agency executive writing his 


business letterhead. 


No. 2404. Something New Hay 
Been Added to the Philadel. 
phia Story. 

New population estimates fo, 
metropolitan Philadelphia, and re- 
definition of the Philadelphia trade 
area to include 14 counties form 
the basis of this new market stud, 
issued by the Philadelphia Record 
A detailed circulation report for 
the ABC city and retail trading 
zone and for the “plus coverage” 


outside is included with market 
data. 
No. 2405. A Survey of Farm 


Kitchen Sizes, Activities and 
Planned Postwar Purchases. 
The Midwest Farm Paper Unit 
has issued this report on a survey) 
of 410 farm homes, showing the 


Young & Rubicam | 


uses to which farm kitchens are 
|put besides preparation of food, 
cooking and dishwashing, and 
which of these activities familie; 
hope to take out of the kitchen 
The report tabulates household 
equipment, electrical and other, 


which is planned for after-the- 

| war. 

No. 2346. The Territory of the 
Future. 


| Pointing to Des Moines as “the 
| food capital of the postwar world, 
‘this brochure issued by three 
|Cowles stations, KRNT, Des 
|Moines, WMT, Cedar Rapids, and 
|WNAX, Yankton, reveals _ that 
|Iowa ranked first in national farm 
|income last year. It includes 34 
| pages of coverage and mail maps 
| of the stations, along with sheets 
|/on farm statistics, program availa- 
| bilities, listening indexes, tele- 
|phone surveys and other informa- 
| tion. 


| No. 2309. American Builder's In- 
ventory Survey. 

A report on product inventories 
of retail lumber and building ma- 
terial dealers is offered in this new 
study, issued by American Builder 
The survey covers 43 building ma- 
terials and products; analyzes in- 
ventories and postwar require- 
ments by regional breakdowns 
'shows quantities of items necded 
to restore 1941 inventories 
gives national totals by geograpn- 
ical regions. 


No. 2316. War Broadcastin Cs 
tivities—1943. 

| KMBC, Kansas City, in t an- 

nual report details its manif . 

tivities in radio’s second 

war, including support of e- 

serving home front project 


No. 2331. Democracy in A‘ 
The story of KYW, Philad 
and its achievements in ed 
by radio are told in thi 
trated, two-color booklet. 


No. 2372. Most of the Li 
Most of the Time. 

Station KMOX, St. Lou 
issued this report on a 
Hooper survey of listenins 
covering 108 weekly b 
periods for fall and winte! 
44, 


No. 2323. Get a Bead < 
Target. 

Up-to-date facts on th 
Cities area of Rock Island, 
and Davenport, are inclu 
this new folder published 
Rock Island Argus and Mol 
patch, 
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adv ig Age, October 2, 1944 


Drotests Cause 
Council to Drop 
VD Sponsorship 


New York, Sept. 27.—Because of 
ily controversial nature of 
' paign as it now exists,” 
Wal ivertising Council an- 
AOU! today that it “feels it has 
ation to cease requesting 
‘jverticers” to sponsor the “Hid- 
my” campaign on venereal 


‘the ! 
tne 


lis which it prepared for 
United States Public Health Serv- 
ce. . P 
SI sponsorship, the Council 
dd “may generate some ill 


vill’ toward the advertisers in- 
yi “The Council is, therefore, 
dvising the U. S. Public Health 


service that it can no longer as- 
jst in obtaining sponsorship for 
the present campaign. 


“Such educational materials as 
the Council has prepared remain 
‘the property of the Public Health 
Service.” 


Followed Policies 


In a four-page statement which 
uoted Surgeon General Parran’s 
letter urging continuance of the 
ampaign (reproduced in part in 
4A, Sept. 25), and a letter from the 
New York Council, Knights of Co- 
umbus, attacking it, the Council 
ointed out that the campaign was 
leveloped at the request of the 
Public Health Service and the 
WWI, and executed in the same 
manner as previous war cam- 
paigns. The campaign followed 
policies laid down by the Public 
Health Service, which also assured 
the Council that earlier campaigns 
following the same general poli- 
cies had been run in New Orleans, 
Dallas and several Florida cities 
with the cooperation of Catholic 


lergy and laymen, and without 
protests from church members. 
the Council’s campaign | 
guide, ‘Hidden Enemy,’ had been | 
listributed, however,” the state- | 
ment said, “it became apparent | 


“Once 


seeeeeeeeeeeene ee 


CLASS © 


N the prize ring it is 

considered unwise for 

a fighter to step out of 
his class. 


It is, however, a tribute 
to his “class” as a fight- 
er when he gives weight 
to an opponent and still 
wins the decision. 


The linage leadership 
of The Herald- Traveler 
is not confined to 
Boston, but embraces, 
challenges, and fre- 
quently leads every 
newspaper and tabloid 
published in the four 
major cities of America. 


Fr nt ln ln len ln, len len en, An, an ne es i, l,l, ln te le, ln, le ln dl an ls Mn 


Iways First in Boston 
iten First in America 


(ERALD-TRAVELER 


Boston, Massachusetts 
_—s* 
George A. McDev ‘tt Co. 


National Representatives 


eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeCe CeCe eee EE EE 


SSSI. 


that this particular campaign was 
repugnant to many Catholic or- 


ganizations. Protests were re- 
ceived by the Council from the 
Knights of Columbus, Catholic 


War Veterans, Coordinating Com- 
mittee of Catholic Lay Organiza- 
tions of the New York Diocese, 
Brooklyn Diocesan Union of the 
Holy Name Society, and others. A 
number of Catholic newspapers 
publicly attacked the campaign.” 

Since “it is now apparent that 
the question of whether or not this 
particular campaign is a good one, 
or whether there should be any 


educational campaign at all, is 
something that generates a good 
deal of sincere emotion on both 
sides,’ the Council said, it is ceas- 
ing to request advertisers to spon- 
sor a campaign which may create 
ill will for the advertisers. 


Joins Duane Jones 


Ruth Ross, formerly a partner 
of Albert M. Ross, Inc., New York 
advertising agency, and previously 
with J. Walter Thompson Com- 
pany, has joined the copy staff of 
Duane Jones Company, New York. 


Sponsors Badger Games | 


Leathem D. Smith Shipbuilding 
Company, Sturgeon Bay, Wis., is| 
sponsoring University of Wiscon- | 
sin football games over 10 stations 
of the Wisconsin Network. The 
broadcasts are being used to re- 
cruit workers for shipbuilding jobs | 
at the Smith yards. 


Deines Joins F&S&R 


H. J. Deines, recently with Ar- 


thur Kudner, Inc., New York, and | 
previously advertising manager *) 


the electronics division of General 


|New York, as account executive. 
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Electric Company, Schenectady, 
has joined Fuller & Smith & Ross, 


Mr. Deines will handle radio set 
and equipment advertising for 
Westinghouse. 


For Signs of 
the Future 
Look to— 


TO SAY TO MANAGEMENT-MEN 


Here is a whole that is far greater than the sum of its parts. 


Pus a news report from Latin America within the same Business Week 
cover as a report on chemical cartels and another concerning sur- 
plus war materials and another and another (123 news items in 
the September 16th issue, for instance) and each gains meaning 


from all the others. Only then have you a news-base broad enough 


to support important business decisions. 


Now add product and service news from a hundred advertisers 
(101 in the September 16th issue) and you have a business maga- 


zine capable of taking active influential part in the responsibilities 


of active management-men. 


Business Week is the one news magazine which is all business, its editors all 
business writers, its readers all business men. Business Week is sold only by 
subscription. And Trend Studies prove that per dollar you can reach more 


(and more) management-men throughout all business and industry in Business 


TO SAY THEM: 


Week than in any other magazine. 


THe NEws 


BASE OF 


MANAGEMENT'S DeEciS! 
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Agencies to Expand 
Public Relations Depts. 


A trend toward expansion by 
advertising agencies of their pub- 
lic relations departments is indi- 
cated in a survey made by Public 
Relations News, New York. The 
survey shows that 55% of recog- 
nized agencies now maintain pub- 
lic relations departments ranging 
in size from one to 25 persons and 
that most of them plan to enlarge 
these departments after the war. 
In addition, many agencies not 
aow offering public relations serv- 


ices plan to do so after V-Day. 
The survey further indicates 
that a substantial part of public 
relations or “institutional” adver- 
tising developed during the war 
will be continued in peacetime. 


Acquire Green-Brodie 

All assets and obligations of 
Green-Brodie, Inc., New York, 
have been assumed by Alan Green, 
secretary-treasurer, and Julian P. 
Brodie, president of the agency. 
The agency will hereafter be op- 
erated as a partnership. 


Names Horton-Noyes 


Pawtucket Mfg. Company, Paw- 
tucket, R. I., manufacturer of steel, 
brass and special alloy bolts, has 
appointed Horton-Noyes Company, 
Providence, to direct its advertis- 
ing in industrial and trade publi- 
cations. 


Grove Promotes Lavender 

E. L. Lavender, former south- 
west representative of the vitamin 
division of Grove Laboratories, 
Chicago, has been appointed assist- 
ant sales manager of the division. 


Goodwin Promoted 


Harold A. Goodwin, formerly in 
charge of chain store operation in 
the metropolitan New York area 
for Carstairs Bros. Distilling Com- 
pany, has been promoted to sales 
supervisor for the district. 


Kent Studios Expands 

Kent Studios Service, New York 
advertising art organization, has 
created an industrial design divi- 
sion under the direction of Leon 
Loeb, for many years president of 
Design Associates, Inc. 


DETROIT... the wowver 


MARKET OF AMERICA! 


And, it’s NO WONDER that 


Detroit will remain America’s 
busiest spot! Immediately after the war Detroit 
will be called upon to replace 28,000,000 automobiles 


Detroit's post-war production will not only maintain, but enhance 


Detroit's buying power. 


emt 


But, it’s NO WONDER that Detroit 
is the busiest spot in America! 
Michigan leads the Nation with an average 


salary-wage of $2,769 per employee* 


Michigan's 2,500,000 employees earn 7 billion dollars a year 
... over 60% of them employed in the Detroit metro- 

politan area. Big employment plus big wages 
make Detroit a WONDERful market. 


And, too, it's NO WONDER The FREE PRESS has so 


cans 


* eal 
=, muc nfivence in Detroit 
_ \ ~ 


It's the ONLY morning paper in 
this market of nearly 3,000,000 
people, reaching over 380,000 


homes every day 


*1943 average, from August 
“Survey of Current Business”, 
U.S. Department of Commerce. 


Che Detroit Free Press 


JOHN S. 


KNIGHT, PUBLISHER 


Story, Brooks and Finley 


National Representatives 
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Advertising Pope; 
Consumption C ly 
Half of ‘41 Usa ie 


New York, Sept. 26.—A 
just released by Comm: 
Printing Industry’s Joint Co:nmit. 
tee on Government Relatio»: ro. 
affirms a report made by th: 


° ; Im- 
mittee in June that adve ising 
printing is now using less thay 
half the amount of paper t nage 


it was using in 1941. 

The revised figures, takin» jn g 
larger number of printing {irms 
than did the June survey. are 
based on a study of over 17,009 
tons, or about 12% of all paper 
processed by commercial printers 

Advertising printing of all types, 
including house organs and direct 
mail, accounts for less than 1§¢, 
of commercial printers’ tonn: age, 
The balance of available ton nage 
is consumed in functional and utij- 
ity printing for business operation 
and management. 

Hardest hit in the advertising 
field has been direct mail, of 
almost two-thirds from 194}. 
House organs, due to their morale 
use, remain nearer 1941 levels but 
account for only a small percent- 
age of total paper tonnage. 


Jennings and Sheets 


Head Socony-Vacuum 


B. Brewster Jennings, who has 
been with Socony- Vacuum (jj 
Company, New York, and its pre- 
decessors for 24 years, has been 
elected president of the company 
and chairman of the executive 
committee to succeed the late John 
A. Brown. Harold F. Sheets, vice- 
president, was elected chairman of 
the board of directors filling a 
vacancy existing since 1935. 

Mr. Jennings was a director and 
assistant to the president in charge 
of transportation activities, and 
since 1942 has been on leave of 
absence managing tanker opera- 
tions for the U. S. Maritime Com- 
mission and later for the War 
Shipping Administration. 


Indiana Network! 


Yes, the circulation of the 
Indiana League of Home 
Dailies forms a complete net- 
work around the state. 


The people who subscribe to 
these 26 non-metropolitan 
dailies read them carefully 
every day — really study the 
news and advertisements. |t 
is through this careful study 
of their daily newspaper that 
they keep abreast of the 
times—keep up to date on 
new items and styles. 


They will give your adver'is- 
ing more intense atten’ on 
than you can secure thro gh 
any other medium. 


Small space copy, well v 't 
ten, will get excellent res: *s. 
Why not talk the idea o ef 
now? 


Phone or write our natic 14! 
advertising representativ 
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A Public Statement on Brand Advertising 


NE of the great fallacies of our time is the saying: “Let a 
man make a better mousetrap, and the world flocks to 
his door.” 


That man may be buried in the Maine woods, or situated in 
the heart of New York, but the world will not flock to his 
door until it knows that his mousetrap is better than the 
other fellow’s. 


Yet, how is the world to know? Must this mousetrap inventor 
tramp the streets telling everyone he meets about his product? 


Or is it better for him to find a way to tell millions of people 
simultaneously ? 


The answer is obvious. And this is the one great service which 
brand advertising performs for the American public. It tells 
the facts about that new and better mousetrap, or lipstick, or 
face cream, or syrup, or soap. Then, and not until then, the 
public starts to buy. 


This process of constant competitive improvement, fostered 
by brand advertising, is responsible more than anything else 
for the amazing advances in living standards which have been 
taking place in America ever since advertising first came into 
being. 

Brand Advertising Assures Highest Quality 


Were it not for brand advertising, the public would still be 
unable, even today, to judge quality from quality. The public 
would have no protection from the substitutor, the black- 
market operator, the purveyor of shoddy merchandise. The 
consumer would have no price standards to guide her. And 
price maintenance itself, so necessary to perpetuation of 
business enterprise, would be non-existent. All the checks 
and balances, so vital to American business and industry, 
would be in a state of chaos. 


Take an example: Cornflakes. There are dozens of brands of 
this cereal. Could you tell them apart — good quality from 
poor — without the guidance of the brand names by which 
you know them today ? 


Again the answer is obvious. Without a brand name on every 
box — without the millions of consumer sales-messages pub- 
lished daily in brand advertising, through which these names 
have been made known — Mrs. Consumer would find herself 
unable to shop at all. 


Brand Advertising Means You Pay Less 


But, you ask, does not this brand advertising add to the retail 
price of these cornflakes? 


The answer is that far from adding to retail price, advertising 
makes all goods cost less. 


To make a single box of cornflakes would cost hundreds, per- 
haps thousands of dollars in tedious hand labor. If you or your 
wife wanted to purchase that single box of hand-made corn- 
flakes, the manufacturer would have to pass this terrific cost 
on to you. 


But, thanks to brand advertising, this manufacturer is able 
simultaneously to tell millions of people about his cornflakes ; 
is able to make and sell thousands of boxes of cornflakes per 
day instead of one box at a time; is able to sell you your box 
of cornflakes for only a few cents. 


We repeat: For that low price you pay, you can thank 
mass production, which brand advertising has made possible. 


Many an advertiser, from time to time, has thought to “re- 
duce expenses” by cutting down or abolishing the advertising 
which made his product a success. But these advertisers have 
often found, too late, that products deprived of brand adver- 
tising quickly flee from public consciousness. 


What has become of the Pierce-Arrow automobile, Pear’s 
Soap, Pearline, Force Cornflakes, Home Run Cigarettes, 
Tanlac? The public at large has forgotten them. Others have 
marched ahead to take their place. 


Some of these forgotten brands, realizing their error, have 
gone to great extremes trying to win back their lost markets. 


They have not succeeded. Ford, Camay, Lux Flakes, Wheaties, 
Camels, Vitamins Plus, were by then too well entrenched to 
be headed off—thanks largely to brand advertising. 


The economic effect of brand advertising, from the stand- 
point of overall public benefit, is astonishing. 


In the case of a drug sundry, sales increased 600% over a 
12-year period, while advertising costs dropped from 22% 
to 8.5% ; marketing costs dropped from 28.5% to 11.5%; sell- 
ing prices to the public were reduced over 50%. 


In the case of a nationally advertised electric refrigerator, 
the 1927 unit price to consumer was $310. By 1940, the con- 
sumer price had dropped to $133; yet storage capacity had 
increased 56%, and electric kilowatt hour consumption had 
been cut 60%. 


In the case of a washing machine, first manufactured in 1909, 
the original makers did not believe in advertising; instead, 
they sold through salesmen door-to-door. But these salesmen 
had to be trained ; their traveling expenses had to be paid and 
were heavy; there were other expenses which, though un- 
avoidable, had to be passed on to the consumer in the listed 
retail price. So in 1915 consumer advertising was started, and 
here is what happened: First, their salesmen found selling far 
easier because their prospects already knew the machine’s 
capabilities. Second, volume increased so that it became nec- 
essary to move into a new factory. 


Most important from the public standpoint, prices were im- 
mediately reduced 25%, and have since been constantly re- 
duced as the selling costs per unit came down. Today, this 
manufacturer is able to sell the public a far better washing 
machine, at less than 1 the price of the original 1909 model. 


Brand Advertising Brings Peak Production 


In the three cases above, taken at random, brand advertising 
accomplished three definite results: (a) helped to inform the 
public on performance and on quality; (b) raised sales vol- 
ume; (c) lowered cost to consumer. And this does not take 
into account the thousands of peopleaemployed in making and 
selling these products, whose jobs would be non-existent if 
brand advertising had not forced the pace. 


In our own business as world’s largest publishers of monthly 
magazines, the same economic process is at work. 


Year after year, our magazines have been better written, 
better designed, better printed. Circulation has grown by 
leaps and bounds. A few years ago, our payrolls supported 
only a few, today we employ thousands. Despite increased 
manufacturing costs we have been able to maintain low 
newsstand prices—in some cases even reduce them—because 
through advertising, our magazines are being merchandised 
to the public. 


But on top of that, the brand advertising we carry in our 
publications on behalf of American manufacturers also keeps 
down the cost of our publications to the public. This is true 
of any publisher. 


A leading national weekly magazine costs about 35¢ per copy 
to print; yet on the newsstands, it sells to the public for only 
10¢, and the annual subscription price reduces this cost to 
less than 6¢ per copy per year. The Sunday edition of a great 
metropolitan newspaper costs about 15¢ per copy to print, 
but sells for only 10¢ to the public. Brand advertising makes 
the difference. 


Brand Advertising Means More Postwar Jobs 


The tremendous volume of advertising in America’s maga- 
zines, newspapers, car cards, billboards and over the radio, 
is proof of the economic soundness of brand advertising, and 
its lasting benefits to the public. 


More than any other one thing, American business and in- 
dustry can be proud of the fact that brarid advertising has 
contributed so much to making America’s living standard 
the highest the world has ever known. 


Brand advertising, of all products, is the most potent force 
in America, It will not only lead to mass production and 
lower prices, but will support the 55 million jobs and the 
140 billion dollars of yearly national income, which economic 
experts declare vital for postwar prosperity. 

FAWCETT PUBLICATIONS INC., 1501 BROADWAY, N. Y. 18, N. Y 


NOTE: This advertisement is appearing in 1000-line space in large-city newspapers and in leading industrial and busines 
magazines. It is the first of a series, pointing out how greatly everyone benefits by brand advertising. Proofs available on request 
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Maddock to Gregory 
Theodore L. Maddock, for the 
past 15 years art director of the 
Cleveland Plain Dealer, has joined 
Gregory Advertising, Cleveland. 


CORN — HOGS — OATS — CHICKENS 
a 
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CATTLE — SHEEP — HAY — WHEAT 


See 


| . ’ 
Contest Winner's :; Carnegie-Illinois Steel Corpora- 

- tion, won the title of “Miss Gary 
Picture Goes on Cigaret” in a city-wide contest 
'conducted by the Gary Post- 


Raleigh Packages | Tribune, which raised $15,000 for 
ey a cigaret fund. That amount will 
Louisville, Ky., Sept. 27.—The! buy between 6,000,000 and 7,000,- 
chances are that servicemen over-|000 cigarets, and 2,420,000 — or 
seas will get more than one look} 121,000 packages—will be Raleighs 
at pretty 20-year-old ‘Miss Gary| produced by Brown & Williamson 
Cigaret,” with her picture repro- | Tobacco Corporation. 
duced on the back of every one of | 


destined for their use. 


draftsman in the Gary, Ind., plant’ 


A picture of Miss Kuchta will} 
121,000 packs of Raleigh cigarets|be placed on the back of each | 
| pack, along with the words “Greet-| New York, and Walter Reed hos- 
The girl, Irene Kuchta, blonde|ings from readers of the Post- |pital in Washington. 


Tribune, Gary, Ind., U. S. A.” A! 


214 by 6-inch likeness of the con- 
test winner also will go into each 
carton to be sent overseas. 

Miss Kuchta, who modeled an 
all-cigaret bathing suit for one of 
the shots, is making a whirlwind 
tour of New York and Washington 
D. C., and is appearing as guest to- 
night on the Brown & Williamson 
“Carton of Cheer” program over a 
126-station NBC network. She also 
will distribute packages to wound- 
ed servicemen in Halloran hospital, 


Advertising Age, Octobe 2, jg4, 


U.S. COAST G 


be 


2 YEARS 0.) 


NOVEMBER 
Zam 


ADS CAN HELP—This new symbol i, 

available to advertisers for use in No. 

vember newspaper and magazine copy 

to help the Coast Guard push what 

may be its final major recruiting drive 
for Spars. 


| 


Heads ‘Post’ Syndicate 
Robert M. Hall has resigned g 
sales manager of United Featyrs 
Syndicate to become editor a 
general manager of the newly. 
formed New York Post Syndicate 
Initial features of the new servicg 
will include the columns 
Samuel Grafton, political com. 
mentator, and Earl Wilson, Broad. 
way commentator. Post war cor. 
respondents to be syndicated ay 
Stanley Frank and Ella Winter 


ddres 


ity an 


Caterpillar Promotes Coy 


W. K. Cox, sales manager of the 
eastern division of Caterpill 
Tractor Company, has been ap. 
pointed assistant general sales 
manager at Peoria, Ill. He will 
succeeded in the eastern distric: 
by William S. Ziegler, formerly as- 
sistant eastern sales manager. The 
latter position will be filled by 
F. D. Haberkorn. 


SPOT RADIO 
GIVES 
“PIN-POINT 
ACCURACY" 
TO 
ADVERTISING 


People have more ways of learning things today than 


they’ve ever had. But none of them brings the world and its 


host of problems into focus so graphically, so fully and so 


understandably as the newspaper. ¢ 


That’s why the demand 


for newspapers today is at its highest peak in history. That’s 


why the Government leans so heavily on newspapers to transmit 


its vital war messages to all the people. ¢ And that also 


is why the newspaper packs so much power today for any 


advertiser with a story to tell or a product to sell. 


This advertisement, prepared by the Bureau of Advertising, A. N. P. A., is published by The Christian Science Monitor in the interest of all newspapers 


Exclusive 
National 
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For latest radio information, °#! 


FREE & PETERS, ««: 


| Pioneer Radio Station Repres«’'@"” 
Since May 1932 
CHICAGO: 180 No. Michigan F 
NEW YORK: 444 Madison Ave ij 
ATLANTA: 322 Palmer Bldg.. 
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Brought To More Than A 
Million Reader-Friends By 
Chicago’s HOME Newspaper And 
= BASIC ADVERTISING MEDIUM 


ncinnat 
Duluth 
Fargo 
el The day ends and night o’er takes the city. Within in the nation, in their own community. Minds eager 
‘Vous the houses lights begin to gleam as if to beckon the for the substances that feed active thought. 
md workers on their homeward journey. And, at this More than a million reader-friends welcome The 
reaper hour, still another light appears. It is the radiance Daily News as good companion and good counsel- 
of human knowledge. lor. It is BASIC to their reading habits. And BASIC, 
“ea Every weekday evening The Chicago Daily News too, for advertisers in the Chicago market. For 43 
sanote brings to the family fireside an illumination for minds consecutive years they have placed more Total Dis- 
wal eager to keep pace with the multitudinous happen- play advertising in The Daily News than in any other 
Pe ings of the world. Minds eager to know events abroad, Chicago newspaper — morning, evening or Sunday.* 
Tulsa 
land *For fair compa suor linage omitted since The Daily News does not accept advertising for a beverage 
7 THE CHICAGO DAILY NEWS 
; ; IN me \ INL VV 
Inc. | 
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Maddock to Gregory 
Theodore L. Maddock, for the 
past 15 years art director of the 
Cleveland Plain Dealer, has joined 
Gregory Advertising, Cleveland. | 
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Contest Winner's 
Picture Goes on 
Raleigh Packages 


Louisville, Ky., Sept. 27.—The| 
chances are that servicemen over-| 
seas will get more than one look 
at pretty 20-year-old ‘Miss Gary | 
Cigaret,’ with her picture repro-| 
duced on the back of every one of | 


draftsman in the Gary, Ind., plant’ 
of Carnegie-Illinois Steel Corpora- 
tion, won the title of “Miss Gary 
Cigaret” in a city-wide contest 
conducted by the Gary Post- 
Tribune, which raised $15,000 for 
a cigaret fund. That amount will 
buy between 6,000,000 and 7,000,- 
000 cigarets, and 2,420,000 — or 
121,000 packages—will be Raleighs 
produced by Brown & Williamson 
Tobacco Corporation. 


A picture of Miss Kuchta will | 


Tribune, Gary, Ind., U. S. A.” A| 


21% by 6-inch likeness of the con- 
test winner also will go into each 
carton to be sent overseas. 

Miss Kuchta, who modeled an 
all-cigaret bathing suit for one of 
the shots, is making a whirlwind 
tour of New York and Washington® 
D. C. and is appearing as guest to- 
night on the Brown & Williamson 
“Carton of Cheer” program over a 
126-station NBC network. She also 
will distribute packages to wound- 


121,000 packs of Raleigh cigarets|) be placed on the back of each|edser’’ 


destined for their use. 


pack, along with the words “Greet- | New ~* 
The girl, Irene Kuchta, blonde|ings from readers of the Post- | pital i 
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Postage Stamp 
Necess 4 
If Mailed in the 
United State. 
BUSINESS REPLY CARD 
First Class Permit No. 95, Sec. 510, P. L. & R., Chicago, III. 


People have more ways of learning things today than 


they've ever had. But none of them brings the world and its 


host of problems into focus so graphically, so fully and so 


understandably as the newspaper. ¢ 


That’s why the demand 


for newspapers today is at its highest peak in history. That’s 


why the Government leans so heavily on newspapers to transmit 


its vital war messages to all the people. ¢ And that also 


is why the newspaper packs so much power today for any 


advertiser with a story to tell or a product to sell. 
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This advertisement, prepared by the Bureau of Advertising, A. N. P. A., is published by The Christian Science Monitor in the interest of all newspapers 
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Chicago 11, Illinois 
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mentator, and Earl Wilson, Broad. 
way commentator. Post war cor. 
respondents to be syndicated ar 
Stanley Frank and Ella Winter. 


Caterpillar Promotes Cox 


W. K. Cox, sales manager of thy 
eastern division of Caterpil| 
Tractor Company, has been ap. 
pointed assistant general sales 
manager at Peoria, Ill. He will b 
succeeded in the eastern district 
by William S. Ziegler, formerly as- 
sistant eastern sales manager. The 
latter position will be filled by, 
F. D. Haberkorn. 
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For latest radio information °*! 


FREE & PETERS _ Inc. 


| Pioneer Radio Station Repres:’'*"” 
Since May 1932 

CHICAGO: 180 No. Michigan F 

| NEW YORK: 444 Madison Ave 
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SAN FRANCISCO: Ii! Sutter.. 

HOLLYWOOD: 6381 Hollywood Bivd 
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Brought To More Than A 
Million Reader-Friends By 
Chicago’s HOME Newspaper And 
BASIC ADVERTISING MEDIUM 
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Paul The day ends and night o’er takes the city. Within in the nation, in their own community. Minds eager 
‘oul the houses lights begin to gleam as if to beckon the for the substances that feed active thought. 

scuse e ° . 

| workers on their homeward journey. And, at this More than a million reader-friends welcome The 
emp hour, still another light appears. It is the radiance Daily News as good companion and good counsel- 

of human knowledge. lor. It is BASIC to their reading habits. And BASIC, 
let Every weekday evening The Chicago Daily News too, for advertisers in the Chicago market. For 43 
spate brings to the family fireside an illumination for minds consecutive years they have placed more Total Dis- 
- eager to keep pace with the multitudinous happen- play advertising in The Daily News than in any other 
= ings of the world. Minds eager to know events abroad, Chicago newspaper — morning, evening or Sunday.” 
a Oty 
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NEWS PLAZA: 400 West Mad treet, CHICA / RK OF Rock , : 
OFFICE: 7-218 Genera 
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Jack Benny Goes 
on Canada Net— 
Sans Commercials 


Toronto, Ont., Sept. 27.—Some- 
thing new in international rela- 
tions will break next Sunday night 


|!a word will be spoken about Ben- 
|ny’s new sponsor in the U. S.— 
| nor the Lucky Strikes it sells. 

Despite the ire of some leaders 
in Canadian radio and advertising 
circles, it was revealed this week 
that the Benny program would go 
back on the Canadian Broadcast- 
ing Corporation’s Trans - Canada 
network Oct. 1, 7-7:30 p. m., EDT, 
on a sustaining basis. (AA, Pri- 
vate Lines, Sept. 25.) 

E. L. Bushnell, CBC director- 
general of programs, who made the 


when Jack Benny and his troupe) announcement, said the arrange- 
return to Canadian airwaves. Not| ment was made “in response to a 


strong demand on the part of 
listeners across Canada.’”’ He added 
that, normally, the broadcast 
would not have been carried on 
the CBC network “since Benny’s 
new sponsor does not operate in 
Canada.” 


Raises Storm of Protest 


The storm of protests which 
greeted reports of the CBC ne- 
gotiations with Benny included— 
among others—these arguments: 

Why should the comedian keep 
his Canadian audience, at no cost 
to himself or his sponsor, while 


competing for listeners with home- 
produced shows over other Cana- 
dian stations?; why should Benny’s 
value be built up while Canadians 
are being taxed several million 
dollars annually so CBC can offer 
non-commercial shows intended to 
woo listeners away from the Ben- 
ny type of program?; if Benny 
gets a ‘free coast-to-coast hookup, 
why shouldn’t Canadian sponsored 
programs get an even break if the 
war effort gets the plugs? 

Others who could see no great 
danger in such a precedent re- 
marked that the arrangement 


“*We see by 


TOMORROW'S PAPER...” 


After the war, printers and buyers 


of printing will benefit 


proved paper standards. Like every 
other paper maker, International 
Paper Company has been forced, 
through war scarcities and restric- 


tions, to produce sub-level paper. 


from im- 


But out of the trials and tests have 
come many interesting and fruitful 
results. All this experience will be at 
your service at the end of the war. 
Then International will produce 
even better paper than ever. 


BUY BONDS...SAVE WASTE PAPER 


Irteenational 


PAPER COMPANY 


220 E. 42nd ST., NEW YORK 17, N.Y. 


PAPERS 


FOR PRINTING 


AND CONVERTING 


Advertising Age, Octobe: » 1944 


seemed no different from 


in U. S. artists for sustain a 
grams, and that Benny is}, ., 
“international institution” 4; \. 


program will step up © jaqi.. 
listening —and keep set - 
from dialing in U. §S. 
which offer Benny, any 
plete with commercials, 

, While Benny is proclain 
merits of Lucky Strike cig 
the U. S., time ordinarily 
to commercials on the C J 


half hour instead will carr mec. 
sages in connection with Cc; 1da’s 
Victory loan, salvage cam igns 


price control, conservation, 
etc. Canadian listeners wi! 
nary a line, about LS/MFT, 


PROMOTES BENNY PROGRAM 

New York, Sept. 28—wWith ty, 
opening of Jack Benny’s new {3} 
series for Lucky Strike cigarets op 
the NBC network Oct. 1, America, 
Tobacco Company placed 300-ling 
advertisements in 133 newspaper, 
calling attention to the show’ 
debut at 7 p. m., EWT. 

Similar ads are slated to appea; 
on successive Sundays followin; 
the program opening. Pre-promo. 
tion 600-line copy is to run tomor. 
row and Saturday in 196 daily 
newspapers throughout the coun. 


try. 
Ruthrauff & Ryan, New York, j 
the agency. 


ar 
al 


Takes Movie to Coast 


New York News will present ip 
Los Angeles, San Francisco, ang 
Portland, Ore., a technicolor movie 
showing the composition of th 
New York market, detailing re. 
sults of an investigation conducted 
among customers of Florsheim 
shoes. The film, which had its 
midwest premiere in Chicago on 
May 19 (AA, May 22), will be 
presented by Seward Davis Jr, 
western advertising manager of 
the newspaper, in Los Angeles 
Sept. 26-28; in San Francisco Oct, 
2-4; and in Portland Oct. 5 and 6 


STABILITY 
COUNTS 


NOW - AND 
IN THE 
POST - WAR 
WORLD! 


Tue rich markets of 
Richmond and Virginia, 
covered by Station 
WRNL, are stable 
markets . . . the mar- 
kets you will want to 
cultivate for present and 
post war sales. 


For first choice, then 
you'll choose the stable 
Richmond station. A 
proof of WRNL's cor 
stancy we present th 
following facts. 


070.8Z0F THENATIO? \L 
ADVERTISERS ON 1° 'S 
STATION ARE REN: *- 


e88% OF THE LOCAL »- 
VERTISERS ON 7 ‘5 
STATION ARE REN *- 


Advertisers don't renew 
contracts unless the me- 
dium they use "pays off’ 
in results. 


RICHMOND, 
VA. 


5000 


NIGHT" DAY 91 


EDWARD PETRY & CO. IRC NATIONAL FP’ 
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FOP WS 


He was on active duty in the Atlantic when we received 
his letter. “Dear Esquire”, he wrote. “I’m enclosing a 
money order for $20. Would you please purchase an ap- 
propriate gift for my son? His first birthday is August 
29th, and as I am on foreign duty in the United States 
Navy, I am unable to buy anything suitable for his age.” 

His letter brought us a feeling of comradeship. As have 
hundreds of similar letters from other servicemen. 


Throughout the war Esquire has been privileged to do 


= 


these small but important services for the men who serve 
our country. We’ve gift-shopped for wives, sweethearts, 
mothers, fathers and children of men in uniform. And 
for the men themselves. We’ve made these purchases 
even more thoughfully than we would for our own folks. 

Esquire enjoys a unique relationship with its readers. 
Especially with men in uniform all over the world. It’s 
a cherished confidence which we feel is one of Esquire’s 


most valued possessions. 


Esquire is not only a magazine... IT’S AN INSTITUTION 
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Appoints Copley Agency 


Barnstead Still & Sterilizer Com- | 


pany, Boston, has appointed Cop- 
ley Advertising Agency, Boston. 


A profitable 


STEP INTO 1225s mace expand: 
THE FUTURE 122 22% Reach 


key men. They are 
Y planning today 
for the future. 


COMPLETE COVERAGE OF A BIG, NEW INDUSTRY 
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REX W. WADMAN 
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NEW YORK 19, N. Y 


Exporters Asked 
fo Explain Price 
Controls to L. A. 


CIAA Suggests Use 
of Slogans in Latin 
American Copy 


Washington, Sept. 27. — Export 
advertising agencies have 
provided with a list of suggested 
slogans for use in Latin American 
copy, as part of a campaign spon- 
sored by the Coordinator of Inter- 
American Affairs to remind our 
neighbors to the south that mer- 
chandise which they buy from the 
United States is subject to strict 
price control here. 

Alarmed at anti-American senti- 
ment which has been fanned in a 
number of southern republics as a 
result of local inflation, the CIAA 
is advising exporters that they 


been | 


| 


should get the facts about U. S. 
price control to the Latin Ameri- 
cans to protect good will for their 
products there. 

Several appeals have already 
been made by the government, but 
this week W. A. Anderson, who is 
director of advertising for the 
Rockefeller committee, mailed out 
a handbook explaining the prob- 
lem in detail and offering several 
brief slogans which can be incor- 
porated in any ads. 


OPA Controls Prices 


American exporters have a good 
story to tell, the CIAA believes, 
because prices on export goods are 
tightly controlled by OPA, so the 
Latin American inflation can not 
be traced to exporters. 

Latin American governments 
themselves are anxious to protect 
prices, too, the CIAA says, and 
there is little possibility that a 
forthright statement of U. S. price 
control regulations would offend 
them. 

Latin America has suffered from 
a dangerous inflation, however, as 
a result of speculation among 
middlemen who have interrupted 
the orderly flow of products 
through trade channels in most re- 


publics. A recent report shows 
that a 15c box of Saltines is sell- 
ing for 90c in one country; a 5c 
bar of chocolate for 25 cents; a 
$1.20 shovel for $5. 


U. S. Tends Expert Help 


As far back as January, 1942, 
the United States announced that 
it would cooperate with neighbor- 
ing countries in price control, 
CIAA explains, and since that time 
it has loaned its experts to other 
nations needing assistance, and 
has enforced close ceilings on ex- 
port products. 

Recently at CIAA’s instigation a 
group of exporters used an adver- 
tisement in the Latin American 
edition of the Reader’s Digest, ex- 
pressing appreciation for the 
understanding with which Latin 
Americans had accepted the lim- 
ited amounts of goods which had 
been shipped, and outlining the 
procedure under which prices have 
been held down by OPA. 

In the handbook, CIAA suggests 
that exporters prepare special ad- 
vertisements, or include a boxed 
statement or slogan in all inser- 
tions. Among the suggestions ad- 
vanced by the government are: 

1. “Prices are controlled by 
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Quick switch...in 
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SOLID CINCINNATI 


PROBABLY NO CITY IN THE COUNTRY will lose as little time, as little 
employment, as little buying power as Cincinnati, when the word 
comes to switch to civilian goods production. For Solid Cincinnati .. . 
in addition to important war work, has continued major production, 
throughout the war years, in essential civilian goods . . . such as shoes, 
clothing, soap, food processing, meat packing. Such basic diversified 
industries will need no time out, no shut-downs for reconversion. 


Solid Cincinnati’s pay checks will continue. Which means your ad- 
vertising in Cincinnati will continue to pay .. . particularly if it’s in The 
Enquirer. For The Enquirer is tailored to Cincinnati’s tastes. It’s 
the paper the thinking, doing, feet-on-the-ground citizenry of this 
city buys, reads, acts on. That’s something to remember when making 
out your post V-day schedules, isn’t it? 


SOLID CINCINNAT/ READS 


The Cincinnati Enquirer 


For over 100 years, edited for the thinking, doing, 
earning, solid citizens of America’s most solid market! 


REPRESENTED 


BY PAUL 


BLOCK AND ASSOCIATES 


Advertising Age, October 1944 

U. S. government regulati. 

the basis of American home 

up to the time of delivery 

port of destination.” : 
2. “Prices controlled by n 

government regulations up "4 

livery of port of destination 


To Insure Equitable Bas 


3. “Shipped under U. s 
ernment regulations to ins) 
equitable basis up to deliv: 
the port of destination.” 

4. “Prices controlled by S 
government in accordance + 
commitment at Rio de J 
conference, January, 1942.” 

5. “Prices approximately th 
same as in the U. S.—plus S 
government - controlled ex) 5;; 
costs.” 

In addition to recommer jin: 
advertising, which CIAA desc; be 
as “your closést contact with 4 
customer, next tO your product.” 
the government is advising ex- 
porters to state the facts ab 
price control in their correspong- 
ence and to shun speculators. “Re. 
member the importance of friend), 
relations among the Americas ¢ 
the future, and recognize that 
Latin American governments ar 
as anxious as you are to preven 
prices from running away, and are 
endeavoring to protect their cus. 
| tomers,” the handbook explains. 


Evans Joins Fawcett 

Maj. Norris W. Evans, recent}; 
released from the Army afte 
three years active duty, and pre- 
viously advertising manager 0; 
|Baby Talk magazine, has joined 
|the advertising department 0 
|Fawcett Publications, New York 
|to represent True magazine. 


Appointed Traffic Mar. 

Shirley Rabin, for the past sever 
years with Kuttner & Kuttner Ad- 
vertising, Chicago, has been pro- 
moted to traffic manager and 
media research director of the 
agency. 


333 COUNTIE 


’ JOHN J.GILLIN, JR. PR 
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Tunovex the pages of 
PICTORIAL REVIEW, ad- 
vertisers can now reach 
one-third of the total 
United States sales poten- 
tial effectively and thor- 
oughly...as a single unit... 
at exceptionally low cost! 


LL 


A BRILLIANTLY EDITED, 
VITAL PUBLICATION 


Covering 9 OF THE 
NATION’S MAJOR MARKETS! 


——— a —_| 
= 5,082,498 FAMILIES — 


_ every is .. with space available in © A 
a ~~ FUEL sian or in ais and- ey a 


i al 


PICTORIAL REVIEW, in its new form and modern editorial technique, 
with Variety in Features of Interest to the Entire Family, is 
distributed through the Sunday issues of: | 


New York Journal-American Detroit Times 
Baltimore American Chicago Herald-American 
Pittsburgh Sun-Telegraph Milwaukee Sentinel 


Los Angeles Examiner 
San Francisco Examiner | 
Seattle Post-Intelligencer 


Represented Nationally by 
HEARST ADVERTISING SERVICE 


Herbert W. Beyea, Manager 


New YORK BALTIMORE BOSTON CHICAGO 
DETROIT PITTSBURGH PHILADELPHIA LARGO (FLA.) 
| SAN FRANCISCO Los ANGELES SEATTLE 


Milwaukee Sentinel represented individually by Paul Block & Associates 
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Victory Models, 
Controls Dropped 


for Reconversion 


WPB Halts Pooling 
of Bicycle, Alarm 
Clock Manufacture 


Washington, Sept. 27.—‘Victory 
model” programs and distribution 
controls are among the first debris 
going out the door as J. A. Krug, 
acting chairman of WPB, clears 
away non-essential regulations in 
preparation for the reconversion of | 
major industries to normal ac-| 
tivity. 
Though officials now belie ve 
that V-E Day may not arrive as| 
quickly as appeared likely a few | 
weeks ago, Mr. Krug has em- 
barked on a simplification pro- | 
gram designed to eliminate as 
much government interference | 
with production and manufacture | 
of civilian goods as possible. 

When V-E Day comes, industry | 
will be left to its own devices, to 
make and distribute the articles 
which the markets need. Pur-| 
chasing departments will be ex- | 
pected to get out and find the nec- | 
essary parts and materials, and | 
sales departments will have to get | 
them to the proper customers. 


To Spur Production | 
In eliminating such governmen- 
tally guided programs as the con- 
centrated manufacture of alarm 
clocks and bicycles, WPB expects | 
that members of these industries 
will be forced to study the spot 
authorization plan, to determine 
whether they have the manpower 
and facilities to go into clock or 
bicycle production on their own. 
Once industry is weaned away 
from the governmentally planned 
operation, and forced to do its own | 


782 million | 


dollars 


in retail sales* 


In the Tulsa Market 
area plus 28 bonus | 
counties in Oklahoma, 
Kansas, Missouri and 
Arkansas which are 
within the KVOO half 


millivolt area. 


KVOO is the only me 
yum giving b! snket 
coverage To this rich 


( 


‘ Lkianom 


planning under spot authorization, 
officials believe it will be much 
closer to assuming responsibility 
and initiative in production, a 
function which all too many in- 
dustries have forgotten, it appears 
from the minutes of recent indus- 
try advisory committees. 

For the past two and one-half 
years, for instance, bicycles have 
been made at but two plants, 
though there are 12 manufacturers 
in the field. The Victory model 
bicycle, stripped down from 50 to 
31 pounds, was sold however, by 
all 12 firms. 


In abolishing the current ar- 
rangement, Mr. Krug ordered that 
all manufacturers who had ma- 
terials and men could go back into 
the business. To spur reluctant 
ones along, he provided that ‘those 
who make bicycles now may put 
their brand names on them. 

At the same time WPB stopped 
the pooling arrangements on alarm 
clocks, under which clocks bear- 
ing no brand name or trademark, 
were divided among prewar 
manufacturers and _ distributed 
through normal retail and whole- 
sale channels, thus _ protecting 


competitive positions. With pro- 
duction of clocks rising rapidly, it 
is expected that the industry will 
get rapidly back to normal, pro- 
ducing under spot authorization 
until Germany’s fall permits com- 
plete withdrawal of WPB from 
the picture. 

Other WPB programs are also 
going out of the door, including 
the program for maternity dresses 
and slips, no longer considered 
necessary, and numerous orders 
providing for standardization and 
simplification. 


An industry committee has 


Advertising Age, October ° 


asked relaxation of restrict 
the use of stainless stee] ji; 
flatware; bedding manufac 
want permission to make 
furniture, and inner spring: 
cial restrictions covering p) 
tion of pen nibs have been | 

These actions, writing 0; 
multitude of the little restrj 
which deprived products of 
viduality and brand name 
acteristics, are coming in a 
now, and it is evident tha 


liquidation of tight prody 
controls in many fields is we! 


vanced, even with V-E Day 
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sight. 

with this program, Mr. 
jay announced that the 
servation division, which 
rograms for the efficient 
aterials, will be discon- 
t, Shs 
ivision, well known to 
s through the paper con- 

program, was _ instru- 
in developing specifica- 
bstitutions, simplification, 
iardization to save critical 
_ At one time it em- 
50 engineers, chemists and 
gists. 


In all it wrote more than 800 
specifications to assist in the sav- 
ing of critical materials by simpli- 
fying types, sizes and varieties of 
articles, and standardizing meas- 
urements and equipment. Its 
paper conservation activities will 
be transferred to the WPB print- 
ing and publishing division. 


DC&S to Four A’s 


Doherty, Clifford & Shenfield, 
New York, has been elected a 
member of the American Associa- 
tion of Advertising Agencies. 


Hooper Introduces 


Four Service Features 
With the Sept. 15 evening Net- 
work Hooperatings report, C. E. 
Hooper, Inc., has added four serv- 
ice features: 1. Agency placing 
each sponsored network program 
is reported. 2. “Year ago” is 
added to “this report” and “last 
report,” except where there has 
been a major change during the 
year in broadcast time, talent, 
sponsor, length, etc. 3. Complete 
“sponsor identification” on non- 
subscriber as well as_ subscriber 


programs. 4. Number of “listen- 
ers per listening set” is reported 
in terms of men, women, children 
and total being released for all 
programs. Previously, these were 
not released for non-subscriber 
programs, 


Plug Forsyth Ties 


Vickers & Benson Ltd., Toronto, 
is placing a series of advertise- 


Home Furnishings 


Ideas 


ments featuring Forsyth ties, prod- | 


uct of John Forsyth Ltd., Kitch- 
ener, Ont., in Canadian metropoli- 
tan dailies from coast to coast. 


The "social engineers", dreaming of a brave, new world, insist 
that they must plan and organize our lives for us. Only this, they 
claim, can save America and keep us free from want and fear. 
They visualize an America enjoying collective happiness and se- 


curity—an America where everyone, regardless of degree of tal- 
ent or industry, shares equally the fruits of prosperity. They offer 
us a free ride to health, wealth, and happiness—in exchange for a 
big slice of our individual freedom. 


We, at Chilton, along with all clear-thinking Americans, reject this 
blueprint for Utopia as opposed to the American way of life. We 
see American enterprise as the straight and narrow path to a bet- 
ter, greater America—the only assurance of a full measure of 
freedom and opportunity. Only under a system of American en- 
terprise can there be incentive for the worker to strive for better 
wages through increased efficiency and production . . . for the 
worker to become manager or proprietor . . . for the investor, 
large or small, to risk his savings in new enterprises that will in turn 
create new jobs and permanent opportunities in a peace-time 


economy. 


To the furtherance of American enterprise, we dedicate our con- 
tinuing, unstinting efforts in many important fields. 


CHILTON COMPANY (INC.) 


Chestnut and 56th Sts., Philadelphia 39, Pa. 
100 East 42nd Street, New York 17, N. Y. 


lf an increasing number of 
signs means anything, the 
home furnishings industries 
face the greatest expansion 
in their history when they get 
a green light on production. 


Manufacturers know it. Many 
already in the field are add- 
ing new products, new lines. 
And many in outside fields, 
like aviation and automobiles, 
have announced plans to 
make home appliances. 


Retailers know it. Interstate 
Stores, for instance, have just 
announced the establishment 
of home furnishings units in a 


number of cities. 


There is a large new crop of 


furniture stores on the hori- 
zon, and established ones 
plan to expand and modern- 
ize as soon as conditions per- 
mit. The same with a number 


of chains. 


It's a faster-moving group of 
industries, is home furnishings 
... and it takes a NEWS- 
paper to record its swift- 
moving progress. RETAILING 
is the only home furnishings 
NEWSpaper—the industries’ 


fastest source of news. 
| , 


Chilton sources and influence are world-wide. 
Chilton Company (Inc.) has an equal interest 
in Business Publishers International Corp., 
publishing THE AMERICAN AUTOMOBILE 
(Overseas Edition); EL AUTOMOVIL AMERI- 
CANO; INGENIERIA INTERNACIONAL, In- 
dustrial Edition; INGENIERIA  INTERNA- 
CIONAL, Construction Edition; and EL 
FARMACEUTICO. 


CHILTON 


‘ayy 


io BELT® “OPTOMETRY =¢ += THE JEWELERS’ CIRCULAR-KEYSTONE © AUTOMOTIVE AND AVIATION INDUSTRIES © MOTOR AGE 
wa Lt THE SPECTATOR PROPERTY INSURANCE REVIEW OD. & W. 


HOME FURNISHINGS 
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A Fairchild Publication -_— 
Fairchild Bldg., 8 E. 13 St. ae 
New York 3, N. Y. 


j ; : t is ‘ . “eee ve - “a 
} ; ; 2 : ‘ 7 $ Bais: . ~ 
iv ili 
M4 ] : - Fs a : i. 
| | | _ 
whe! ‘ a F 
Nn Ir 3 aa = . 
} . re en a 
wae Kru | | ‘a # fe" a2 
rie WP 2 a4 ; 
vad . : Fee 
: cre as. 7, a 
“i usé N. a oe? ‘ Z E> : fe eg ea 
7 tin u He = ae a gt 
nl Sar ; 
ns ae — — oa 2 es ee 
sel | Shee Bak 2c et. 
U- | ae Rie | 
Binet Po | < 
= tion seit ia ee. 
d aa Z “4 
; a Pe : . 
nn 2 me oe 
es p10 es 
. me Be 
J= LLG ALLL LLL LLL LLL LLL LLL fee 
“ ek 
— = 
ie 
= yea 
¥ + aps 
Pee ae Oe —e ——_— eer ——— 3 
» oe —— et OMIT Si eet g 
oe the cowar® | Zi 
we x cs - a 
| pie 
~ 
. | cs oo a : 
a 
od 
j 2 - a 
; = bic 
eS 
at VakSonp et! 
igs _ a 
Rei = a - 
a ; 
a , 
pe! aoa” 
i 7 e, a 
= 7 
| a ie 
* so is Ne, Bae 
"E eke ae 
gE Sie ener: 
. ee oe 
fe eS 
: — a ee wie 
4 ee cy rae ales 
| Y (ee 
ee 
se 
eee 
= 7 el 
re a. a 
i Ae. i 
ey ae tha ee 
| Riri oe ey Be 
a c BS 
ee " - 
| Z aia 
Stn a 
RET _ 
SS funsitnas | | F . 
tone Ir, a 7 
—s a by a . 
SS —— a A ac 
. st Sone "iS Hi ‘ eae “28 
~Pietiz.. Si: Sea HF ee Ns al 
> et tee SF. SSE f Spe Bi. 
aR B85 ons SS, SPE i 4 Bi os es 
wee SS S38 = Sa Sk OF ly : nc 
WE SS SS fs ott 
WH Gos eS sity De fp pao Wee | 
Ase Gey <-> Fat Se ma, aS is 
7 Re Ss Boe SO ae be 
a SRG = FPS ff bat 
4 7 ser = => = se i \ “ in 
4g es ea? SS: nar a! A Mere 
See Oe ERS py ice } ee 
5 om “SA ES ae - «2 
) I, bow on i ff = ee. 
es oe Sem. EEKRS oe eer ay 
8 are, nity Stis - S a 
/ re : *5 F ; me, 
ry mw i Z 4 
; + . 4 » F 7 
| Reon. i fg oh 7 
I Ue a —— ’ 
g i -~ = ; o a 
ae a &-~ i f 
med IPP ne a 
i - [i ea 
*42ey, 
: ' —_ 
> ‘ 
ae 
es ° ; ‘ ; * : = ae <2 : ; 3 
. £ J ‘ / te. f 7 > : - eK: . p A r. x 
4 


EA af 
2 


oasis al 


DA 


(C77 


Early Political Tie-in | 
Uses Type Trick | 
To the Editor: In going over my | 
photo files depicting the story of | 
trade and industry I find the en-| 
closed advertisement published by | 
the “Carolina Clothing Depot” 
shortly before Lincoln’s election. 
According to my research it is 
the first “election tie-in” appear- | 
ing in an American newspaper. 
The copywriter of the depot must 
have rubbed his hands with satis- 
faction thinking that he had pro-| 
duced a masterful—and so very | 
subtle — mixture of sales promo- 
tion and political propaganda. 
To our eyes copy slant and ty-| 
pography seem obsolete—a definite | 
proof that advertising between | 
Lincoln and F.D.R. has grown 
from quackery into a fine art. 
Otto L. BETTMANN, 
Director, The Bettmann Ar- 
chive, New York. 
v v ” 


Blasts at Creative Man 


for Wac Ad Criticism 

To the Editor: It’s mighty dis- 
concerting to have one’s judgment 
kicked around as thoroughly as 
mine was in The Creative Man’s 
Corner, Sept. 18 issue—so much so, 
in fact, that I’m constrained to 
argue with your expert in the 
hope of retaining some of the self- 
confidence acquired over a period 
of 20 years. 

I have no idea as to the agency 
handling the Wac campaign or 
the identity of the copywriter who 
authored the ad selected as the 
horrible example of the week, but 
I maintain that it is one of the 
most effective pieces of copy 
brought out by the war—a psy- 
chological masterpiece. Our opin- 
lons—your expert’s and my own— 
are so diametrically opposed that 
one of us is hopelessly 
beam. 

_To get back to the ad in ques-| 
tion, surely no man who earns his | 
living in an advertising capacity 
can fail to recognize its sure-fire 
appeal to the unmarried woman in 
the upper brackets of marriage- 
able age who, because of her skill, 
experience, steadiness, is espe- 
cially valuable to the Wac. This 
woman knows that men returning | 
from several years of military 
service are attracted to younger 
girls than they would normally 
marry; she knows that this war, | 
like the last one, will produce a 
record crop of old maids—and her | 
fears haven’t been allayed by 
news photos of shiploads of for-| 
eign war brides. 

By means of a photograph and 
a simple headline the Wac ad 
shows every young, unmarried 
woman how she can shape her 
individual destiny by serving her 
country, instead of remaining at 
home and accepting probable | 
spinsterhood. Your expert finds 
the message ineffective because 
the text is incomplete, as though | 
you have to bolster a_ biological | 
urge with patriotic, financial or 
educational arguments. I agree 
with him, however, in his predic- 
tion that the ad won't pull replies. 
Girls who have been hit by it 
aren't going to waste time filling 
out coupons; they’re probably jam- 


off the | 


ming the recruiting offices right 
now. 
R. D. McKnicur, 
Federal Motor Truck Com- 
pany, Detroit, Mich. 
‘ : v v v ° 
Plain, Raw Sex’ a 
Poor Sales Argument 
To the Editor: Id t see why 
Raleigh should have used poster 
like those shown on the | cture 
ge of your Sept. 25 ue for 
ver ten years, because plain, raw 
t f VM ( ! pertect 
example—is a damn poor reason 
(© "18¢ 
ese displays are offensive to 
gment as well as i 
They definitely show a 
‘tired creative mind: e., he 
n't come up with a sound 
ealing merchandising idea, s 
e took le “easy way.” One 
uldn’t imagine the “grown-up” 
nd e responsibdie Cigaret com- 
panies falling to this sort of thing. 


a secrmurresenneecenensitney 


ee 


@@ SHE WUESTION 


IF LINCOLN 


will be elected or not, ‘sone which imterest« al! partes 
North eod South Whetherhe 


IS ELECTED 


Or 004 the people of 


SOUTH CAROLINA 


(whose nights have teen for a number of yenrs tramplest 
upon) have the advantage of supplying themeclves with 
CLOTHING, at the well-known CARULINA CLOTHING 
DEPUT, 64 King-street, at such prices m 


WILL LEAD 


them to be satisfied that the reputation of this Estali-t- 


Senorted ae 


and fearlessly maintained 


FOR A 


number of years, supplying it@ 


SOUTHERN 


Customers with all the Latest Styles, and at as jow prices 
as any Clothing House in the present 


CONFEDERACY. 


ofall the States 
Thankful for the liberal patronage extended, the Pro- 
priotora desire merely to inform theit customers aod the 
public generally, that thelr present STOCK OF CLOTH- 
ING Is COMPLETE in all ite department, and are Dow 
prepared w offer (,o0ds oothe annem and sati> 
© worms. A call is therefore solicit 
— OTTOLENGUIS, WILLIS & BKAKRETT, ) 
261 King-stroct 


November & 


This department is a reader’s forum. Letters are welcome. 


|as dealing with “suckers.” Among 


|minds in America. 


| eral 
'and literature of religions, North-|if you learn to type today.” The 
| western University, who quite re-| Jack & Heintz hands, all of them 
‘cently made an exhaustive an-/| busily working with machines and 
‘alysis of The Psychiana Religion. | machine 
| He 
|Moscow and he found us “good.” | world, no wiser thing, no thing 


PRE-ELECTION — The prominent type | 
plays a game with the selling copy in | 


this clothing store ad published before 
Lincoln's election. 


Even a brewery—which one would 
suspect of being a bit more lax 


than most—wouldn’t touch one of | Fijian 


these gals with a 10-foot pole. 
JAMES T. IGOE JR., 
Inland Lithograph Company, 
Chicago. 
v v v 


No ‘Suckers’ Involved 


in Psychiana Movement 

To the Editor: I refer to the 
letter of H. W. Werner in your 
issue of Sept. 25. 
“Sends a dollar—gets on sucker 
list.” The Psychiana Religion is 
a state chartered religious organi- 
zation, tax-exempt and completely 
non-profit. It operates exclusively 
by mail. It has but one aim in 


women the Power of the Spirit of 
God as that Power has been re- 
vealed to its founder. The Move- 
ment is beginning its seventeenth 
year of operations, exclusively by 
mail. During those years its hon- 
esty of purpose has never been 
questioned by anyone in a position 
to question it. It has never re- 
ceived a letter from the Post Office 
Department, the Federal Trade 
Commission, or any other branch 
of this government, complaining 
about, or criticizing its activities. 
That should be recommendation 
enough. 


| 


| 


} 
} 


It is headed: | Figg tear 


| life—that is to reveal to men and| 


SEE WHAT A MARKET 4 


In addition to buying space in | 


newspapers and magazines 
throughout the nation, we conduct 
a very large direct-mail campaign, 
mailing as high as one million 
pieces a month. We secure our 
names through the most reputable 
mail-order list house in the United 
States—The Mosely Selective List 
Service of Boston. I understand 
many of the largest publishing 
houses and merchandising houses 
do the same thing. I have never 
heard of direct-mail advertising 
being called illegitimate. Undoubt- 
edly Mr. Werner secured our di- 
rect-mail literature and it is quite 
possible that we bought the list 
of the Disabled Veterans from Mr. 
Mosely, as we buy every list avail- 
able, almost without exception. 
But The Psychiaha Religion does 
not deal with “suckers” unless the 
whole American nation is com- 
posed of Therefore, the 
“Gets on sucker list” 
ill-advised. It creates an entirely 
false impression which I am inter- 


} 


‘suckers.”’ 


caption 
7) 


ested in counter: ing. 

Most established religions oper- 
ate in church buildings. We don’t. 
We have ae religious message 
which we are bringing to the 
American people in the fastest, 
most effective manner possible 
that is, by advertising what we 
have in black and white, and by 
direct mail. I am sorry if Mr 
Werner’s feelings were hurt 
through our literature. But I 


Hands Up 


To the Editor: 
| dences: 
| L. C. Smith & Corona Typewrit- 
ers, advertisement Page 108, Sat- 
urday Evening Post, issue of Sept. 
; |16, had a border of hands. 
don’t believe they were. Perhaps | Jack & Heintz, Inc. employe 
Mr. Werner subscribed for our} magazine, “The Jahco News” re- 
Lessons. I trust he did. If he did, | ceived by Jahco Associates Sept. 
he came closer to finding The | 15, had an editorial feature with a 
Power of God than he has ever| border of hands. 
come in-his life. And, as he stated | Maybe this sudden attention to 


Add coinci- 


lin his letter, if we cannot reveal} hands indicates that we have now 


The Power of God to him it costs| reached the aristocracy of labor 
him nothing. Surely he jumped | predicted twenty years ago by the 
too quickly when he alluded to us| economics professors. 

T. G. TAYLOR, 
our “suckers” are to be found| For the Associates of Jack & 
about two million of the brightest | Heintz, Inc., Bedford, O. 

If further in-| [Editor’s Note: The Smith-Co- 
formation is desired by Mr. Wer-|rona ad referred to, first of a new 
ner, I refer him to Dr. Chas. S.| series in eight magazines, shows 
Braden, dean of the college of lib- | the border of hands to emphasize 
arts, department of history | that “you’ll get ahead tomorrow 


tools, emphasize that 


spent almost one week in|“there is no better thing in. the 


FRANK B. Rosinson, D. D., PuD.,| more useful, than hard, clever 
Moscow, Ida. | hands: hands that take to a tool 


Advertising Age, October 


as a good rider takes to 
hands with their own min 
bler than a brain, makers 
ness.’ ] 

7, Ff F 


Gets Fan Mail 


To the Editor: Out of 
eral fan letters which I ; 
regarding my “letter to G 
in ADVERTISING AGE, I thou 
would be interested in the 
letter I received and am 
here: 

“Dear Mr. Pleuthner: 
for the kind of ‘Dear Jos 
you wrote for Ap AcE. \ 
articles like that, that we . 
into, get some practical he! 


and put in our postwar m 


or scrapbook file. 


“Tt’s a hell of a lot bette 
the ‘Rah! Rah! We’re Behin 
type of letters that have run, 

Pvt. Merrill D. Ormes, 
c/o Postmaster, New York.” 
I do not know Pvt. Orm: 


have never heard of him 
but the thought which 
pressed is most interesting. 


WILLARD A. PLEUTHNER, 
: Bar- 
ton, Durstine & Osborn, Ney 


Vice-President, Batten, 


York. 


» 


7 
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These Little Pigs Make 


EALTHY little porkers .. . floods of golden corn . . . cows and hens thriving 


on Iowa’s lush acres... 
Put them all together—what do they spell? 


Just this: one of the country’s richest URBAN markets . . . 


Top Twenty. 


ranking among the 


Why an urban market? Because Iowa’s agricultural wealth is channeled into 


Iowa towns and Cities. . 
unending tune of lowa’s amazing prosperity. 


. into the stores and shops where cash registers ring an 


And what an urban market! It spends $46,291,000 yearly for drugs and cosmetics 


.. . $253,387,000 for groceries . 
the half of it! 


. . $85,920,000 for clothing... 


and that’s not 


The easiest, lowest-cost, most effective way to reach urban Iowa is through the 
Des Moines Register & Tribune. This newspaper reaches urban buyers in every 


nook and corner of Iowa. 
retail dealers as well! 


. and, for good measure, throws in the majority of 


Put urban Iowa on your list with the Des Moines Register & Tribune—then let 


urban Iowa put YOU ahead in sales. 


Covered 


A STATE-WIDE URBAN MARKET RANKING AMONG AMERICA’S FIRST 20 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit 


Metropolitan low:- 
by LHE DES MOINES REGISTER anv [RIB NE 


ries 


en 
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200 Great Day 


Why do we look back to childhood with so much pleasure? . . . 


Because first impressions and fresh impressions register more strongly. 
But fresh impressions need not be first impressions! Good advertising can keep 
impression green ...and gravure can help! The most versatile of all mass reproduction 
forms has one of the most potent mass vehicles ... in the Sunday gravure picture sections, 
first of the picture magazines, with a regular go% readership. among millions of families, at 
home, every Sunday! And Metropolitan Group has harnessed the vehicles into a major national 
medium— including 25 major Sunday newspaper circulations, totalling 12,000,000, reaching 


whole families in half the better homes in the whole country!... Make a list that matches 


your markets; any ten papers get lower Group rates!...Get the details... 


‘ Metwopaliinn Gros Grwwasnre ee 


e. Atlanta Journal - Baltimore Sun - Boston Globe - Boston Herald + Buffalo Courier-Express « Chicago Tribune - Cincinnati Enquirer : oe 
Clevelard Plain Dealer - Des Moines Register - Detroit News - Detroit Free Pr - Milwaukee Journal - Minn is Tr 
ries New York News « Philad lphia Inquirer - Pittsburgh Press - Providence J vurnal . St. Lo Globe-Democrat - St. Louis Post-Dispatct ” t 
St. Paul Pioneer Press « Scranton Scrantonian - Seattle Times - Soringfield Un'on & Reoublican - racuse Post-Standard « Wa : re 
— 220 East 42nd Street, New York 17 + Tribune Tower, Chicago1r + New Center Building, Detroit2 + 155 Montgo I 
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Federal Plans for Backward 
Areas Given Attention 


Washington, Sept. 28.—Market- 
ing men will want to watch plans 
hatching here to bring millions of 
“stranded people’ who live in 
backward areas back into the 
bloodstream of the nation’s econ- 
omy. 

One such plan, which is receiv- 
ing bi-partisan support, is the ad- 
ministration’s proposed Missouri 
Valley Authority. Patterned on 
TVA, such federally supervised 
planning is universally accepted as 
a means of opening new markets 
and creating opportunities for the 
investment of private capital. 

As an example of what faces us, 
FCC Commissioner Clifford J. 
Durr recalls that four out of five 
farm homes lack telephones, and 
that a third of the United States, 
with 10,000,000 people — ‘more 
people than there are in Australia, 
twice as many as there are in 
Switzerland, and three times the 
population of Norway’’—is outside 
the daytime service area of any 
broadcasting station. 

Noting that rural areas of the 
South have virtually no telephone 
service (North Carolina, the most 
prosperous of these states, has 
them in only 4.4% of its farm 
dwellings) Mr. Durr suggests that 
the government set up an agency 
to provide financial help and 
encourage growth of rural tele- 
phone cooperatives, in the same 
manner that the Rural Electrifica- 
tion Administration assists farm 
electric power stations. These new 
exchanges, he explains, could be 
inexpensively equipped with sur- 
plus military communications 
equipment. 

While this may not show imme- 
diate profit, he argues, neither did 


By STANLEY E. COHEN, Washington Editor 


|rura! free delivery, which even- 
| tually opened vast new markets to 
|nundreds of businesses. 


He fur- 
ther points out that REA, in the 
electric field, brought power to 
40% of the nation’s farms com- 
pared with a previous 11%, at the 
same time that telephone use fell 
from 2,500,000 to 1,500,000. 
* ok oo 

Prospect: This department ex- 
pects a noticeable increase in war 
effort advertising devoted to the 
Navy, following a visit here this 


Pi, 


week by 34 members of the War|pace with the output of ships. 


Advertising Council 
committees, who were treated to 
a 24-hour jaunt down Chesapeake 
Bay on an LCI. Having covered 
the same junket ourselves as a 
guest of the Navy recently, we 
have no doubt that they will re- 
turn to their desks deeply im- 
pressed by what they learned 
about the production of ships and 
training of crews for this entirely 
new type of fighting craft, spawned 
after Pearl Harbor to move great 
quantities of men and materials 
quickly to European and Pacific 
beaches. 

The story of how these landing 
ships were designed and put into 
production is an epic in itself, but 
perhaps more impressive is the 
actual process of training crews, 
calling for super-efficient use of 
the most advanced techniques so 
that the output of men can keep 


sponsorship|The Council’s helpers no doubt 


enjoyed every minute of the trip, 
from the Navy chow line, and 
bunks, to the moment they fired 
the 20 mm. guns. Having had a 
first hand taste of the efficient, 
spirited young amphibious forces, 
they will be less than human if 
they are not inspired to pass it on. 
ok K Bo 


Disagreement: Difference in ap- 
proach in the treatment of sma,. 
business between “Uncle Maury” 
Maverick’s Smaller War Plants 
Corporation and the Department of 
Commerce is illustrated by two re- 
cent magazine articles: one in The 
Saturday Evening Post written by 
Maverick, and the other in Na- 
tion’s Business by Charles Garven. 
Maverick argues that government 
should insure bank loans to small 
business so that banks will be 
more liberal in making them. Gar- 
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ven answers that risks of t} 
are meaningless unless th 
business man has alread 
sufficient experience as 4 
ploye to know how to take 
himself. 

Commerce Department ¢! 
along these lines may be \: 
portant if Commerce is 4 
the job of advising returni: 
icemen who plan to borrow 
under the G. I. bill to set 
businesses. The conservatiy: 
merce approach may he); 
the business population doy 
its advocates point out that 
reduced the number of ba: 
cies and heartbreaks. 

Veterans’ information p; 
will be centralized at USEs 
with draft board and Veter: 
ministration officials sitting 

* ok cS 

New Job: Harold Boesch; 

Owens -Corning Fiberglas 
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Your Affair 


Because the Diesel engine will 
serve the greatest number of 
people in the most diversified 
way, it is the affair of men who 
buy advertising. 

When advertising is in any 
way related to the Diesel, the 
plants and equipment’ powered 
by Diesels and the accessories 
and auxiliaries required when 
Diesels are installed, then our 
media is your best buy. 

We publish the world’s first 
Diesel magazines. Our publica- 
tions are the only A.B.C. mem- 
bers in the Diesel field. We are 
the world’s largest publishers of 
Diesel books and periodicals. 

Our monthly magazine. 
DIESEL POWER & DIESEL 
TRANSPORTATION. provides 
complete coverage of Diesel 
fields on land. MOTORSHIP. 
the associate monthly maga- 
zine, gives complete marine cov- 
erage and is America’s only 
marine Diesel publication. 

Two of our books earry ad- 
vertising. They are the DIESEL 
ENGINEERING HANDBOOK 
and the MARINE DIESEL 
HANDBOOK. They enjoy the 
reputation of being the best in 
their respective fields. 

For total, or divided. coverage 
in book or periodical advertis- 
ing to the Diesel market. or for 
all of these in combination. we 
offer the best at the most rea- 
sonable rates. 


DIESEL 
PUBLICATIONS, INC. 


(192 LEXINGTON AVENUE 
NEW YORK 16, WY. 
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best known to publishers as 
‘ tion’s paper czar, has taken 
had 7 «se additional duties of Deputy 
em- ree Chairman for Operations at 

{Wwps. Most people agree that 
‘henstein has done a remark- 

b in balancing pulpwood 
im- HR jes and requirements. Sec- 
ned #~ > interesting change recently is 
ery. nation of Stanton Griffis, 
Oney 7 ...,-man of Paramount Pictures, 
“niet of the OWI domestic mo- 
Com. #%;.. picture bureau to go overseas 
js Red Cross Commissioner to the 
(BB pacific. Mr. Griffis, in addition to 
0 faving Uncle Sam_ thousands of 
CUpt- MB gollars in the production of war 
effort films through his industry 


spent a recent rainy afternoon 
viewing an arnt film on “Resist- 
ing Enemy Interrogation.” Per- 
haps it was in line of duty? 

of co ce 


Paper: Though publishers have 
again weathered the quarterly 
paper crisis without serious dam- 
age to their allotments, they must 
expect that WPB will be increas- 
ingly severe in administering the 
restrictions. One example was the 
directive last weekend requiring 
that paper for servicemen’s edi- 
tions of newspapers be counted 
against consumption quotas, even 
if the edition is printed, fi- 
nanced and distributed entirely by 


ably JM contacts, recently went to Sweden| persons other than the publishers. 
office Hn an important economic mission| Round-up: Sugar supplies early 
‘ Ad- By the President. He’ll be suc-|next year will be lower than last 

ceeded at OWI by Taylor Mills,| Jan. 1, posing a real problem for 

formerly with BBDO in New York|marketers of ice cream, candy, 
stein, Mond Minneapolis. Indoctrination?:|soda and other products. During 
Presi- HB vost of OWI’s campaign managers | the first eight months of this year 


the U. S. used 450,000 more tons 
than during the same period of 
1943. And the 1944 sugar beet 
crop is down. Confab: OPA is 
meeting with food industry lead- 
ers to work out methods of meet- 
ing pricing problems that will re- 
sult from Post V-E Day easing up 
of the food supply situation. 
Method and timing of orders re- 
laxing and eliminating ceiling 
prices, methods and the pricing of 
new brands and products are 
major items of discussion. 
* * * 

Gem: A WPB press release 
started off with this remarkable 
bit of information: “Soldiers, 
sailors and marines battling in 
muddy jungles and disease - in- 
fested Pacific areas need more 
soap to keep them clean than 
members of the armed forces in 
other areas, WPB told the newly- 
formed Synthetic Organic Deter- 


gents Industry Advisory Commit- 
tee.” New Agent: Alien Property 


custodian, which controls copy-| 


rights issued to SACEM, a society 
of French artists numbering Ravel, 
Debussey, Dukas, Milhaud, Char- 
pentier and,Saint-Saens among its 
members, has turned over the 
music to ASCAP in the hope of 
encouraging “more extensive use 
of symphonic music by American 
orchestras” and “greater royalties 
for the French composers.” FTC: 
The Commission has dropped a 
complaint issued in 1938 against 
I. J. Fox, New York furrier, for 
alleged violation of FTC-sponsored 
trade practice rules for the fur 
industry. Fox subsequently agreed 
to abide by the rules. The Com- 
mission also issued a routine com- 
plaint against Stewart - Warner 
Corporation, Chicago, charging 
that Alemite lubricating oil ads 
falsely represented that Alemite 


iY 
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BREADTH 


The 100,000 key men who regularly read The Iron 
Age are not “run-of-the-mill” workers. They are 
not concerned simply with one small job. They are 
men at the top and men on the way up. They must have 
a broad outlook. They must relate engineering to 
production to costs, department by department. 


They must know their industry as a whole—not 
one isolated segment of it. They are the present and 
future leaders of America’s great metalworking in- 
dustry. They plan, they specify, they buy. 

The Iron Age gives them technical articles in abun- 
dance. But in addition, The Iron Age gives them the 
breadth of complete news and comment of the in- 
dustry gathered and interpreted by regional editors 
in such important centers as Pittsburgh, Chicago, 
Washington, Cleveland, Detroit and San Francisco 
—plus a brief stimulating editorial—and much more. 

That is editorial BREADTH. 


Ree 


Metalworking Industry .. 
Editorial Advertising 


BREADTH 


And there’s a similar BREADTH in the 150 pages 
of Iron Age advertising each week! Advertisements 
that embrace every phase of the metalworking in- 
dustry... advertisements that sell ideas, services, 
new developments, as well as new products. Adver- 
tisements that in themselves are news. Advertise- 
ments that these men look for and read. 

7,921 pages is a lot of advertising. That’s what 
The Iron Age ran last year... more than any other 
publication in the world! 

Your industrial advertising needs the power of 
The Iron Age. It needs Iron Age acceptance and in- 
fluence. The name of your company, your company’s 
story, should be placed before these 100,000 key 
men. It will benefit by the advertising company it 
will keep, by its contribution to the Advertising 
Breadth that Iron Age readers seek. 


REPRESENTATIVES 


H. K. HOTTENSTEIN 
1134 Otis Building 
Chicago 3 
Franklin 0203 


ROBERT F. BLAIR 
1016 Guardian Building 
Cleveland 14 
Main 0988 


Cc. H. OBER 
H. E. LEONARD 
100 E. 42d Street 
New York 17 
Murray Hill 5-8600 


R. M. GIBBS 
428 Park Building 
Pittsburgh 22 
Atlantic 1832 


7310 Woodward Ave. 


PEIRCE LEWIS R. RAYMOND KAY 


2420 Cheremoya Ave. 


Detroit 2 Los Angeles 28 
Trinity 1-3120 Granite 0741 
B. L. HERMAN D. C. WARREN 
Chilton Building P. O. Box 81 
56th and Chestnut Sts. Hartford 1 


Philadelphia 39 
Sherwood 1424 


Hartford 3-1641 


A Chilton @ Publication 
100 East 42nd Street, New York 17, N. Y. 
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|would last longer and go farther 
| than other oils. 


| Bo 


| Housing: Chamber of Commerce 
|President Eric Johnston had this 
to say to the National Association 
of Home Builders, in discussing 
the housing boom which everyone 
expects after the war: “There will 
|be no miracle houses and there 
| will be no miracle money.” 

| Resigned: Ray Cellis, who has 
| directed the remarkable expansion 
|of the radio manufacturing indus- 
try to meet unprecedented needs 
for radio and radar, has left WPB 
to join General Motors. Evidence: 
OWM Director Jimmy Byrnes notes 
that 60% more people visited na- 
tional parks in 1944 than in 1943, 
wonders about those reports of a 
gas shortage. 


Giese Joins McCann; 


Hulse to Media Dept. 


George H. Giese, from Ward 
Wheelock Company, Philadelphia, 
has joined McCann-Erickson, Inc., 
New York, as account executive. 
Mr. Giese previously was associ- 
ated with Independent Grocers 
Alliance, Chicago. 

Myron V. Hulse, formerly with 
Theodore J. Funt, New York, has 
been named to the outdoor divi- 
sion of the media department. 


“Get a grip on sales 

in Tacoma with 
the dominant 

News Tribune!” 


Tacoma-Pierce County is 
second in Washington State 
in population, retail sales, 
bank debits, effective buying 
income, and industrial wage 


volume. 


You effectively reach this 
important market only with 
the Tacoma News Tribune— 
the paper which delivers 
22.6% more Tacoma-Pierce 
County circulation than all 
other Tacoma and Seattle 


daily papers combined! 


Ask Lorenzen & Thompson 
for the complete Tacoma 


story—now. 


TACOMA, WASHINGTON 
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Directs Otarion Sales ‘Banking’ Names Jackson WLW’‘s New Spot 
A. Merritt Simpson, formerly Prentiss Jackson, field repre-| 


eastern sales manager of Jam|sentative of Banking, journal lp crag Sante 


Handy Organization, has been ap-|the American Bankers Associa- 

pointed vice-president and general|tion, has been appointed eastern 

sales manager of Otarion, Inc.,| advertising manager. Alden B.| Policy Revealed 
Chicago, manufacturer of Otarion| Baxter, former advertising man-| Cincinnati, Sept. 26—A new an- 
hearing aids. ager, has resigned. nouncement policy for Station 


WLW, Cincinnati, went into effect 


Sept. 15, according to Robert E. 
Dunville, vice-president of the Pe 
Crosley Corporation and general ‘ 
manager of the station. UNSCRAMBLED—This picture, taken at the NAB convention in Chicago, ap. 
Mr. Dunville disclosed that in| peared in the Sept. 4 issue of AA with the names of five other men attached 


view of the increased number of| thereto. The conventioneers in the group are, left to right: Lee Little, man. 
— sound and vocal effect announce-| ager, and Wayne Sanders, program manager of KTUC, Tucson, Ariz: A| 
meube ments being offered and broadcast,| Johnson, manager, KOY, Phoenix; John Hogg, commercial manager of KOY: 
the acceptance of all announce- and Carl Morris, manager of KSUN, Bisbee, Ariz. 
ee ments will be based on program 


a d : ; : : ‘ : 
me ocean pin Sy Mile pnt dine adjacencies are not in the interest of good programming if the pre. 


that an announcement will not of “good programming.” Mr. Dun-|ceding or following Program 


: necessarily be barred from the sta- ville said, “Further, we will not changes its format or general ap. 

: tion because of its program con-| guarantee the acceptance of an an-| Peal. 
a tent, but will be barred from cer-|nouncement in a time period on a| Current advertisers whose an. 
0 R H “ x tain spots adjacent to regular pro-| continuing basis, and reserve the nouncements are not approved 
grams, when in the judgment of| right at any time to consider the under the new policy may change 


Base A ’ . : their spot announcements to ac. 
7 WLW’s program department such| announcement not in the interest ceptable periods, change the an. 


nouncement to one that is satis. 
factory or cancel the announce. 
ments without short rate. 


Palmer to Manage KGO 


T. B. Palmer, chief engineer of 
Station KGO, San Francisco “Blue 


? Farmer's daughter story. 1944 version 


The prosperous réfidwest farmer family lend a hand in off seasons. The Network outlet, has been ap- 
: ‘ ; pointed manager of the station re. 
set great store by fine livestock, big | postwar farm market for materials, placing Don Searle, recently pro- 
barns, mechanical aids—and college _ insulation, lighting appliances, air — to general manager of 
tor the kids. Against these objectives, | conditioning, heating and plumbing fa Co ee 

the farm home and easier living often _is incalculably immense! . : 
pai took second place. The Midwest farmer has had five McTighe Named Haire Ed. 
| , eg 28 Esther Hansen McTighe, associ- 
| Of recent years, however, the farm good years, cut his mortgage, paid his ate editor and feature writer with 
girl finished with school or college debts, increased his credit and his Retailing for 12 years, has been 
—" 4 ae “ent id edi teal Hi ; appointed editor-in-chief of Home 
‘ae oesn’t want to come back to an o y»ank balance. igh production and Furnishings Merchandising, a 
. house, often poorly planned, lackingin —_—_ diversified crops have given him more Haire publication, New York. 
; ; Gladys Miller has been named 
" current comforts, conveniences and stable sources of income, more future promotion and editorial consultant 


for the publication. Miss Miller 
has been interior decoration con- 
sultant to the Public Buildings 
Administration, Washington, and 
has done styling and promotion for 
retail stores and manufacturers, 
as well as magazine editing. 


attractions. So tokeephisdaughterat — security—and a current margin of 


We Believe 
is Here to Stay J~ 
4 income over expense unmatched by The Rio Grande Valley isn't moking 
bial b i Ble docen’t need ¢ guns, ships or jeeps. But the ‘Velley 
ii any ur rain tiie. € doesn t nee . o with less than 1% of Texas Farm acreage 
sil wait for his next job, or new financing produced 17%* of Texas’ total farm in- 
” . Ee i come the first half of 1944. And we be 
—- aaa prospect, ready now to lieve farming will be bringing a 900? 
. buy and build! income to the Rio Grande Valley '0n9 
after "jeeps" are just a memory. 
‘ ' Distance from other markets has w°\de¢ 
Anp with 42% coverage of all the this ecnup of Vellen teens tale 0 pote 
farmers in the thirteen Heart states, market reached effectively only by the 
home and happy, the Old Man agree plus New York and Pennsylvania... rae Sronme verey Comp. 
to remodel or rebuild... And farn farmers with the largest investment, “Ha ees. Git. Segenee 
families live happier ever after. the largest incomes, and the highest Tie it up in the ") 
In the Midwest farm states, there margin over expenses... SUCCESSFUL TIP OF TEXAS to 
were more new and remodelled farm FARMING is a major medium to the with the... \, 
houses in the Depression years than largest potential market for new t 
in the twenties. And the farm housing building and building materials in the . 
. 7. . . . F . . . ] 
boom only waits the end of priorities. whole country . . . can assist in getting ; 
or improving your distribution in the Rio IBN: ROUP 
Tue farmer can build at a fraction best farm market, shorten the selling 
of the cost to the city family. Good circuit between good materials and 
plans by competent architects are good customers. If you don’t know the BROWNSVILLE HERALD 
ae available at low prices. Labor costs far market or the medium—you should! HARLINGEN VALLEY MORNING * Af 
less. Craft union scales, restrictions Ask any office... SUCCESSFUL FARMING, McALLEN VALLEY EVENING MON (OF le 
and arbitrary apportionment of work Des Moines, New York, Chicago, Headquarters: MARLINGEN 
' Beg os . s . ‘ . Representatives 
—_ do not prevail. The farmer and his Atlanta, San Francisco, Los Angeles. 
' Texas paity press LEAVE | 
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“A letter from home”...and vice versa 


is like a letter from home. It brings us back 
big and little things happening in the U.S. 
‘’s like a letter from us to the folks because 
them lots of things about the war we can’t 
our letters.’’ 


— from a sailor in the Mediterranean 


and women in our armed forces place LIFE 
the top of their reading list, second only to 

‘ from home. 

‘se Americans, who have a detached view of 

s back home, consistently single out, in the 
inds of letters LIFE receives, certain reasons 


why they value LIFE so highly— 

“LIFE is a breath from home .. . like nothing 
else it carries us back to the people and scenes that 
seem so far away ... it tells us and shows us what 
is going on... gives us not only the news but the 
very flavor of the U.S.A.” 


“It is realistic . . . doesn’t pull punches when 


things are tough . . . keep up those hard-hitting 
editorials and articles . . . people need to know 
the facts.” 

LIFE receives thousands of comments like these 
from men and women in the services here and 


abroad—all readers of LIFE’s regular edition or of 


the Army-specified thin paper Overseas Edition 
(without advertising). 

This appraisal of LIFE is the more significant be- 
cause it is expressed by Americans who will have 
an important influence on their country’s future. 


Favorite magazine of the armed forces 


“Sap 


: ee j Wess Ti; . tay a Bes oe . ¢ : 2 aL : ef? 
. a ee ne ae : . 
a z pa Reon 
|| ~%.” , uM sky Be Bet ihe foal 
a ps a . 4 i ia. Bode * - : Bae vee ieee 
~~ e Re ot BRR ie oe en bo a gia , Jo i ae » ‘s 3 pss ] . seers oe BAe cede 
, ee Oy Oe apn fo See i gE te 8 Oe ‘ sh a a” oe , ae a eee Bh eal eat RE rela aS : a der ae nee 
st ba le . io. toe | Se 7 ilies as ae — . oa : 
2 a, : # BEI E ee be : . BE cas bin 2% Tee , Di : < fee a a bs - 
| ’ + Ks wy “ 2 eae oe ye ™ ‘ pe gs 4 aS as oad ‘ 2c Sk Pet : ae . ¥ Sie. laa 
7 Oi a 7 a sin a a 
4 1 7 Petr 3 SRE on. eM “= ter chp oe SG Ae a a: ASE ae - as. 4 
a ’ By i AREER A cen Liste B - Sh cd r peter Atk oe, , : . ana or aa : 
{ ge" . 3 es eee eae a We ‘ess ees + ; Am Re a3 aot es Sa PSM ; si le i me “ae ie oe. a : a be 7 — ac 
: | ba cay BRT a ei “ite ef ae ee eee ie A — _ a '- @ es [. [ae 
—_ Tae co ae ee : Boe a es a :; ee 2b fs ee ne bs bo ala 
& 6 Bg Fe ; ee es es Se ci) ee bea a ve a ae os — vee : pe. Be apes? 
; . 7 be ‘ + 0 ae Rg eae ye le aides es 2 ek ey ks | « id Wie oe i ae ——— 4] > ‘= a8 De Bees 
t i j sae : ways ne % ag on a a3 a YOR. Soe Na is oe ar ae m , i a - Ss as cE pa) ee ita an ici 
“s m a 3 oe aiengs Sao 2 ee i re i. VF) xs: Oe ce mt, ee " — ag SE dae : eas : Py: ay. ao 6m Tie 7 7 
s ae ais res Se ge. Mle ii CaN © ae Se i eh xh or leat re et . pei 5, f De ve 
“) 4 ‘ Pek ae ee ae § io ed ce TR nce, SO Gea} a oP a gee et oo. > ee ee © pits: Ed bie - = oe a a 7 
é re } Pith. kG vei es Ce fc aoe ite ieee ns ."GNG, SpY ta Te i " Pa, 5 bagi wet “ag Fea oe = = a. ' ie 
cee % . 3 Be a" get Bee eae. 4S Yeates fe hah Wales tS Ly tt XJ i A ne = . Bc unait — emg n rte ee sae y aa 
‘i he. (Me al ; eenculle” or mS ie ae ga A Bae x  * ; . - : . : ma” , ee. oe salah oes”. 
4% ger” + 6 eee 2 i a a el he ‘ 7 Fs - cS i dy ‘ ae Sh " ": 2% ee alt) a Sen oa rs _ = ) a 
ap- oes . Be CS oe ee ie 7. ge: eo SS eee my * eS 4 ace 2 @ Sly. . * ‘ -° re, : 4 Bp ee het = Ge ey 
nf 5 a a eg, eg he se eee i Seem Wa i 3 . ; ee. 2 TERETE an co We 
hed sf é AS Pe avy Ryo ds x oS. Sie “SS ies ry (gu Sik et age y . " Sag Fo ee i433 : ee 7 rN = ‘ 
es SS th ae 5 cE oe a Bt eke Sa... S & FS ‘ : He ae =. a pee a z . ’ 
ane > << ae a ee ae Ce et Me ee 5 ee re Sn ¥ <h Roe ‘ijn ‘ fe . - Be dé, , 3 te ek: ” e 
Al I ee EY SAS 7 | ae > .,.. ee > oo ~~ = ~~ 
ee RSS Oa ee eo Aa, ae Ly es, wor 440 ai Ya 
OY; * es keg A < AS es wg hte Os nee ; ha RL ere CE : —m w \ ~ = SS. 4 be ere & : ' ‘ as 
" ey ee Uae es Co es Pei Se ae ee ee ee ‘oes : a ee a the" a 7 P d a oe ss o. ' 9 a | oui = 
4 So eg ee a we OF oan tes Cs Ge EEG ae.» 4 7 a DOA oi . , . ee - ee Se ‘= me 7 
ei ‘ siege i Ft es: = Se ee ER I ee ee tee ee PO. Fe 5 ya ‘5 Bee 2 ' Me # 2 ae pee TU Se oe OO ey ngs Ce , Mae 
— Oe ee Fe ws ie fy 3 é os » Cink tance Cet Be ee Fae ye She. FT eee * iis, ‘ Ye —— Mesesine  e “ eke, Se we oe s 
- ge S88 5 ee ye dee ‘4 ae ae oe Shee ae OS aes Et tan 5 a a Beth ae mee ee A ieee s a 
sy ; a Sr ie on ape: PS 1B ao se Fé S. 8 gel’ ine: ye, Pe 23 eo Ty a bes Pn eee Ay a ae ee er : Ba. ot q 
pre- eg ee iy Samet: By, Me 2. ke Be A a ce Wy ee ee _— sii . * = - 
" a i or Sie i eae, "ln late Mes Se eS ; <a oat t Cee oe Z @ tT, ; k pete é Petter sae me cn. - 7 i oh 
ram hp, ge a a Oe a ane Bee ee Oe hee Png 3: 8 ao  — . : ie : Ak... i " ae 
= : 5 ¥ 2 os aN fo . ie & oo to. ke 8 ny ee ~r a . — . —— ; Mes f ») oe ™ bs ai 
x ee OP ee 8 aS a “Se sage Ne ee i 3 eee RE ae ons Se teh nt Ee FPR at Sie: Se ” : oe } 2 a on 
: aS a 2 Ty Si alee os, ee - nia, tegen : as oo : a st Boe Al Oe <a” he 3 . = ieee ky = fi, "4 ae es 
x ie os Ra Oe ae he oe oc > er . ; Be i me "hes  . , " ee i - =f + , * sme? es. fy Vm j si om 
ee, ee Mean oe by ea ee Ba ~ + ae, — << , 2 oe ) 
an- Fs SNR ak em ee es oS ee a ei : a MO ik ae. on ee ta os id 4 ; ee Rar Vd ; See ee . il 
¥ vas gO ee eas ee Fr es SE ged OK © sD te jhe Beas Meese a aN i i és ia Sere to ha A POR r —— ane oe 
oved ae oe eae ere Ce BA iy, Pies. ae ; digs fet te SE oe i ¢ ee % d mreiesti.. * fc eee ae - oe Soe §: ta Ss et ye a 
ans Po ae ag betes gees : ila j 4 on hee om ‘ i § cae Pe € AP jo Byejacee : ee er é a *g r. tao yew" yr a 
+ ae a Se Pex a I en a ae i‘ ben. Beis P os tt 2 4 po 2 oes sy eis Neate oe a le ae UO Se ee . r ge PF “1 ed 
es. We o., Me OTe RA CS ID Saf lll Nt: a od an chy, “ Fe 
ac- mao 27 ‘ Moe oe pee, aoe as Ni Se, Siam ae RA #F / = a RR ee A = ‘oo th eee ane ’ as % . oh = ne ae 
PP. ia Saree: ss ae as a [pe : Clipse” aie : : j i p12 alee Sigh of PM) ££ y Bb ia a | iy on ieee ae 
an- me Fc eee ae Ke a eee) Ye 4d es — a a) ae "oe ft) Bae Pa a. 
atis- WW <S st ‘ Jee Bs cs ats Pie we ee Be ; a Pe —. ret ih > Bae Pi i! s . *%, & a <4 Se ase 43 ee. oy ae Re mia. a2 a " a . J é : De 
ey vibe. 2 ae pote ae tg Pine, Pe Pace Ce ae Bat “ond % | il iy 2 bs 5 aes eS RS Recah : q é ' ra t Do » x 
n RP Ae Nn : pec ee bee Se SS Pee eee SEC ie — 8s ee ng ’ : a UF. “gj jie : 
ce- a Saban gat ae OS ees ae a Peg ee AE es 2: “By ers dia Pe ~ g i : ‘ se ae eg i oo ; e ay iia me ie 
SO a ae RT alee to ee ee |, Mae Meee A ee * i es : OF igen ate rath aaa : f : aes ~—< : bi als a Hl 
. Lae bg wis te 4 a oe Be f: 1, iy re "ata a =~. - oe re » — ¥ ee: Z “ae Sees . " . ae " : potas ee 
we POS ‘so Gag ee gi at tae Be as F Per ne A, ee a a tian oe oe : a ae oe Ae : i. 4 ay a ' ie Pa  ¥ 
\ 2} ge ee ie A Se ae eee ae  @ ‘ag - ogee ‘ he reat $ a 
+ : ng ig ee 28 Age ies eS ee Me ge = oe . 5 - a Pe = di “ee . 8 ad 
q epee ee opi ty, OR i ar Cet pe me Rages eae ©, J J oe wi — ‘ : a , . er 4 re & 4 
O x pes ag ts Po ecoaae Ce ON out Page ~~ inline ot i Mee ie jae) 8 ye 2. = m?, ; — emg + Oe e ; 
a, gS ee ta ee eS : Pe ae IN Se ~ ie ios ual " a. hE 8 ie RPS age * . ; 
SMEs ais ee Bee 8 ate a ee OS, oe Zt i ee b i Ac . a a i a" - eet a ae ME ky : ss aa 
or Of ee ge. eG Be eee ne a ees vR a oe ; “fF Y ote, ee Aa aa wy £ : ae: J il ¥ * a ae. ; ig Os 
4 eg eee ay” Pe Tg oS wa ear ~~, . Bit RANG roe "he: eee a. a ag , ae pf ‘4 PP , e ne om ‘ sf ‘ 
Ble ; me. ‘walls es %, bag Spon” te % oie i “e Poe Pe he ay, I ae bad Ly “— a “a mh Rea bas ae 3 ae a 3 ee i i “ay * - 
ap- a ag ey —— > ae 7 . . ee ae Saas | 
6; oe aren”. 5" Age Sie city. # alo ada & _ ow Oe ge 2 a OE le - re 2 * ; i il eed pees 
1 Tee ee =~ e Pal a ~ re pO ca a WD th wee 5 ae “= > es -_— © i ee Oye soe patie. 
a ee i Sie AS ee es : ; ay Neon | pe Be oes : : 7, im ¢ i le a ail Fd : an a : oS eee 
pro- p | pees PAID CRE Se mre sa ene ies Tee eas ae -. aa é yt ene ne OM eres 7 "ie been Bess J 4 a Fe a Na cer Eo a be oF 
ie ee a i OE Gaye PEE AN ee ee Bees 50g 3 ae 4 Rs nana ae 4 - % ™ = on gee. <a eg y See. ae? gh ae et 
of EE ee es ee Ca enn? ae we eo oa 
ei ee ee Pe Ne a : ty a> aa AF ih 
i. ce dee ml semen” femme 8 oe ‘ aed ; be kd Mm ; fae — : ee es ‘e a ae 
Oe Niger midis 2 “sgl bas Pine, 9 Sts ees ng ~ ie Q : Reso : i» =" : : oe Gee rod 5 ee Lavan 2 * : a 
ie aN ; j Paes. P ee, ree fi, F ase 1 % a mre, "4 . \ tert ys 4 > soci es “ : . a * oe ea 2 % a " 
ii ld Yo ae ea! SOS ns Se oS oe aa Mii ieee 
¥ * Sie yg Se an Af - 3 wn —_ , Pi Nee a ngs Pian, OO fae a oo. ae ea 
‘ ‘ 48k. ee a i ll ee fg c ax eS Ee . ai a ie . é _ » s a9 . é ae > aS 
wi fe ne bee sere oy si ei tH phy : —— ~ SRS . verre po 4 » a : te — | ale 
£ op haere Cf aa ae bai Le a . kee, ie Bes sb ee ‘ ee 4 ‘ ee a : apes 
} j y oes +s - iy “et o Ce ee ge ee: priate Sw ‘ oe 3 a — Se 
[ oe ee + tt : es 8 oe os a ee ~ er Nae a oe ; i 3 IO is ae, “Sie Pee: 
: } i, y rt ei Aff) Af, 4 f ne Pc. - — ee ae ee bs By: Thy et Lae Rg ¢ ee: i — ae ecioed 
OY NS | I2227-3-% ae - . me — | * ; te. 
2a ‘ a canine ee 'Z 4 S bse : , via i ee . a i — ‘Gd rs " Paes 
: oe gala Bt ks ae wes eek oe atin eo Z J i Boy 3 Be ? net J PALS, 
° SR er Als eee oe ae Lae : ‘ a ea ae” s j —s ile ; . 
. ey eRe Sa te oe Sy ee i f eae oe om il i —.  * Fpl: i a ed jie oe eae F ae it ti o_ a 
oe Bast fn 4 a are: Pe es 3 yi A fl Oe. a oe paye 7 a oe) ux Pye a: eee * i “a ae re ee, 2: 7 a ‘ Si. — 
“i gt es ae ee a a) +o [Fe A eS meee eka! < a iat i (as oe ™ : i e -.. aam 
Pe fava F  & Bo a <a ae Se Ze . png ta ekieee | Sa ; Se A : < ond Pet cigs | he . Se 
; OC ae Bi ¥ ‘ “aor oi § faa ye 2 Pa 2 See? a SS ae Ff = = a ee ee ee Be oka 
- Pe ee, see 2a mM. »4 ee td et . ae Pan 4 ‘ ou 3 " Ae en ah rs 3 i ae a, ' 
73 ces, ee , re = ae Hig ‘ m= % a re 4 iy Ve 2 ee "7 on a — Ps 
hg Bag : Bs a i.e ithe a - 5 a ra 3 i a 4 3 tee 4 . te iyi! z, : SS ae 9 a cae aa 
d ES EP ene » 5 ala Oh, Mae t: ae - r # i AGte . 3 F 4 he? mS Rael he ce ™ Ne Tia as . p “i 
Ry” a Le i a ie 1 ae ) "F a 2S ie ees. A AE Be eels > — ‘ rm. a ue i il. 2 one : _ oy Se 
7 ee <b eae sag eo * ie fee Sale i). oe ZB oe S. = = we A , ‘is nee ae : ; i OC  pietee 7 
; } Rte Lee! z Bes eT ee ae at aeas hae ee - A erage: waa a io are q ie cape. a 9 Re ua ll 
, Se eS te 8 Sw i i 5 - “ o * sr. ep ae ane a eS ei a 
z ; ‘ a ‘ ee ae Deg i Se 8 ui aoe a 3 - Cea - ~ wine eS ae OR” PORE Sil teas oo aa 
hag ee aes i mae org ' Bea * 3 a: i re es foe . a a a re Fa 
are me ico Seale © ne Sal ye “ ge a Ze , gst ET as 7 a \. g Ce sg = gy ‘J eS a Sania 3 . 7 Mo | re 
a % f ee ’ Fa a ae . Poe fee, f . aoe ‘ r ae ee 7 | om ot i ., f -—“ 
e \ * Be ee 5 ‘ “a soe ‘se s of oh ee 2 i LA Fj << Oe ae : OO ee ee es 4 2 ee eee = Ss : 
OES a =<. 7 ee el” -- ee. < 
———— > 4 bins Sy egg Sle ay rn an” ae we of Ces 0 gt eo ¢ a = net ees ‘a ae 0 ee ? , oy 2 ae — ae 
int. dt ; eS oe . ae Cog oe « ; Ma iy as a — sz J ia Ses et _ ae Pars 
— * r uted . 5 me eee Rise 6 + Gee a " vat Sgt Hn <= eon 1 elt Sa th Ea iy a a (a = Bs — as 4 or st | oie 
ee ed ae ae Lae? Si a oi ’ i fal ae : ae es oa ' kis fi : gl : a _: : se 
ee) Aer AA: <8  t:... <a” ¢ = nie a a “emer 
. . ie . Mas Fay . at ‘ Bohs tik ee lehar.! 5s We tea a, - ¥ " : 2 pe ie eg " 
er. (% : 2 ee * Fr ae vii an = S a” an : ¥t aie 02200 ys 7 be: " wee 22k ake eet er 
° £ . ae tie, 2 =. — as at ete em Be uc eee % ea) ora ee r ee Ps: 
any .  \ ; : +, Rideau igh : eS - eg ee et seer Seb 5” sa sp , 3 a. a oi tae “= in 
, a gee Age oe oe a i eet ct ws? [er ae TT fe, 
; aS . a eo’, ae - ete ee . zy i) 8 8 ; oa . Sa an ms Sale 
a rea: ae , ee: —* eee: % — ea 4 ee ee 7 oS ihe ae 
. . ree ee SWAPS se OS . a = car. a > Pic Pie. — — i er aN Be. = _ ¥ 
pf Se, Se ee oe ee it se ” ge il a er. F 2 i ray, - > an a 4 = £2. ca 4 a 
ee i ae LY RR Se ; - é 3 g Aap cape i sags = ve . 4 ats F € E oD. in 
ss a er 4,  aaeeeitioce” igey! aa, ; ‘ , 4 etal 8 .. gies eee is ae f ee. eae A p 
i % ees... ee. tie 3 hy : —— — ‘ wet ipsa 7 Si ees Bere | i a = ee ee” vig ts ee a eee. ee 
: Wie bith eee ee Bo hae Ng i p Sali Se eT, =e ar Soar F 
ee 2 en ee er: — Bo | sane A = Bt 
ie: ? “ey nt ee hey > oe: eo ke ia > : ene een g ~ Sta Be ay sano: ee Te ioe “eae = 
i a, | Sree a -s— wo * Ce! ee ll , i 
-. Mee [oe . — ae = . i a ee vom 
; . , a * Ya ae ry — a : ll | Se ‘EN elena gules ‘ "a Gael eo Lo A 
. ae ‘ Poe ’ "& ‘ F P ~ ie a . aS * Be cs a ie 2 a aa 
¢ g ah : a | Se 2 Fe ky ETN ge See Se a eS . “ 
a os 3a — % " “ASIA Uae ee aa ee” om 
fom "e é we. oe % + ~~ a. i hee tas, ie ae oe Ng nies... > Vere Re 
E She > é - ie Re — Bo: ee eee 5 See = ita : by errs 
8 : a a - Pa ilies ray ‘ee te erin: ys 3 a: i 
i ‘ 2 ae ag he ~ % « 2 4 om oe ee , pRreas ieee iz ee. yh Sa 
| we = e = es : ie i ae ae 5 a ey : Faas 7 
ps | <> . ° a ges. _ ‘a } a A : a ae wl ‘ke WK 
Pie ‘ “+ sites, pe > - : ¥. . : ae a a is A 7 a Pg “2 Es ‘+ 
— rae a < a Cea pie Re a bee i “9 tale ’ = Bo 7 
f Sioa z : a iy. ie A i ‘. 7 e j ea a ae 4 ’ 3 . 4 
| F = 7 — So f ig | a ye ae a = a Pee ae ce ae ii a ae - 
= is . ES a; ow i’ 4 —— pai fa I ’ F iS Snail ae oo ae 
7 Speces See yo . 2. ae os ait 
| ea = : ns Ka. a : mae Be a a ae els “1 ‘SBa 7 | a 
, nei ~ Z ae a ara a. ere al — | ean a ea ag iz ee amrCat yal Dak ale 3 
Sw ge ae sa Sarees renee . - o~ “g ~~ P ‘ P a " a : (ae ae a ‘ 
il ‘ , - satin’ : a ; : oe 7.7 a 
a % Ris i 
. 4 x i =e. 
naking * 
alley _ ” 
4 7 
eage 
n ine = * ae 
b i 4 eae 
y e- oa ea 
: Seer : i 
1000 per: = 
, long i Bry ee Bs oad 
a re aan ah eae 
Uren ak oa [“. 
ded : 7 ; nia 
tent J ; 
the ee . _ ee _ 
a —_ 
oa aod 
aa me 
= 
a 
, | i ve rica 
: Diet i 
Bp as 
= re 
ar “3 
— 
cl Auk 
ei 2 = Ty em 
pCO Se Pig) F: “4 se 
; ; a ae i, F. mA EB +6 } 
ett Ps oe Psd . aie c 2 
f ; igen - 4 -', 4? 
igen) 4 K 4 , 
er ek j cate. oes fee 
jut Es De, MELEE OL dete Fm : 
a — 
; ee i . 3 e-% vo * ‘ = 
Wes 
. - > 


SELLING NEW HAVEN'S 
WAR WORKERS 


The Journal-Courier goes into war 
plants by the thousands dally — 
each copy read by many, and 
passed on from shift to shift — 
each copy working 24 hours daily 
to bring you coverage of today's 
best-spending customers 

100,000 readers daily! 


* *% THE * * 
NEW HAVEN, CONN. 


JOURNAL - COURIER 


Distribution Costs 
Should Be Trimmed, 
Nielsen Declares 


Chicago, Sept. 28. — While mass 
production techniques should en- 
able manufacturers to reduce their 
postwar production costs, a reduc- 
tion in the cost of distribution will 
be more important, Arthur C. 
Nielsen, president, A. C. Nielsen 
|Company, market research organ- 
ization, today told the Chicago 
Federated Advertising Club. 

Techniques developed before the 
war and improved during the war 
should eventually bring produc- 
tion costs down “rather close to 
the ultimate rock bottom,” he said. 
Moreover, the world’s people will 
need these low production costs 
“in order to attain a decent stand- 
ard of living while shouldering the 
extra burden of rebuilding a war- 
|torn world.” 
| “And each individual manufac- 


turer is going to need these low 
production costs,” he continued, 
“in order to sell successfully the in- 
creased output of his war-expand- 
ed plans and carry out his legal 
and moral obligations to re-em- 
ploy the workers who quit their 
jobs to defend their country.” 


Distribution Costs High 


Pointing up the relatively 
greater importance of reducing 
distribution costs, however, Mr. 
Nielsen said that products of Niel- 
sen Food and Drug Index clients 
in the United States, United King- 
dom and Canada are sold to con- 
sumers for a total of about 11 bil- 
lion dollars a year—of which 
about 6 billion represents the cost 
of distribution (including costs of 
wholesaling and retailing). 

“The opportunities to decrease 
this 6 billion dollar cost are excel- 
lent,” he declared, “because there 
is still a very high margin of error 
in executive judgment on market- 
ing questions, due to the fact that 
marketing problems are so _ in- 
tangible and so complex.” 

During the war, Mr. Nielsen 
continued, there have been many 
dislocations in the normal volumes 


of the food and drug industries— 


dislocations by territory, city size, 
income class, store size and other 
characteristics. While some of 
these changes will be reversed 
when the war ends, others will re- 
main permanently and the manu- 
facturer who fails to keep in- 
formed will labor under a severe 
handicap in the competitive strug- 
gle for postwar markets. In func- 
tioning in this field, through its 
retail store auditing technique, the 
Nielsen company now is serving 70 
of the largest manufacturers, 
many of whom spend over $100,000 
a year for this type of research. 


To Be Expanded 


Continued growth of radio ad- 
vertising and its proved effective- 
ness for many products, Mr. Niel- 
sen declared, suggests that it will 
play an increasingly important 
role in the postwar period. The 
Nielsen Radio Index, which checks 
radio listening habits in typical 
homes through use of the Audi- 
meter, is now operating in the 
eastern and central United States 
and will be expanded to the entire 
country as soon as priorities for 
additional instruments are obtain- 
able, Mr. Nielsen said. 

NRI service has produced many 


] 
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World’s Largest Auditorium 


Soldier Field, 


—the American 


at Chicago’s Burnham Park, has 


a seating-capacity of 200,000 people. The Los 


Angeles Memorial Stadium holds 117,000 people 
and the Memorial Coliseum, an additional 105,000. 


Philadelphia’s 


Municipal Stadium accommodates 


130,000 and Cleveland’s Public Municipal Stadium, 
another 100,000. Pasadena’s famed Rose Bowl 
holds 90,000. And so on, through a long list of 
public auditoriums, 


But the estimated total of their seating-capacity 


(4,138,096) is 
pared to the 


a mere drop in the bucket com- 
capacity of America’s combined 


living-rooms, reachable by radio. Only by radio 
can the President of the United States talk to 
more people than could possibly squeeze into 


© 


Living-room! 


all the football-fields of America 


combined. 


Why, 18,000,000 Americans live in the primary 
areas of Westinghouse stations along? Here is not 


only mass, but class.. class detefmined by the 


high-quality programs, both N 
over Westinghouse stations, 
days a week, 


Through Westinghouse tions alone, 


> and local, fed 
hours a day, 7 


you can 


talk to more people.. Almost five times more 


people.. than the gr 
accommodate. Have 


public stadiums could 
you something you want 


very much to sayf/about your product to the 


World’s Largest Muditorium? Consult NBC Spot 


Sales for availapilities. 


/ 


WESTINGHOUSE RADIO STATIONS Inc 


WGL - KYW * KDKA + WBZ « WBZA + WOowOo 
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types of information hitherto 
available, including: program 
ings based on measurements j, 
homes of all types; holding powe, 
or the average percentage of 4), 
program heard by each listener: . 
holding power analysis; frequen, 
of listening; cumulative au 
aydience duplication; minute-p,! 
minute audience; audience fo, 
audience for non-networ| 
grams and spot announcement; 
sustainer ratings; and sales effee. 
tiveness, a comprehensive meth 
of measuring the sales results 
each important radio program ey. 
pressed not only in percentage of 
homes converted to the brand each 
year, by radio, but also in the 
final form of “sales produced per 
dollar expended for radio.” 


To Study Magazines 


NRI homes, when expanded to » 
national basis in the postwa 
period, Mr. Nielsen said, undoub- 
edly will be employed to dete;. 
mine magazine circulation by cit 
size, income class, product usage 
etc., as well as the sales effective. 
ness of magazine campaigns. 

While Nielsen has been operat. 
ing a consumer panel since 1939 
the work has been maintained op 
a non-commercial basis because 
its efforts have resulted in solving 
only some of the consumer pane 
problems. If such a panel can be 
established on a sound, accurate 
basis, the homes might be used for 
certain types of consumer inter- 
view work, Mr. Nielsen said— 
“types which could be carried oy 
without changing the norma! 
|habits of the home.” 
| There is no doubt, he said, that 
|the postwar period will see an in- 
creased need for marketing re- 
search and that, when restrictions 
|on equipment and labor are re- 
|moved, new techniques may be 
developed and existing ones im- 
proved. 


CED Issue Bank Tips 


Information on how businesses 
may obtain credit to finances 
greatly increased peacetime pro- 
duction and sales is included in a 
booklet, ‘Bank Credit: Your Post- 
war Program and Your Banker,” 
issued by the Committee for Eco- 
nomic Development. The booklet 
|has been distributed to approxi- 
|matelly 16,000 banks by the 
| American Bankers Association 


Darwin Adams Promoted 
| Darwin Adams, former assistant 
,to the director of public relat 

| of Interstate Aircraft & Engineer- 
| ing Corporation, and previous); 
i|founder and editor - publisher 
Sportsman Pilot, has been 
|moted to director of public rela- 
|tions of Interstate, succee 
Charles Truman, resigned. 


Art Director 


MODERN 
BUT NOT 
“SCREWY" 


@ Fast moving, 
rated national aavert 


Ing agency wants n 


Box 5113 
ADVERTISING AGE 


100 E. Ohie St., Chicago 1! 
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The ential 
Combination 


When the chips are down in the big series, 
the all-important “‘edge” rides with the team 
that can execute those lightning double plays 
around second base. 

Unless the vital keystone combination can 
get “two for one” in the clutch, few ball clubs 
can long entertain any solid pennant hopes 
no matter how brilliantly their hitters and 
pitchers may perform. 

Similarly, manufacturers and retailers with 
soods and services to sell in the $2!4 billion 


Philadelphia market have learned that the 


_— Wy aE te wits <3 oe J th 


secret of advertising success lies in the 
“double play” potential of “THE RECORD 
—and ONE Other.” 

Only by employing this keystone selling 
combination can advertisers bridge the gap 
between Philadelphia’s two clearly defined 
newspaper audiences. The traditionalists, who 


or both—of the city's two con- 


read one 
servative papers. And the liberal-minded 
Philadelphians who buy —hbelieve in—and 


support The Record. 


PHILADELPHIA RECORD 


QUARTER MILLION DAILY - HALF MILLION SUNDAY 


Represented Notionally By GEORGE A. McDEVITT CO., 


NEW YORK, CHICAGO, PHILADELPHIA, DETROIT, CLEVELAND 
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No Price, No ‘Item’ Ads 
Pay Out for Lord & Taylor 


4 M personality projections can create 
Hoving Outlines an enormous and loyal following 
Store's Unique of buyers. 

Promotion Plan vmcsceg ndiarhenaiete 


“Too much department store ad- 
vertising, in New York and else- 

New York, Sept. 28—The un-| VETUSINE, | Raga 23 
usual advertising ideas which have — ees gg = 
had.an important part in the de- jus — rye 3 Rs : mileage 
velopment of one of New York’s said. “One of the main reasons is 


oe : . | that too many retail advertisers 
ne retail enterprises strive to attract quick sales 


to ADVERTISING through ‘item’ appeal, instead of 
Ace today by impressing the reader with | the 
Walter Hoving store’s personal, intrinsic qualities. 
president of “At Lord & Taylor, we have im- 
Lord & Taylor |pressed on our staff repeatedly 
famed depart- | that we want the type of ad the 
ment store. | reader will remember. It may not 

Unorthodox is bring him to our doors at 9:30 to- 
perhaps the morrow morning, but if he re- 
word for Lord | members it a week or a month or 
& Taylor adver- two months later and comes in to 
tising in New see us, then ie will ge ee 
7 « : won a new customer and friend.” 
ers, in the fash. “slter Hoving | Mr. Hoving suggested that an ad 
ion group and “smart” magazines, | fF @ specific item might appear in 
in window and store displays and|®@ Paper with half a million reéad- 
direct-mail _ selling. The store| e's and attract perhaps 150 buyers. 
shuns “item” advertising and sel- The ad would be completely over- 
dom features brand names. It| looked, he added, by the re- 
makes no play for bargain-hunt- | ™ainder. 


ers; in fact, it never mentions Wants Readers First 
prices in newspapers and only in Fr : 
isolated cases in magazines. We prefer the type of ad which 


Mr. Hoving prefers to think of would be read or at least noticed 
Lord & Taylor’s newspaper and by all the readers,” he said, “even 
magazine sales appeals as “projec-| though they weren’t immediately 
tions of the personality” of the|interested in buying. To create 
store and its merchandise, rather| interest in our style of presenta- 
than as advertising in the usual|tion generally and to develop a 
sense. And sales figures seem to} reader ‘following,’ we will gladly 
bear out his contention that such! sacrifice 150 immediate sales.” 


SOUTH BEND 
IS AS FAR FROM 


CHICAGO 
AS 


CHICAGO 


‘PHILADELPHIA. 
iS FROM 


NEW YORK 


PHILADELPHIA NEW YORK 


The South Bend area stands alone. It cannot be dominated 


from Chicago any more than Philadelphia can be dominated 


ey 


Mr. Hoving cited an instance of 
a national chain of retail stores 


| which stepped up its advertising | 
lof specific items in a carefully | 


chosen area to test consumer reac- 
| tion. In some cases insertions 
were increased as much as 1,000%, 


he said. At the end of the year | 


|sales, instead of increasing, had 
| dropped below those of other areas 
in which the normal amount of 
space was used. 

~ “People got bored having item 
| after item thrust at them day after 
day in their newspapers. Some 
even wrote letters of complaint. 
That may be an extreme example, 
but I believe something like that 
is bound to happen when the item 
approach is used to excess. 


Threat to Advertising 


“T believe this dull, boring type 
of sales promotion constitutes one 
of the greatest threats to advertis- 
ing today. People have gotten 
into the habit of skipping the dull 
stuff, with the result that some- 
times they skip a lot that is good. 

“No advertising man or retail 
merchant, genius though he may 
be, can satisfy every potential cus- 
tomer. We don’t try. Instead, we 
choose our stock by standards we 
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| think are high, present i: 
| public as attractively as \ 
how. We have found th; 
policies are successful th 
least a fair proportion of t} 
lic.” 

Illustrating Lord & Taylor's ty,. : 
ical advertising approach wa. Bri 
full-page presentation in |, Sun. ) 
day’s New York Times and Hoy. W 


ald Tribune of the new vocue » m 
furs. The treatment accorde, te 
these luxury items is carried oy Pt 
as well in selling men’s clothing m 
the woman’s budget shop, hoy, dé 
furnishings and all other merchap. clu 
dise. pl 


64 Words on a Page 


Four handsomely draped fem). de} 

nine figures were shown in shad. 
owy black-and-white sketches Re 
offset by two brief descriptiy, ( 
paragraphs of copy in bold, easy. the 
to-read type. The entire page his 
carried only 64 words of copy Art 
in with no mention of designer tut 
maker or price. No sales argy. age 
FASHION FIRST—This display of furs | ments were offered. Even the Ma 
is a typical example of Lord & Taylor's | store’s address—38th St. at Fifth du 
use of newspaper advertising copy Avenue—was omitted. ele: 
which, without price mention, designer Mr. Hoving has been president tec 
or maker, goes in heavily for style and |of Lord & Taylor for eight year tak 
glamor. He was previously vice-president Tri 


from New York. The South Bend territory is just as much of | 


an independent market as is Philadelphia. 


Moreover, the latest Hooper showing—Hooper Listening 
Index, July-August, 1944— proves that the area can only 
be adequately covered by using WSBT, an affiliate of the 
Columbia network. It has almost half the radio listeners in 


South Bend morning, noon and night. 


WSBT is 22 years old—1,000 watts at 960. WSBF, its 


FM station, already has been operating 16 months. 


PAUL H. RAYMER CO. 


Notional Representatives 


SOUTH BEND 


COLUMBIA NETWORK 


THE CHAMPION PAPER AND FIBRE CO., Hamil! 


MILLS AT HAMILTON, OHIO .. . CANTON, N. C. ... HOUSTON, 1) \* 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Bristols, Bor Ense? 


, where WO you 
INSURANC}: 


Everybody knows insurance must be bought ahead of 


Yet some repeatedly postpone or reject plans for produciales 
and advertising that will help insure this nation again war 
unemployment. Bonuses and benefits won’t do . . . Amen@will 
demand jobs ...and jobs are born of sales. As the prjpro- 


ducer of volume, advertising is vital to our postwar /qily 


and our way of life; and smart businessmen are plant 


insurance now. Their smartness will be evident, too, i 


their later choice of Champion paper for their printing 


Tablet Writing and Papeteries . . . 2,000,000 Pounds a Day 


DISTRICT SALES OFFICES 


NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - ¢ a 
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¥¢ Montgomery Ward & Co., Chi- 
a L & T advertising policies 


aped by Mr. Hoving in col- 
1 tion with Miss Dorothy 
caver, first vice-president. 


Brvon Joins Ayer 

‘lton Bryon, free-lance radio 
writer and formerly advertising 
anager of Sterling Products In- 
ternational in Bolivia, Ecuador and 
Peru, has joined the radio depart- 
mont of N. W. Ayer & Son, Phila- 
iia, Other Ayer additions in- 
clude Mrs. Gladys B. Hannaford, 
public relations department; Don- 
id W. Wallace, Boston office rep- 
resentative, and Jack Gordon, art 
partment. 


Returns to Agency 

George Homer Martin, head of 
the Newark, N. J., agency bearing 
his name, and recently with the 
Army Ferry Command, has re- 
turned to active direction of the 
agency. His brother, Edmund 
Martin, who has been in charge 
during his absence, has _ been 
elected vice-president in charge of 
technical copy. The agency has 
taken larger space in the Federal 
Trust building, Newark. 


Plans for Speedy 
Reconversion 
Made by Nash 


New York, Sept. 26.—In a move 
to speed up reconversion after V- 
Day, Nash Motors division of 
Nash- Kelvinator Corporation, De- 
troit, has completed manufactur- 
ing and sales plans for tripling the 
company’s best prewar production 
year. 

“The company has already 
placed orders with supply firms as 
a move toward quick, decisive ac- 
tion when victory comes,” George 
W. Mason, president of Nash-Kel- 
vinator, told Nash sales executives 
representing eastern states this 
week at a conference at the Hotel 
Astor. 

Mr. Mason said a fixed sales and 
dealer program has been worked 
out and that it will enable Nash 
dealers to “translate the postwar 
car selling boom into individual 
long-term security and profitable 
businesses for themselves.” 

H. C. Doss, vice-president of 
Nash-Kelvinator and general sales 
manager of Nash Motors, said in 


an interview that Nash is offering 
its dealers the highest discount in 
the industry as part of the com- 
pany’s plan for strengthening the 
position of small business as rep- 
resented by each dealer franchise. 
In line with this plan also, he re- 
vealed, the company plans to give 
franchises to “several hundred” 
fewer dealers than before the war. 

Mr. Doss said the automotive in- 
dustry as a whole expects to mar- 
ket 30,000,000 cars in the first five 
years after the war, is compared 
with 16,000,000 in a like period 
before Pearl Harbor. 

The Nash agency is Geyer, Cor- 
nell & Newell, Detroit. 


Starts Fall Campaign 


Boyle-Midway, Inc., subsidiary 
of American Home Products, 
launched its fall campaign for Old 
English scratch-removing polish, 
Sept. 22 with one, two and three- 
column ads in 90 newspapers 
throughout the country, and 56- 
line ads in 10 magazines. The 
product is being plugged on “Just 
Plain Bill,” on NBC, and “Ro- 
mance of Helen Trent,’ on CBS. 
Dancer - Fitzgerald - Sample is the 
agency. 


Ducey Directs Sales 
of Van Cleef Bros. 


Bernard T. Ducey, assistant 


sales manager of Van Cleef Bros., 
of 


Chicago manufacturer 
products, has 
been promoted 
to sales man- 
ager succeeding 
H. D. Wexel- 
berg. Assisting 
him will be 
H. C. Lewis, re- 
cently with the 
War Petroleum 
Administration, 
who has been 
appointed ad- 


rubber 


vertising and _ Berard T. Ducey 
assistant sales 
manager. 


C. J. Leinen has been appointed 
to head a new division of the 
sales department as director of 
sales service. 


Wire Company Appoints 

Collyer Insulated Wire Com- 
pany, Pawtucket, R. I., has ap- 
pointed Hammond-Goff Company, 
Providence, to direct its advertis- 
ing in trade publications. 
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HOW MANY FIRMS 


WANT THIS POSTWAR 


BUSINESS NOW? 


HERE ARE SOME OF THE 
THINGS HOTELS NEED TODAY: 


(CHECK YOUR OWN PRODUCTS HERE) 


Kitchen Knives, 34,000 
] Sauce Pans, 63,000 
Garbave Cans, 79,000 
Toasters, 6,000 
Ranges, 4,500 
Stock Kettles, 6,300 
Carpets, 14 million yards 
Upholstery & Drapery Material, 
21% million yards 
Bed Lamps, 2.7 million 
Floor Lamps, 350,000 
Table Lamps, 329,000 
Vacuum Cleaners, 32,000 
Castors, 590,000 
Brushes, 61,000 
Furniture, 28 million dollars 
Silverware, 14 million dollars 
Chinaware, 7.5 million dollars 
Glassware, 4.2 million dollars 
Electric Irons, 10,000 
New Machines, 2.9 million dollars 
New Boxes, 2 million dollars 
Cooling Coils, 1.4 million dollars 
Paint, 6 million dollars 
Wallpaper, 1.9 million dollars 
Tile, 2 million dollars 
Flooring, $625,000 
Wallboard, $340,000 
Waterpiping and Valves for 1,900 
hotels 
Bathtubs, for 1,700 hotels 
Toilets for 2,300 hotels 
Bowls for 1,800 hotels 
Faucets for 3,500 hotels 
Motors for 1,400 hotels 
Switches for 1,900 hotels 
Wiring for 2,600 hotels 
Electrical Outlets for 1,500 hotels 
Bulbs for 2,400 hotels 
Fuses for 2,000 hotels 
Steam Piping for 1,200 hotels 
Valves for 1,600 hotels 
Steam Straps for 1,500 hotels 
Roofing for 850 hotels 
Windows for 400 hotels 
Frames for 250 hotels 
Fire Escapes for 400 hotels 
Incinerators for 800 hotels 
Waterproofing for 450 hotels 
Weatherstripping for 700 hotels 
Revolving Doors for 1,100 hotels 


:| | 
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Above estimates based on a survey recently 
completed by American Hotel Association. 


Read what Krug of WPB states: “We plan 
to take controls off almost all materials 
except those needed to beat Japan.” 


HE alarming rate at which hotel equip- 
"ih aaa has literally gone to pieces dur- 
ing the war, has created a market for 
goods and services that is enormous. 
America’s hotels need everything—right 
now. And at last, it looks as though buy- 
ing restrictions are gradually being lifted, 
releasing hundreds of millions of dammed- 
up hotel dollars, waiting to be spent. 
The public has no idea what hotels have 
been up against during the war. Every 
room occupied almost every night. Dining 
rooms crowded, kitchens and linen-rooms 
taxed to capacity. Every item of hotel 
equipment has endured treatment it was 
never meant to stand. And little of this 
equipment has been renovated or replaced, 
in all these war-torn years. 
Hotel Management has been getting this 
market ready for you. We have kept hotel 
operators informed with a literal ‘‘blow- 
by-blow” description of what's going on in 
Washington and throughout the country. 
In this advertisement, we are now inform- 
ing America’s manufacturers regarding a 
market which alone has absorbed an im- 
portant chunk of all consumer goods and 
services sold. Thanks to restrictions now 
being lifted, it is out to buy almost any- 
thing it can lay its hands on. 
The time to go after this market is not 
“postwar” but Start selling this 
market, through the pages of Hotel Man- 
agement. V ast sales are waiting for you here, 


row. 


MANAGEMENT 


nelucing FOOD and BEVERAGE pro 


@ Hotel Management is 


the business 


magazine of America’s hotel operators 


and managers. Read by them month 
after month for profit-making ideas. It 
reaches, covers and sé 3 the ust hotel 
market you see above. One of Americ: 
important busine magazine T her 
with the weekly newspaper, Hotel Wo 
Review, a deep penetration of th hotel 
bu ss is made available to m ifac- 
turers. 


Ahrens Publications 


HOTEL MANAGEMENT 


RESTAURANT MANAGEMENT © HOTEL WORLD-REVIEW 
71 Vanderbilt Avenue, New York 17, W. Y. 
333 WN. Michigan Avenue, Chicago 1, IiL 

Representatives: Blanchard-Nichols Os- 

born, 805 C & S National Bank Bldg., 

Atlanta 3, Ga 100 

Bush St., San neisco 4, Calif.; Blan- 

chard-Nichols, 448 South Hill St., Los 

Angeles 13, Celif. 
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Bresnahan to McCall 


Thomas W. Bresnahan has been 
appointed special service repre- 
sentative on home building and 
home furnishing activities for Mc- 
Call Corporation, effective Oct. 16. 
Mr. Bresnahan has been business 
manager of Rug Profits, Bill 
Brothers publication, since its ap- 
pearance in 1928, is a representa- 
tive of Grocer Graphic, and na- 
tional advertising representative 
of the Ivy League alumni mag- 
zines. 


MULTIGRAPHING—FILLING-IN 


ADDRESSING — MIMEOGRAPHING 
THE LETTER SHOP, 


431 S. Dearborn St., Chicage 


Health Syllabus 
May Be Revamped 
After New Study 


Deny N. Y. Textbook 
Is to Be Widely 
Distributed 


Albany, N. Y., Sept. 28.—The 
new 286-page “Health Teaching 
Syllabus for the Junior and Senior 
High Schools,” which aroused con- 
siderable criticism because of its 


wab. sess ostile attitude toward advertising, 


is an experimental treatise and 


changes are probable, officials of |man, has borne the brunt of criti- | 
| the New York State Education De-|cism leveled at the syllabus (AA, | 
includes | 


partment said here this week. 


Sept. 18). The volume 


Evaluation of the syllabus, which | Consumers Union and Consumers’ 


was prepared by the department, | Research reports as reference texts /has figured. 


has already been started under the 
direction of Dr. J. Cayce Morrison, 
assistant commissioner for re- 
search. No changes in the book 


| 


| would check up on advertising, in- | distribute the volume throu 
|cluding newspaper and magazine | tne country, saying that neit} 


are likely for the current school | 


year, however, officials admitted. 
The evaluation of the syllabus 
was requested by Dr. Hiram A. 


physical education division, which 
drafted the volume after a two- 
year study and in cooperation with 
officials of the Medical Society of 
the State of New York, the Dental 
Society of the State of New York, 
Selective Service, school physi- 
cians and superintendents, educa- 
tors and representatives of half a 
dozen state departments. 

Dr. Jones, who is not a medical 


for teachers, and outlines a course 
of procedure under which students 


copy and radio scripts. 
Criticisms and protests, it was 


indicated, will be given careful | 
‘consideration in the 
Jones, director of the health and | 


redrafting 
which seems almost certain. As a 
matter of fact, letters to principals 
asking their comments on the out- 
line have already been dispatched. 
While a number of replies have 
come in, answers are not being 
disclosed yet. 

The evaluation will not be a 
hurried job. The barrage laid 
down on the 1944 outline has been 
so heavy that the committee prob- 
ably will proceed even more care- 


The patience of the Saints is a 
wondrous thing. But we bow in 
awe to the man who— after siring 
Baby Snooks— has been able to 
refrain so long from filicide. Cheer, 
parents, for Daddy. His patience 
makes the Sphinx look restless. 
And cheer, too, for America’s 
favorite child—and for Fanny 
Brice, her creator, who had Amer- 
ica’s heart in her hand long before 
Snooks was born. Applaud her 
program. It has joined some two 
dozen of America’s 
shows that now originate at KNX. 
The same millions who grew 


up with Fanny Brice have also 


finest radio 


Columbia’s Station for All Southern California (> ~ 
Represented by Radio Sales, the SPOT Broadcasting Division of CBS 


known veteran actor Ian Keith, 
star of a KNX local show called 
Tapestries of Life. His voice, fa- 
miliar in thousands of theaters, 
works exclusively for KNX ad- 
vertisers. Keith’s vivid recital of 
human stories by David Hanna 


are big-time entertainment—and 


the same superlative facilities that \ 
so perfectly project the deviltry 


of Baby Snooks across the nation. 


..-SO does Tapestries of Life 


they bring big-time results. 

lan Keith is available for local 
programs in no city but this one. 
He and other personalities of 
equal talent are at the command 


of KNX advertisers. So, too, are : 


ot 


It’s the extra artistry and net- 
work production skill in every 
KNX program that lets it do a 
better job for the sponsor—better 
in entertainment, better in selling 
results. Why not let a KNX show 
go to work for you? Call us or 
Radio Sales. 


LOS ANGELES 
50,000 WATTS 


Advertising Age, October 2, i944 


fully than usual. Incidentally th), 
is not the first departmenta! syj_ 
labus attacked, although it is th 
first in which the advertising ‘je},4 
| Department officials denieg 
_heatedly that Dr. Jones plan: 


|nor the department has th 
| thority or funds to pursue 
course. They also denied th 
press run, 12,000 copies, was fa; 
in excess of the number needeg 
for normal distribution. 
Although the syllabus is an of}. 
cial publication of the Universit, 
of the State of New York (the cor. 
porate name for the Board of Re. 
gents and the State Educatio, 
Department), the regents are saijq 
to have neither seen nor approveg 
the bulletin. “If the regents rea 
every syllabus,’ one departmen; 


official said, “they would be ye. 
quired to spend all their time jp 
Albany.” 


Regents Include Business Men 


The non-salaried regents, wh 
meet monthly here or in New York 
City, include Owen D. Young 
General Electric Company, and 
William L. Thompson, John L 
Thompson Wholesale Drug Com- 
pany, Troy, N. Y. An Education 
Department attache said he 
doubted whether Regent Thomp- 
son knew in advance that the 
syllabus adopted a questioning 
attitude toward many pharmaceu- 
tical and drug store products, and 
suggested discussion of “the dan- 
ger and expense of patent medi- 
cines.” 

The syllabus, as finally adopted, 
is said to be a compromise, with 
doctors and other experts dis- 
agreeing on some angles of how 
health should be taught. The fore- 
word contains a long list of prom- 
inent individuals, groups and state 
|departments who reviewed the 
|}manuscript in whole or part and 
“gave valuable assistance.” An- 
other grouping, of top medical 
|men, dentists, educators, etc., in- 
|cludes those “whose contribution 
ihe especially helpful.” Among 


these is Dr. May R. Mayers, divi- 
sion of industrial hygiene, State 
Department of Labor. Dr. Mayers, 
in several “Industrial Bulletin” 
articles on foods and menus for 
war workers, has been critical of 
the value of at least one product 
on which the syllabus is bearish 
—soft drinks. 

A number of schools have in- 
formed the department that they 
are unable io initiate the proposed 
courses during the current school 
year, and others have their own 
study courses which are satisfac- 
tory to the department. This lim- 
its the number of pupils who 
might be affected by the syllabus 
Theoretically the total who might 
come under its influence is more 
than 1,000,000 in junior and senior 
high schools. 


Sackheim Moves. 


Offices of Ben Sackheim, !nc., 
New York agency, have been 
moved to larger quarters at 29 W 
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COLLINS, MILL 
& HUTCHINGS 


PHOTO- ENGRAVERS 
IN CHICAGO 
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| as Seen by Federal Stone Bank ~ | 


“The industrial growth and related changes which have 
occurred in Milwaukee since 1940 are certain to bring 
severe conversion problems with effects lasting well 
into the postwar period... . Nevertheless, diversified in- 
dustry and wartime expansion concentrated among 
established manufacturing firms suggest that Milwau- 
kee’s coming adjustments will lend themselves much 
easier to solution than in most industrial areas of com- 
parable size.” 


Reprinted from a special study of Milwaukee indus- 
trial and economic activities published in the Septem- 
ber, 1944, issue of “Business Conditions, a Monthly 
Review by the Federal Reserve Bank of Chicago.” 


In this market of diversified industry, stable population 
and dependable buying power, you can build a lasting 
customer following through the newspaper which 
reaches 9 out of 10 families. J 


THE MILWAUKEE JOURNAL 


Serving 64% of All Urban Families in Wisconsin 
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* Yes, fellow American .../f the average German had known a fraction as much truth 
Th T about the world as you know, this war would almost surely not have happened. 
c rinmnes You can read those 25 words again. They state a fact, and the fact is grim. 
Because a people believed and tried to live a pattern of lies, your world was 
all but lost. 
ad S How better could it be shown that from now on man must know 
fact iil human histor his fellow as never before? That from now on you must know 
Sen your world as never before? That you must have not just a record 
of events but also a picture of their meaning? ... 
ki A chunk of man’s future is in your hands. And you are lucky in the chance you have to make the best of it. De: 
; Magnificently funneled to your doorstep, the news of the world is yours almost as fast as it happens. Passionately, WV 
fearlessly, resourcefully, tirelessly, the working press of America brings you the facts. 4 


And once a week, in its special way, Newsweek helps give you grasp of those facts. To accurate reporting, Newsweek ma 
er adds interpretation by the best minds we can find. And Newsweek also gives you forecast with a record for right- 


ness that is almost uncanny. aro) 
You will like Newsweek —as millions of the world’s best-informed people already do. It will 
help you see your world more sharply. 
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*In designating the readers of NEWSWEEK as Significant People, we merely compress into 
two words their all-around “far-above-averageness”— both mental and material. 
The intrinsic character of NEWSWEEK attracts such people naturally. Their unusual 


ane truth of human mental acquisitiveness, and their eager interest in the new, are qualities that make 
a ae eae them especially receptive to your advertising. Qualities which have led them to NEWSWEEK 
_ affairs for America’s 


2 in such numbers that its circulation has risen 78% in six years, while its advertising 
Significant People revenue (among all general magazines) has advanced from twenty-second to fifth place. 
A WELL-INFORMED PUBLIC IS AMERICA’S GREATEST SECURITY 
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OTHER FEATURES... 


Dear Joe : 


Each week G. I. Joe, former young adman, 
gets a letter from a prominent advertising 
man, discussing some basic situation or point 


»iew that will be important for “Joe” to bear in mind when he returns to 


civilian life in the advertising business. 


oa Joe: 

hen you hear the G.I.s talking about 

ing back home and getting a good 
ob, it must give you, as an advertising 
man, plenty to think about. Where are 
all the jobs coming from? If there aren’t 
enough jobs to go 
ground, whom will the 
G.l.s blame? The gov- 

nment or business? 

The greatest chal- 
lenge that ever faced 
advertising is the sale 
of enough peacetime 
soods to provide jobs 
for our returning serv- 
icemen and the mil- 
lions who have been 
engaged in war pro- 
duction. Perhaps a total of over 55 mil- 
lion jobs to take care of everybody. 

You may wonder why I put this chal- 
lenge up to the advertising industry. 
Certainly a great deal more than adver- 
tising is involved. But the real crux of 
the problem is that when the government 
stops spending a 100 billion dollars for 
war goods, a market will have to be 
created for peacetime goods representing 
a substantial proportion of this amount. 

Of course, this whole 100 billion dol- 
lars is not going to be cancelled out 
abruptly, but when the war with Ger- 
many is over, we are told about 40 bil- 
lion dollars of war orders are expected 
to disappear. You hear a lot about the 
huge pent-up demand for automobiles, 
refrigerators, radios and other consumer 
goods. But I am afraid that the hopes 
of a replacement boom are over enthusi- 
astic. 

As the supply of most commodities, 
including labor, will be greater after the 
European war ends, both business and 
the public at large may hesitate to make 
new purchases in spite of the fact that 


C. D. Reach 


fthe banks are literally bursting. 


Business may fear being caught in a 
falling market, and the public may fear 
unemployment or the curtailing of their 
incomes. Furthermore, individuals may 
hold off making purchases because they 
have been led to believe that new and 
revolutionary products can be expected 
later on, and therefore it would pay them 
to hang on to their present jalopy, re- 
frigerator or radio for another year. 

Perhaps by now you have made up 
your mind that I am a pessimist. I am 
not. Advertising men should be realists. 
And we can’t give jobs unless we make 
goods, and we can’t continue to make 
goods in excess of the market demands. 

That is where advertising comes in. 
There must be created a postwar psychol- 
ogy of confidence. If producers, con- 
sumers, retailers and bankers collectively 
contract a case of “jitters”, a serious 
slump can occur. On the other hand, if 
they collectively become inspired with 
confidence and buy and spend, we can 
have the greatest period of national pros- 
perity in history. 

American business is alive to the situ- 
ation, and is doing something about it. 
The Committee for Economic Develop- 
ment has plans for a postwar total gross 
national product of 142 billion dollars. 
Management recognizes their responsi- 
bility in developing the consumer demand 
necessary to reach this goal. 

Selling, merchandising, and advertising 
are the tools they will use to build this 
new prosperity. These are the forces 
which have been so successfully used to 
sell war bonds, and conserve precious 
war commodities. They can and will be 
used again to create new civilian wants, 
new civilian purchases and new civilian 
jobs. You, Joe, as an advertising man, 
will be needed in this campaign, too. 

CHAS. DALLAS REACH, 
President, Chas. Dallas Reach 
Co., Newark, N. J. 


lhe Pay- Off f NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


In this department, basic principles which have proved their value in mail 
order advertising—and which are equally important to the advertiser who 
does not seek direet inquiries or orders—will be reviewed and discussed from 
week to week. Pertinent case histories, queries and comments from readers 
are invited. Whenever possible they will be answered here. 


BY THE MAIL ORDER MAN 

A very successful sales manager whom 
I knew used to urge his men never to use 
a negative thought in selling—but always 
to state the positive side. His argument 
was that people are moved to action by 
the presentation of positive benefits and 
hot by emphasis on the ills or lacks they 


t, it seems, is the viewpoint of many 
advertisers who swear by “positive” ap- 
ls and have a sharp dislike of “nega- 
ve appeals. Others are just as emphatic 
n the other side and swear by negative 
Appr I have heard both viewpoints 
ted vigorously. 
usly neither side is 100% correct. 
r you should use negative or posi- 
als depends on your own prod- 
| its competitive situation. Some 
will naturally lead to positive 

its of advantages to be enjoyed. 
mobile, for example, usually calls 
resentation of its fine features 
nan a statement of the disadvant- 
: = having the particular make 
ed. 

products just as naturally benefit 
ivid portrayal of the prospect’s 
nd the bad condition he is in—by 
g fear or shame. Patent medicines 
haps the best illustration of this 
loan advertising is another, and 
irance another. 

ther products can effectively use 
negative or positive’ appeals and 


should perhaps alternate them in different 
ads or use them both in one ad. Cos- 
metics and self-improvement courses are 
good examples of this class of products. 

But don’t let anyone sell you short on 
the negative appeal if it fits your situa- 
tion. Fear or shame or a sense of lack are 
often as strong, or stronger, in their power 
to arouse interest and to lead to action 
than is desire. If you’ve got a bad belly- 
ache or a bunch of insistent creditors or 
an old refrigerator that doesn’t keep your 
food cold any more a headline calling at- 
tention to it will catch your eye instantly. 
Most mail order advertisers know this by 
actual experience. 

Victor O. Schwab states well another 
advantage of the negative appeal when he 
writes, “One of the objectives of a head- 
line is to strike as directly as possible at 
a situation confronting a reader. Some- 
times you can ‘hit him right where he 
lives’ in a more bulls-eye fashion with the 
negative—striking pointedly at a condition 
which bothers him, and which is upper- 
most in his mind. That is why you see so 
many patent medicine headlines in the 
negative (certainly the majority of them) 
—because the negative is inclined to be a 
great deal more selective in its nature and 
purpose. It reaches into the circulation of 
the medium and very often picks out pros- 
pects in a more tweezer-like way than the 
positive. In my opinion, and based on a 
lot of figures, no copywriter should sell 
the negative short.” 


the Creative Uau2 Corner 


If the entertainment end of a radio pro- 
gram is as much the concern of creative 
advertising people as the commercial, it 
would seem that the presentation of news 
and features in newspapers and magazines 
also should be of much more than passing 
interest. 

While we in advertising have no part in 


THE SATURDAY EVENING 


the production of the magazine and news- 
paper features which are the bait for our 
printed advertising hook, we are entirely 
dependent upon them to provide the audi- 
ence we seek to reach. 

Every good advertising man and woman 
studies these constantly and closely for 
trends as well as techniques. And every 
alert advertising man and woman should 
be critical of them, too—to be sure there 
is no falling off in interest in established 
patterns. 

No one in advertising can forget The 
Literary Digest and if it was a presidential 
poll that killed it, the Digest was very, 
very sick before that poll was ever made. 
The Literary Digest had simply outlived 
its usefulness. 

All of which is by way of introduction 
to a subject that might otherwise appear 


quite out of this Corner’s way. This is the 
current Post cover. 

Once upon a time Saturday Evening 
Post serials and stories were among 
the most timely topics at millions of the 
nation’s dinner tables. Then came Time 
and later Life, too, to steal the spotlight. 
Indeed, a lot of people said the Post was 


BANKRUPT ITALY 
{S$ CAPABLE OF ANYTHING , 
By ALLEN RAYMOND 


WHAT THE 
BUZZ BOMB MEANS To YoU 


MARTHA SOMMERS 
SEMARL BESS 


Wire 
WY Jae 


through. 

But that was before Mr. Hibbs and Mr. 
Fuoss and Mr. Stuart and his associates 
in the Art Department . . . and the bril- 
liant covers that now make the Post the 
most colorful thing on any newsstand or 
table. 

Norman Rockwell, always great, today 
is greater than ever. Mead Schaeffer has 
contributed a notable series. Jack Ather- 
ton, John Falter and Fred Ludekens—all 
have done memorable jobs. And _ last 
week, we think, Steven Dohanos topped 
them all. The cover reproduced here from 
The Saturday Evening Post for September 
twenty-third seems to us not only a bright 
feather in the Post’s new cap but also an 
example of fine, thoughtful painting that 
might well help make advertising finer, 
too. 
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BALANCE SHEET--- THE AVERAGE AMERICAN FAMILY 


— OBLIGATIONS — 

| UNPAID 5 
S| portion | : 
% 800 © | Other government) \ 
2 $6.80 2 expenses $/05 8 
g x Farm Payments and $ 
) ws farm gripe sunport = 
S oe | oe x 
._eernens sR | terans Benefits! | & 
ty 7 gad Persions $80 N 
é : és 
R Nw 

¥ RS rary and Navy NS 
N S| #760 & 
Ny 8 2 
8 Sy & 
& ™~ 

5 ready Paid) 3) Interest or BS 
S| #4700 § Debt $100 || 
RY Zz ™ 


SS SS5:«*| postal savings 


—SAV/NGS— 
7 bere : —- INSURANCE 
saving and | | PROTECTION 
loan assns,\ | $3,000 


sf 


CASHED IN 
eee 


aan 
<a 


$90 
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Bates Appointed Ad Mgr.) 
of Philip Carey pevegegenintel 
Appointment of Harold D. Bates 
as advertising and sales promotion | 
manager of The Philip Carey Mfg. | 
Company, 
Lockland, 
O., has been 
announced by 
E. W. Smith, 
vice - president 
and general 
manager. The 
company man- 
ufactures roof- 
ing, shingles 
and building 

specialties. 

Mr. Bates was Harold D. Bates 
formerly assist- 
ant advertising manager in charge | 
of industrial advertising for Johns- 
Manville Corporation, New York, 
manufacturer of building mate- 
rials. 


Named WSAI Comptroller 


E. K. Bauer, administrative as- 
sistant to James D. Shouse, vice- 
president in charge of broadcast- 
ing of Crosley Corporation, has 
been appointed comptroller of Sta- 


tion WSAI, Cincinnati. 


Most Home Front 
Drives to Go on 


After V-E Day 


Ad Support Required 
After German Fall, 
Council—OW/lI Find 


New York, Sept. 28.—Of 32 


major current information cam- 


paigns on home front problems, 17 


will require continuation for. at 


Jeast six months after V-E Day 
(the day Germany falls); nine will 
lessen in importance and six will 


end at that time, the War Adver- 
tising Council announces, follow- 


ing an exhaustive survey with 


OWI. 


The Council urges continued 


public support for home front 
campaigns “to insure the speediest 
possible victory over Japan and an 
easier adjustment to peace.” 


The study, based on data sup- 


plied by leading officials tf gov- 
ernment agencies, showed that 
campaigns regarded as likely to 
need continuing emphasis, “and in 
some cases increased intensity,” 
after V-E Day include: 

Accident prevention and safety 
(traffic and home aspects only), 
American Red Cross, cadet nurses, 
economic stabilization, food price 
ceilings, forest fire prevention, gas- 
oline black markets, merchant 
marine recruiting, National War 
Fund, nutrition, paper salvage, 
planned spending and savings, se- 
curity of war information, venereal 
diseases, V-mail, war bonds and 
Wac recruiting. “It is also likely,” 
the Council said, “that new home 
front problems will come _ into 
being that will necessitate new 
campaigns not covered in this list.” 


Others to Diminish 


The following programs prob- 
ably will diminish in importance 
during the first six months after 
V-E Day: Accident prevention and 
safety (industrial aspects only), 
don’t travel, fats salvage, fuel con- 
servation, rubber’ conservation, 
labor turnover, tin can salvage, 
local recruiting of women for war 
jobs, and Wave recruiting. 

Information programs that have 


SAN 


o Every week GRIT brings 


Small Town America the news of the nation 


and of the world in terse, easy to read, 
condensed form. Ve | Every week GRIT 
editors select the outstanding highlights of the news 
and summarize them accurately and interestingly 
for more than 500,000 families in GRIT America 


—15,066 U.S. towns of less than 2,500 population. 


© GRIT covers the news front 
as completely as it covers the Small Town Market 


...@ rich market you can’t afford to miss. 


YOU CAN DO A MORE COMPLETE SELLING JOB WITH 


SMALL TOWN AMERICA'S GREATEST FAMILY WEEKLY 
with more than 500,000 weekly circulation 
GRIT PUBLISHING CO., WILLIAMSPORT, PA, 


GRIT AMERICA — the heart of Small Town America —where families are 27% larger* 


. «+ have more money to spend 


(GRIT AMERICA Families cverage 1.51 wage earners per family*; U.S. Families average 1.30°*) . . . are making their 
brands will they buy? Write for the 1944 GRIT READER SURVEY! 


pleas now for postwor buying. What 


*Grit Reader Survey. **Statistical Abstract of U. $., 1942 


Oh ae « 


jalready terminated or will prob- 
ably terminate by V-E Day include 
crop corps, farm production goals, 
fight waste, Victory gardens and 
national recruiting of women for 
war jobs. 

In directing the attention of the 
advertising field to these estimates 
of information needs, the Council 
pointed out that forecasts of this 
kind must necessarily be condi- 
tioned by unforeseen develop- 
ments. The campaign listings, 
however, are based on the most 
reliable information available at 
this time. 

OWI has assured that “no infor- 
mation programs sponsored by 
OWI will be continued a day be- 
yond actual and urgent need. As 
an information need is met, and 
the purposes of a specific informa- 
tion program are either realized 
or abandoned because of unpre- 
dictable developments, all commit- 
ments for the support of that pro- 
gram will be cancelled and the 
media involved will be notified 
immediately.” 


Manpower Problem Continues 


The major areas likely to be of 
prime concern to the public, it. is 
explained, are manpower and war 
production, war financing and the 
fight against inflation and civilian 
supply. 

The manpower problem after 
V-E Day is expected to be one 
of holding needed war workers at 
their posts on the one hand, and 
finding new jobs for those freed 
by cutbacks, on the other. It is 
impossible to estimate how many 
people may be unemployed at any 
|one time because it is impossible 
ito forecast the exact speed of re- 
/conversion. However, the unem- 
| ployment situation is not expected 
‘to be unmanageable between the 


_|end of the German war and the 


| termination of the Pacific conflict. 
| “The need for buying and hold- 
|ing war bonds will not diminish 
|after V-E Day,” the Council said. 
| “War expenditures are likely to 
|continue at a peak through the 
| fiscal year ending June 30, 1945. 
|The inflationary threat will in- 
|crease after V-E Day and in all 
| likelihood will continue as a seri- 


Advertising Age, October 2, i944 


ous problem until reconversj 
well advanced and the supp), 
goods available to civilians beg; 
to approach the pent-up dem:y 
It will be recalled that in the |; 
war 40% of the rise in p 
occurred after the Armistice.” 


Representatives’ Group, 
N. Y. Chapter Elect 


American Newspaper Rk; 
sentatives Association elected the 
following officers at a meeting jp 
New York last week: Herber: w 
Maloney, Paul Block & Associat; 
president; J. M. Morency, Hears 
Advertising Service, vice - pres; 
dent; Douglas Taylor, J. P. 
Kinney & Son, secretary; and re. 
elected Fred F. Parsons, Ward. 
Griffith, Inc., treasurer. New) 
elected directors are J. E. Lutz of 
the firm of the same name: Vin 
cent J. Kelley, Jann & Kelley, 
William T. Cresmer (past pregj 
dent of the association), Williams 
Lawrence & Cresmer. 

New York group of the associa- 
tion elected Frank H. Meeker 
Osborn, Scolaro, Meeker & (Co. 
president; Gerald P. McDonald of 
Williams, Lawrence & Cresmer. 
vice-president; Mr. Taylor, secre- 
tary; Herbert Hatfield, Reynolds. 
Fitzgerald, reelected treasurer: 
and Ralph Mulligan, head of the 
firm of the same name, member of 
the executive committee. 


C- 


Emerson Radio Names 
Two Sales Distributors 


Emerson Radio & Phonograph 
Corporation, New York, has named 
two additional distributors for its 
postwar line of radio and televi- 
sion sets: Atlumor Mfg. Company 
Knoxville, Tenn., and Schlatter 
Hardware Company, Ft. Wayne, 
Ind. 

Both companies are beginning 
activity on the Emerson Radio 
“P.D.Q.” plan among dealers in 
their respective territories. The 
plan enables the consumer to reg- 
ister for the type of radio he pre- 
fers, and to receive a certificate 
for early delivery of his postwar 
Emerson radio. 
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G Shreveport Times Station 
SHREVEPORT, LOUISIANA 


BRANHAM CO. 
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What is a Wattr” 


For that matter “What is 50,000 Watts?” We 
have 50,000 Watts, which is quite a lot of Watts 
as Watts go in radio. Quite a few other stations 
also have 50,000 Watts, but we like to think our 
50,000. Watts are an extra special kind. 

You see, some Watts, like robot bombs, are 
“directed” in their flight and go only in one 
direction. On the other hand, owr Watts are 
unleashed freely and spread out in every direc- 
tion, over a vast circular area. 

Besides delivering a signal of utmost strength 
throughout the entire Philadelphia area, WCAU 
gives a vast “plus” coverage. Residents of 
Brooklyn report that they hear WCAU clearly. 
Listeners in Maryland and Maine reply to 


CBS AFFILIATE 


WCAU premium offers. A lady in Saratoga 
Springs writes that she listens to the WCAU 
“Morning Herald” for her news, in preference 
to Albany and Schenectady stations, because 
she “likes to hear what Philadelphians are eat- 


ing for lunch.” (The program is sponsored by 
Horn & Hardart.) 


The “free and unfettered” nature of WCAU’s 


50,000 Watts is one of the reasons why WCAU 
is Philadelphia’s leading radio station. 


4 Technically a Watt is the amount of Electricity necessary to 
raise One Ohm of Resistance through One Degree Centigrade of 
Heat. But to the Time-buyer a 
Watt is vastly more than a Watt, 


\ () AL. mbrella Coverage” 


50,000 “Free Watts,” surging out in a great tidal wave of Power in all 


Directions giving “Umbrella Coverage,” over a Clear National Channel 


PHILADELPHIA’S LEADING RADIO INSTITUTION 
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Supports Paris 
Retailers with 
Record Campaign 


is telling its 60,000 retailers in a 


| special portfolio, industry expects 


an enormous demand for men’s 
furnishings, even on the basis of 
the most conservative estimates. 
If each man spends only $10 on 
apparel accessories, the manufac- 


Chicago, Sept. 28.—Looking for- | turer adds, “the amount will be 
ward to the time “When Johnny staggering.” 


Comes Marching Home” and urg- 
ing its dealers to do likewise, A. 
Stein & Co. is continuing the most 
aggressive advertising campaign 
in its history to assure that its 
Paris garters, suspenders and belts 
get in on the postwar “tidal wave 
of buying.” 

When America’s’ servicemen 
start coming home, the company 


See Page 39 


| Stein & Co. has planned for the 
|buying wave, despite a current 
| demand for merchandise far in 
excess of its ability to supply, with 
campaign to run in a list of 11 
national magazines, window and 
counter display cards and mats for 
suggested newspaper advertising 
locally by dealers. 

Between now and December, the 
company will use from one-third 
to full pages, some in two colors, 
in Boy’s Life, Collier’s, Esquire, 
Forbes, Life, Mademoiselle, Na- 
tion’s Business, Newsweek, The 
New Yorker, The Saturday Eve- 
ning Post and Time emphasizing 
the style, quality and value of 
Paris garters, suspenders and belts. 
Consumers also will be told that 
all-elastic garters and suspenders 
are back on the market. 

Tying in with election year, one 
of the ads, presenting the “latest 
Paris poll,” informs the public 


ing Paris accessories “to elect the 
|next president—easily!” 


AANR to Hold Annual 
Meeting in Chicago 

Members of the American Asso- 
ciation of Newspaper Representa- 
tives will hold their annual meet- 
ing, preceded by a dinner and 
directors’ meeting, at the Medinah 
Club, Chicago, on Sunday, Oct. 15. 

Herbert W. Moloney, Paul Block 
& Associates, New York, will take 
over as president of the group, 
succeeding William T. Cresmer, 
Williams, Lawrence & Cresmer, 
Chicago. Delegations from New 
York, Chicago, Detroit, San Fran- 
cisco and Los Angeles are expected 
to attend the one-day session. 


Manages KGHL 


Franz Robischon, former an- 
nouncer and time salesman of Sta- 
tion KGHL, Billings, Mont., has 
been appointed general manager 
of the station succeeding Ed Yo- 
cum, who has joined the Wash- 
ington office of CBS. Virginia 
Braunberger, program _ director, 
also becomes station manager. 


| that there are enough men wear- 


Wouldn’t You Like to 


KNOW the ANSWERS 


to 182,468 Questions 


about Appliances? 


IF YOU WANT TO SELL 


APPLIANCES IN PITTSBURGH 
WOULDN'T YOU LIKE TO KNOW: 


What radio models 
Pittsburgh families prefer? 


To give you the answers to these and other questions before 


you launch your appliance sales campaign in Pittsburgh, The | 


Pittsburgh Press, in cooperation with the Duquesne Light 


Company, electric utility serving the Pittsburgh area, has 


conducted an exhaustive survey of the local market. 


Investigators trained by Duquesne Light Company 


appliance specialists obtained from each of 3,146 Pittsburgh 


housewives the answers to 58 questions about the appliances 


in her home and her plans for post-war purchases. One inter- 


Where they'll buy their next range? 


What percentage of refrigerators and 
washers are in good working order ? 


What percentage of homes have 
electric vacuum cleaners ? 


What will be the order of preference in 
purchasing large and smal appliances ? 


view was made for every 100 homes in the Pittsburgh area. 


The day appliances can again be made and sold, Pitts- 


burgh will be your No. 1 market. There'll be “‘no reconversion 


and women in Pittsburgh 


needed” for Pittsburgh’s industries. 97 per cent of the men 


say they will go right on living, 


working and spending here when the war is over. They'll 


have millions of dollars of pent-up income to spend for 


peacetime products. 


For full information on this survey, get in touch with 


. 


the nearest Scripps-Howard office. 


The Pittsburgh Press 


IN PITTSBURGH 


Represented by the National Advertising 


Department, Scripps-Howard 


papers, 230 Park Avenue, New York City. 
Offices in Chicago, Detroit, Memphis, 
Philadelphia and San Francisco. 


News- 


IN DAILY CIRCULATION 

IN CLASSIFIED ADVERTISING 
IN RETAIL ADVERTISING 

IN GENERAL ADVERTISING 
IN TOTAL ADVERTISING 


Advertising Age, October 2. | 


Following his strenuous work for paper salvage, Bill Carr, asso 
ate advertising manager of Time, and Mrs. Carr have been enjoy; 
a brief vacation at the Exmoor Country Club, Highland Park, ||| 


their home before Bill moved East. . . 
Frederick Huetwell, pres. of Calvert Lithographic Co., Det) 


celebrated 50 years of service with the company Sept. 16, when } 


was host to a large party of associates and friends at the Det 
Golf Club. . . The promotion of Lt. Col. Fred J. Hatch, GSC, to 
rank of colonel has just been announced by the commanding g: 
eral of the 4th Service Command, Atlanta. Col. Hatch, former pr: 
dent of F. J. Hatch & Associates, point-of-sale advertising agen 
Milwaukee, is director of the military personnel division, 4th Ser, 
Command... 


Clifford S. Reuter, formerly head of his own ad agency, and n: 
retired, has been elected a board member of the Advertising Club « 


New York to fill out the unexpired term of the late Quincy 
Emery. . 


. James A, Elliott, formerly with the western Missouri 


Kansas area ad office of Southwestern Bell Tel. Co., has been pro- 


moted to lieutenant colonel. He is an instructor at the Army co 
mand and general staff school at Leavenworth, Kans. 


. . Eugene N., 


Axtell, formerly assist. to the pres. of Russel M. Seeds Co., Chicago. 
now stationed at Fort George G. Meade, Md., has been promoted 


from second to first lieutenant... 


AT MACFADDEN PARTY—Carroll Rheinstrom, left, executive vice-president 
of Macfadden Publications, was one of the hosts at a cocktail party given in 


Chicago by the Macfadden organization. 


With him are Harry Mitchell, exec- 


utive on the Ford account at J. Walter Thompson Co., George Pearson of JWT, 


and Harold Wise, advertising director of Macfadden. 


Thomas D’Arcy Brophy, Kenyon & Eckhardt’s pres., has been 
elected a member of the executive committee of the National War 
Fund. He is chairman of the group’s publ. relations committee, as 
well. .. James A. Baubie, assist. mgr. of the public relations dept. 


at Westinghouse, has received the company’s Order of Merit 
recognition of “exceptional ability in his field.” . . 


in 


Lt. (jg) A. P. Mills, USNR, former Washington editor of ApvER- 
TISING AGE, returned from eight months’ sea duty in time to be on 


hand for the arrival of his second son, Jeffrey Alan. 
visited three foreign capitals in the course of his travels as 


armed guard commander in charge of a Navy gun crew aboard 


merchant vessel. . . 


Lt. Mills has 


an 


From apprentice seaman to lieutenant commander in the spac: 
of 25 months is the unusual record of Lt. Comdr. Clement W. Young, 
USNR. Enlisting as a boot three months after Pearl Harbor, th« 


former commercial mgr. 
of KOWH, Omaha, was 
rated SK3/c on arrival at 
boot camp. While under- 
going recruit training he 
was notified of appoint- 
ment as lieutenant (jg). 
Two years later to the day 
he gained his lt. comdr. 
stripes. Since he was in- 
jured while on sea duty he 
has been stationed at 
Armed Guard Center, 
Brooklyn. . . 

Carlysle Emery, v.p. of 
Ruthrauff & Ryan in Chi- 
cago, was m.c. of the pro- 
gram when Autopoint Co. 
received its “E” award... 
A chest of silver was pre- 


VE dR UIMIRY DIALS UF pce 
t1CA AND TO THE REPUBLIC 
WHICH IT STANDS. ONE 

Ama UBERTY 


PUBLISHER LAUDED—Philip L. Jackson, 
lisher of the Oregon Journal, Portland, 


sented to Charles J. Wee- 
don, pres. of J. C. Eno, 
Inc., Bloomfield, N. J., at 
a twenty-fifth anniversary 
dinner given him by em- 
ployes at Hampshire 


over the program of the testimonial d 
given in his honor by the Portland Retail | 
Bureau with B. P. Friedman, the bureau's | 
dent. The dinner, held Sept. 20, paid tri! 
to the “outstanding and unselfish public 
ice" Mr. Jackson and his paper have renc 


the community. 
House, New York, re- 


cently, at which N. R. Ashcroft, v.p. of all the Beecham group < 
panies, presided. Among those attending were Bill Atherton 
Atherton & Currier, Eno’s agency, and John Carmichael, from 
Toronto office. . . 


Alfred D. McKelvy, maker of Seaforth toiletries for men, has 
bought a 9-room duplex apartment at 322 E. 57th St., New Y 
Last tenant was Brig. Gen. C. R. Smith, former president of An 
can Airlines. . . Lester Gottlieb, Y&R’s director of radio publ 
became a father for the second time Sept. 19. Baby is a gir 
Standard Brands pres., James S. Adams, is heading the cam} 
for the United Hospital Fund of N. ¥., which runs through Nov : 
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E doesn’t present a pretty picture, 
and no doubt he knows it. He’s 


dirty, tired, bristly-jawed, maybe malarial, prob- 
ibly lousy—a condition in which, before Pearl 
Harbor, he most likely never imagined himself. 
He lived in a country that came as close to 
cing God’s country as any country ever did— 
ie United States of America. You worked there, 
din many a job you often got dirty. But you 
uld always clean up with a dab of the enor- 
ous amounts of soap used by Americans, and 
out to the movies or the ball game with your 
|. Being an American, you could hope to work 
urself into exactly the kind of job you wanted, 
you didn’t already have such a job. 

It’s a safe bet that the American in this pic- 
re wants to come home to that kind of country 
ter the Axis’ ears have been thoroughly pinned 
ck. A country of opportunity ... of room 


to turn around in and make the best of your 
abilities in... of freedom for everybody to say 
what he or she thinks. ..of freedom from bullies, 
blusterers and bureaucrats who try to push 
everybody else around. 

How are his chances to come back to that 
kind ‘of country? 

Good—if independent newspapers such as 
the New York News have anything to do with it. 

Bad—if enemies of human liberty and 
wouldbe regimenters of their fellow Americans 
succeed in neatly riveting a set of totalitarian 
chains on the American people while some 
11,700,000 of the most vigorous and ambitious 
Americans are in the armed forces. 

It is these people that The News is fighting 
in every way it can think of at home 
while the boys who will some day inherit 
America are away on the war fronts. 
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Drawn from an official Coast Guard photo taken at Einewetok 


Wartime, with its unquestioned necessity for 
some restrictions, some rationing, some unwont- 
ed regulation of civilians, always fires up the 
ambitions of the holier-than-thous, do-gooders 
and little Hitlers to make all these things per- 
manent—and thereby to kill off liberty. 

It is One paramount duty of newspapers in 
a free press country, as The News sees it, to roll 
up their sleeves and fight these enemies of free- 
dom from the beginning to the end of the war 
period —or until and unless the enemies of free- 
dom succeed in choking off freedom of the press. 

The News, with its circulation of 2,000,000 
daily and 3,700,000 Sundays, is performing that 
duty to the top of its ability, and has done so 
since Pearl Harbor. 


NEWS 


PICTURE NEWSPAPER 


NEW YORK'S 7 desc 


NEWS BUILDING, New York 17 * TRIBUNE TOWER, Chicago 11 * 155 MONTGOMERY ST., San Francisco 4 


News 
Building 
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Eatmor Cranberry Ads 
Launched This Month 


American Cranberry Exchange, 
New York, is starting its annual 
campaign for Eatmor cranberries 
this month with a page ad in four 
colors in The American Weekly. 

Other seasonal ads, which will 
feature fresh cranberry recipes 
will appear in This Week Maga- 
zine, Woman’s Day and What’s 
l"ew in Home Economics. Agency 
in charge is Batten, Barton, Dur- 
stine & Osborn, New York. 


‘‘No Burton Browne 
client has a com- 
petitor with better 


advertising ’’ 


BURTON 
BROWNE 


CHICAGO « DEL. 3800 


Meat Protein as 
Best Value Again 
AMI Campaign Peg 


Chicago, Sept. 27.—The protein 
| value of meat—not substitutes for 
it—the theme forged by the Amer- 
ican Meat Institute in 1939 and 
continuously sharpened through 
intensive advertising each year 
since, will be used by the institute 
in 1945, AMI members heard today 
at a session of their annual two- 
day conference. 

Conference speakers said that 
| despite an all-time high in meat 
| production this year, the demand 
| still exceeds the supply. Although 
| fear was expressed by the industry 
men regarding the government’s 
release of food stocks, Lee Mar- 
shall, director of food distribution 
for the War Food Administration, 
declared, “It is most unlikely that 
meats held by government agen- 
cies will present a surplus after 


the war ends in Germany. For- 
eign relief needs are expected to 
provide an outlet for government- 
held meat supplies.” 

John J. Madigan, assistant di- 
rector of the food price division 
of the Office of Price Administra- 
tion, predicted that price control 
would be lifted first from the food 
industry. 


‘Right Kind of Protein’ 


According to W. R. Kinnaird, 
AMI promotion manager, the meat 
protein story counteracting the 
protein appeal of soybean produc- 
ers, cereal manufacturers and 
other makers of protein substi- 
tutes, is again exemplified in the 
first of a series of ads to appear 
in Life and The*Saturday Evening 
Post in October. Headlined “Meat 
.. . has that right kind of protein 
—and that good eating flavor,” on 
a red bleed background, the illus- 
tration featured is a platter of 
ground beef. The sparse copy 
reads, “You eat meat and your 
body rebuilds on its good proteins. 
Your children eat meat, and they 
grow on its good proteins. Meat 
on your table helps the whole 
family keep up on proteins.” 

Besides Life and The Saturday 


farms, produce: 


33.1% of all farm 


income. 
hogs and 
poultry. 

33.7F% of the 


TOTAL INVESTMENT of the U. 


And over twice the national 


age of 


CHICAGO 2 
6 N. Michigan Ave. 


You need ths Me 


Due to highly favorable soil 
and climatic conditions, plus skillful 
farming methods, the Midwest 
8 States, with 20.7°% of the nation’s 


34.1% of all cattle, Lf 


farm lands, buildings and equipment. 


HIGH INCOME farms (above 


$4,000 Annual Cash Income.) 


NEW YORK 17 
250 Park Avenue 
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DETROIT 2 
542 New Center Bidg. 
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FIGURES... 
on the FARM MARKET 


Send for Your Cony 


LOS ANGELES 14 
523 W. 6th St. 


"Iu active sewice on the Garm Grout" 


SPONSORED COPY—This mountain of newspaper tear sheets represents 
part of 203,322 separate sponsored advertisements carried in daily and w 
newspapers during the 5th War Loan drive. 


at 


Advertising Age, October 2 144 


Looking over the mass of mat«:'a| 


are, left to right: Thomas H. Lane, the Treasury's director of advertising, p: oss 
and radio; Ted R. Gamble, national director of the war finance division. S 
George Little, special newspaper consultant; and Frank E. Tripp, genera! man- 
ager, Gannett Newspapers and chairman of the Allied Newspaper Council, 


Evening Post, other magazines to 
be used include Cosmopolitan, 
Good Housekeeping, Ladies’ Home 
Journal, McCall’s, Parents’ Maga- 
zine and True Story; home eco- 
nomic journals, including What's 
New and Forecast, 52 professional 
medical journals serving 35 states; 
and trade publications serving re- 
tailers and the food industry. 
Greater use of newspapers was 
promised by Mr. Kinnaird, who 
said the space used would range 
in size from moderate to large, 
depending on the occasion, in 363 
newspapers in 263 cities. Elmo 
Roper’s continuing studies will 
also be carried on, he said. 

The AMI will also continue to 
tell its institutional story, as well 
as provide service to the women 
with recipes and _ conservation 
hints in its half-hour program, 
“Life of Riley,” heard on 162 Blue 
Network stations. 

Consumer advertising for the 
institute is handled by Leo Bur- 
nett Company, Chicago. L. G. 
Maison & Co., Chicago, handles 
AMI advertising in medical and 
related journals. 


Jenkins Elects Dunn V. P. 


James L. Dunn, assistant plant 
manager of Jenkins Bros.’ Bridge- 
port, Conn., plant, manufacturer of 
valves and rubber products, has 
been elected vice-president in 
charge of industrial relations. Mr. 
Dunn has been associated with the 
company since 1913. 


Boxell Joins Bernays 


Vern M. Boxell, formerly assist- 
ant manager of public relations 
for the propeller division, Curtiss- 
Wright Corporation, Caldwell, 
N. J., and previous to that city 
editor and assistant managing edi- 
tor of the Indianapolis Times, has 
joined the Edward L. Bernays or- 
ganization, New York. 


Tide Water Puts _ 
Tigers Pro Team 
Games on WINS 


New York, Sept. 26. — Tide 
Water Associated Oil Company 
has signed an exclusive contract 
with WINS, New York, for spon- 
sorship of the eight football game; 
to be played this season by the 
Brooklyn Tigers professional team, 
as well as the special “war bond” 
game Oct. 2 between the Tigers 
and the U. S. Armed Forces All- 
Eastern Service Stars team. 

First game on the regular sched- 
ule will be broadcast on WINS 
from Detroit either Oct. 7 or 8 
while five of the broadcasts wil! 
be heard at 2 p. m., EWT, Sundays 
from Ebbets Field, Brooklyn. Don 
Dunphy and Stan Lomax will 
handle the play-by-play descrip- 
tions, and five-minute news high- 
lights will be broadcast during all 
intermissions between halves. Last 
game on the schedule is Dec, 3 
from Philadelphia. 

The contract marks the first 
eastern football Tide Water has 
sponsored, although for 19 con- 
secutive years the company has 
placed football broadcasts on Pa- 
cific Coast stations. Lennen & 
Mitchell, New York, is the agency. 
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See Page 39 


"THE DES MOINES AUDIENCE FOR 
“EASY ACES‘ IS ENLARGED 


Yes, Jane and Goodman and Anacin get a Des 
Moines audience 76.6% above their national Hooper. 
Exceptional? Not at all. The 48 CBS commercial 
| evening shows on KRNT average 27.4% higher than 
their national Hooperating (winter-spring ’44). No 
wonder more than 150 national and regional adver- 
tisers use KRNT in Iowa’s No. 1 market, Des Moines, 


KRNT, DES MOINES + CBS ¢ A COWLES STATION 
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(from top to bottom) 


ledical Corps ad prepared 
y Ferry-Hanly 


tuartermaster Corps ad by 
roung & Rubicam 


nfantry ad by J. M. Mathes 


Naval Gunner ad by Geyer, 
ornell & Newell. 


Why more ads 


like these are needed 


— tight now 
—— 


A good and useful purpose is served by war advertising 
devoted to specific branches of the front-line services. 


Our military authorities—recognizing this—have 
asked American business to sponsor this kind of adver- 
tising, in behalf of such services as the Infantry, the 
Medical Corps, the Rear Gunners in Naval Aviation. 


They point out that it is helpful in two ways: First, 
it builds morale in the Services by showing recognition 
and awareness of specific jobs being done and dangers 
being faced. Second, it builds morale at home by 
creating an informed public and keeping alive in the 
public mind the actualities of war. 


Typical advertisements are shown here. 


There has not been a great deal of such advertising 
run so far. And there may be a feeling that the need 
for it grows less as the war progresses and victory seems 
more certain. 


Actually, more and more of it is needed as the war 


goes on. 7 : 
With each day that passes, our men overseas are a asl = 7 
little more cut off from home. There’s a little more a 5 . 


chance that they may feel “‘forgotten” . . . feel that their 
bloody tasks are being taken for granted back home. peel 
The need to combat this feeling increases daily . . . re- i 
gardless of our progress or lack of progress in the war. 


The same increasing need exists to combat civilian 
apathy .. . to keep the public aware of the war in terms 
of the lives and deeds of those who are fighting it. 


It is our hope that—by pointing out this need and 
reproducing these advertisements—we may help in- 
spire the publication of more advertising of this par- 
ticular nature. 


aa 


YOUNG & RUBICAM, Inc. 


ADVERTISING 
New York Chicago Detroit San Francisco Hollywood Montreal Toronto 
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Burlington Series 
Features Freight 
Traffic Service 


the former on several segments of 
the road, freight train operations 
have been greatly expedited. The 
new “humps,” at Galesburg, IIl., 
and Lincoln, Neb., quickly sort 
freight cars, handling as many as 


| 9,000 in a single day, getting them 


Chicago, Sept. 27. — Features | 
such as the “world’s largest live-| 
stock hotel,’ centralized traffic | 
control and operation of me-| 
chanically controlled “humps’’} 
highlight the new fall series of ad-| 
vertisements launched in behalf of 
the Burlington Lines. 

The current campaign, to run 
through December, is appearing in | 
on-line and off-line newspapers 
throughout the country, as well as 
in a representative list of national | 
magazines. 

The Burlington “hotel,” illus- | 
trated and described in one of the | 


4-column by 200-line ads, is a| 


They have nothing to do with cameis _gual 
These “hamps” mean maders igh yards E> I 
Gisiiinebinsiiia EEE through the we of graviry 
ab tnaiitinbvuns oantie aeetieadaiets 
ay eee Y 


| 
| 
| 
| 
| 
and speed them on their way. With these modern “hump” facilities, freight cars 
| 
| 


re 
<< en 


) 
classihed and headed for thew proper destinations —all by the mampulaton of a 


from every part of the country 


ate 
to toon FETE wth cee es sd crm Span 
new “humps” handle as many as 9,000 cars in a single day—the equivalent of » 


freight train 62 miles long. The time saved fale @ amazing 


i=) Trees Vint s 


PM ESSENMTIAN LIME IM TRAMSCONTINEN TAL TRANSPORTATION 


help put over the story of the Burling- 
ton Lines’ speedy handling of freight 
cars by means of mechanically con- 
trolled "humps." This is one of a new 
series in dailies and magazines. 


PRIMER-STYLE—Sim ple _ illustrations 
| 
| 


| 
1,000-acre farm at Montgomery, | 
Ill., near Aurora, where livestock | 
are frequently “boarded” in order | 
to await more favorable markets | 
or to put the animals in prime} 
condition for the scales. Similar | 
hostelries are operated by the Bur- 
lington, its subsidiaries and affili- | 
ates in other states they serve. 


Road Is Pioneer 


The Burlington has pioneered in 
development of centralized traffic 
control and organization and op-| 
eration of the mechanically con- 
trolled “humps.” Through use of 


Oo FABRY 


Hicre’s your new copy of TRUF, 


\Ir. Smithers—and I've cancelled 


{ 


all vour appointments for this 


' 
! 


ready for their ultimate destina- 
tions. 

Primer-type illustrations inter- 
spersed in the copy help the road 
put over the technical story of 
these modern traffic developments. 
A map in each ad shows the Bur- 
lington route, which is described 
as ‘“‘an essential link in transconti- 


nental transportation.” 

With railway passenger travel 
heading for a new peak again this 
year, and the carriers literally 
swamped with customers, the 
Burlington has shifted emphasis in 
its institutional advertising to 
freight traffic—which represents 
at least 70% of the patronage of 
any main railroad. Recognition of 
this important division of railway 
service in advertising space un- 
doubtedly will not be overlooked 
by a progressive carrier in the 
postwar period. 

Reincke - Ellis - Younggreen & 


Finn, Chicago, handles the Burl- 
ington account. 


Betts Joins N. W. Ayer 


William E. Betts has joined the 
Detroit office of N. W. Ayer & Son 
as a representative. He was for- 
merly with Ruthrauff & Ryan as 
Pacific Coast manager at Los An- 
geles and manager at Detroit; 
assistant director of advertising 
and merchandising for Dodge divi- 
sion, Chrysler Corporation, and 
publications manager for Lock- 
heed Aircraft Corporation. 


Advertising Age, October 


Eberts in Navy 

W. E. Eberts, for the 
years sales promotion an A: 
tising manager of the Phar . 7,,. 
& Rubber Company, Ney ¢ 
has been commissioned a iten. ; 
ant (jg) in the United Sta;, i 
Navy. | 


t 


To Lavenson Bureay lit 
Kdward Falasca, former) yj, HR the 
Prentice-Hall, Inc., New Yo | a, ant 
Hearst Magazines, has jo 
copy staff of the Lavenson 
Philadelphia agency. 


For the second 


“Typical Midwest Farmer.” 


Anton Ettesvold of Morris, Minn., won 
Through him the splendid 
food production records of all Midwest 


this title. 


Farmers were acclaimed. 


Last year this event brought 35,000 to 
Yankton; this year over 60,000! We 


are proud of this loyalty to 


W NAX;; proud also to bring such recog- 
nition to America’s Soldier of the Soil. 


Gov. Ed Thye, Minne- 


sota, says: “Farmers 


diers. Food fights, too.” 


50,000 FARM FOLKS JAM 
YANKTON to receive 
thanks from key figures 
in government, in radio 
_ and the armed services. 


year, the 
through WNAX, received just recogni- 
tion for his efforts toward winning the 
war, and the peace. WNAX invited out- 
standing national figures to Yankton on 
September 4th, as a Jury to select 1944's 


Rufus Howard, Ne 
braska Sec. of Agricul- 
are in a class with sol- ture, praises wartime 
farm achievements. 


Farmer, 


THE VOX POP 


radio and 


Kenneth Simons, Capt. Ralph Timanen, Gov. M. Q. Sharpe of 


Chrm 
Commission, represents 
North Dakota. 


Conservation AAF, 


hero of 230. 
flights over The Hum@ip:* host to over 
into China. 


Seuth. Dakota, day’s 
60,000 


folks from 5 states. 


Yankton on September 4. 
ton Ettesvold as Typical Midwest Farmer 
of 1944, is here being announced to the na- Mr. and 
tion. Grouped around the CBS microphone 
are Parks Johnson, 


SHOW originated at 


Selection of An- 


vold, and 


Mrs. Ettesvold, Ettes- 


2 See 


SPEAKERS thanking Midwest Farmers for wartime work include: J. Nort 
War correspondent ; Chan Gurney, U. S. Senator from Sout 


veteran A. 


Warren made presentations of awar 
runner-up contestants from four other 
Mrs. Ettesvold will be tak 
Washington, D. C., as guests of WN 
the next presidential inauguration. 


Warren Hull. Later, Park 


ia \ 


Maj. Gen. J. A. Ulio, Adjutant-General of the U. S., and Maj. Gen. C. H 


commanding 7th Corps Area. 
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“BDepositors Ignore 
“EB Ads for Unclaimed 
“BSavings Accounts 


».. York, Sept. 27.—The puz- 
+» question of why people put 
,ard-won savings in banks 


en fail to claim them came 
. attention of New Yorkers 


| again recently 


| posits. 


been 
preceding years. 
cating matters, 


claims 


comptroller. 


when banks 
their annual lists of unclaimed de- 


This year’s lists aggregated sev- 
eral million dollars and included 
many dormant accounts which had 
advertised several times in 

Further compli- 
only a small per- 
centage of depositors whose names 
appeared in the lists have turned 
up to claim their money. 
are made and 
before the end of October, 
posits are turned over to the state 


approved 


The Union Dime Savings Bank, 
Manhattan, reports that “only a 
small number” of more than 600 
such savings deposits have been | 
claimed. The Bowery Savings 
Bank says that, out of $126,468 in 
unclaimed accounts, just $12,000 
has been paid depositors or their 
heirs. Ten other New York City 
banks advertised a total of 3,500 | 
abandoned accounts of $10 or more 
for which no “takers” could be 
found. 

Bank spokesmen say that, al- 
though death, scattering of fam- 
ilies, and carelessness are among | 


ran 


Unless 


de- 


;}quently comes to light 


obvious reasons for unclaimed ac- 
counts, another cause which fre- 
is use of 
a fictitious name by the depositor 
to conceal savings from relatives, 
creditors or others. A variety of 
eventualities may develop, result- 
ing in loss,of all trace of the de- 
positor or his legal heirs. 

Under New York State banking 
law, unclaimed accounts are 
vertised after they 
mant 15 years. 
cently was that of a New York 
woman who had not touched her 
account since 1929. When her ac- 


; accounts is that banks generally 


ad- | 
have lain dor- | 
An odd case re-| 


45 


count book came in, it was dis- 
covered that her total deposits of 
$7,108.72 had grown through ac- 
crued interest to $11,042.38. 

One reason advanced for the 
fact that newspaper advertising 
plays only a small part in track- 
ing down depositors of unclaimed 


now maintain staffs to work the 
year around on these accounts, 
particularly the larger ones. 
Another is that in conformity 
with New York banking regula- 
tions, bank listings appear -during 
the last two weeks in July and 


the month of August, when many 
<7 7 persons are away from home on 
vacation. In further compliance 
with the law, insertions are uni- 
form in appearance and concise 
and legalistic in phraseology, with 
no “attention - getting” features. 
Each bank lists its unclaimed de- 
positors only once in each of two 
local papers. 


Ad Club Leaves Assn. 


Advertising Club of Johnstown, 
Pa., has withdrawn its member- 
ship in the International Affiliation 
of Sales and Advertising Clubs. 


GROWD ROARS as Gene Loffler, WNAX 
program director has pants trowble. Corn? 
Sure, but corn sells—and WNAX person- 

alities click at the mike. 


THE LONE RANGER is mobbed by thousands of 
admiring youngsters as he leaves the microphone dur- 
ing Midwest Farmer Day. To meet their hero face-to- 
face as so many did (see inset) was a memorable thrill. 


! HIGHWAY | 


WAC BAND from Fort Des Moines thrills crowds along parade-route. Band from Army Air 
Base at Sioux Falls also was a highspot in the day’s entertainment. Horsemen in rear are part 

of the 40-horse saddle-club coming all the way from Winner, S. Dak., 160 miles, to honor Midwest 
Farmers and visiting dignitaries with a Chuck Wagon breakfast. 
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. id of $42,000 was 
ardner Cowles, 


Big Aggie Says: 


‘aceite during 1943 Midwest Farmer 


AND SUPPLIES 


THE ONLY ABC-ABP PUBLICATION 
REACHING THESE EXECUTIVES 


ME New York and Chicago . . . Madison Everyday pe — Shipping ? 
. ros . . and Transport n aeyidy 
Sovre Garden and Wrigley Field COM- unecamnais a0 A oan ES 
. I D, couldn’t seat those 60,000 farmers ($2 ieowse) + 


OVER 80%. RENEWALS 
Write for Specific Market Data 


area.” 
MEANS 


ame from the WNAX 
packing ’em in 


i LTS, TOO. 


\ WAL 


five-state 


IT 


TRAFFIC WORLD 
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SIOUX CITY « YANKTON 


A Cowles Station 
Represented by the Katz Agency 


CHICAGO 7, ILLINOIS 
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OWI Dedicates 
Three Shortwave 
Radio Stations 


Cincinnati, Sept. 26. — The 
world’s three most powerful short- 
wave radio stations — WLWL, 
WLWR and WLWS—carrying the 
“Voice of America” to many dis- 
tant lands, were dedicated here 
last Saturday by Elmer Davis, 


@ @ © the source of daily 
business news ... the pref- 
erence of management men 
@ © @ jin the greatest indus- 
trial area—the central west. 


| Ow! director, in a broadcast over | guages and dialects being beamed 


the entire coast-to-coast NBC net- 
work. The program originated in 
Washington, D. C., and at Crosley 
Square, Cincinnati. 

| Other speakers on the program 
were Nelson .Rockefeller, Coordi- 
nator of Inter-American Affairs; 
Clifford J. Durr, a member of the 
Federal Communications Commis- 
sion, and Robert Sherwood, former 
director of the OWI Overseas 
Branch. 

The program portrayed the un- 
preparedness of American short- 
wave radio for worldwide dissemi- 
nation of news at the beginning of 
war, compared to the powerful 
|shortwave facilities available in 
Germany. It then depicted this 
country’s intensive activities dur- 
ing the past two years which now 
have resulted in American short- 
wave radio facilities surpassing 
those of the Axis. 


Uses Two Score Languages 


The new stations, situated at 
Bethany, O., near Cincinnati, and 
rated at 200,000 watts power each, 
were constructed by the Crosley 
Corporation and are operated for 
the OWI and the CIAA with pro- 
grams in nearly two score lan- 


to Europe, Africa and South 
Africa. 

Government officials and radio 
leaders heard the broadcast fol- 
lowing a party at the Willard 


Hotel, Washington, at which the 


| host was James D. Shouse, Crosley 


vice-president in charge of broad- 
casting. A similar party was held 
at Bethany, where the host was 
Robert E. Dunville, Crosley vice- 
president and general manager of 
Station WLW.. 

Constructed at a cost of $1,750,- 
000, the buildings as well as the 
square mile of land at Bethany 
are owned by the Defense Cor- 
poration, a federal agency and 
leased to Crosley. The transmit- 
ters and antennas are owned by 
OWI. 


Waltham Sponsors Welles 


Waltham Watch Company, Wal- 
tham, Mass., will resume consumer 
advertising this fall after a lapse 
of several years, with a 15-minute 
weekly radio series over Mutual 
featuring Sumner Welles on peace 
and world affairs,” Broadcasts will 
ae heard Wednesdays at 10 p. m., 
EWT. 
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ILL they come back to trudge behind a 
Will they return to 
farming methods that were old fashioned back 


plow and a mule? 


when “pappy” was a boy? 


The answer is pretty clear . 


THEY WILL NOT! 


The farm South has expanded — and not 
through war alone. This expansion has been 
in the making for many years — more power, 
both gas and electric; more diversification — 
; more knowl- 


more baskets to put the eggs in 


Is read by 2 out 

of every 5 white 

tarm families in 
the South. 


| 


NASHVILLE 


@ ATLANTA @ 


edge; more money with which to do things; 
broader viewpoints. 


And when the farm boys return to Southern 


farms they'll find Southern Agriculturist, their 
farm paper, broadened too— in its general 
content; in its service features; in its scope; in 


its objectives. 


cron agee ane ecient 


gE pe ee 


glans 


For over three quarters of a century Southern: 
Agriculturist has been a vital part of the farm 
South. It has always been strong. Today — 
like the market it serves — it is stronger than 
it ever was before. 


SOUTHERN ° 


GRIGULTUR 
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Fear Anti-Trust 
Tangle in Surplus 
Property Disposal 


Legal Status of 
Industry Advisory 
_ Groups in Doubt 


Washington, Sept. 27.—Surplus 
property disposal agencies, facing 
a ticklish legal problem in setting 
up industry advisory committees 
to guide the sale of surplus war 
products, can find no cause for re- 
lief in the bill which has come out 
of Congress setting up machinery 
to supervise the sales job. 

Officials fear that property dis- 
posal may not enjoy the same im- 
munity from the anti-trust laws 
that the Department of Justice 
granted WPB in order to speed 
war production, and there have 
already been signs that Attorney 
General Biddle will look with sus- 
picion on any meeting at which a 
group of business men attempt to 
influence the flow of goods through 
the channels of distribution. 

Officials who had hoped to set 
up these advisory committees so 
that industry could readily provide 
information and advice to surplus 
property salesmen who are work- 
ing out plans for the liquidation 
of government supplies are partic- 
ularly worried over the fact that 
Congress hesitated to write the 
provision for these committees into 
the law. 


Final Bill Omits Provision 


Though the House bill provided 
for the setting up of these indus- 
try groups, the final version of the 
surplus property law completely 
omits them, thus leaving the mat- 
ter up to the judgment of the At- 
torney General. 

Previously, Mr. Biddle had ruled 
that industry advisory groups 
could be set up to assist WPB and 
other war agencies under careful 
supervision, but at that time he 
hinted that this same waiver 
would not apply to industry groups 
engaged in the discussion of post- 
war problems. 

In soliciting the most recent 
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Biddle opinion, WPB (C) 
Donald M. Nelson asked 
sion for industry groups to 
reconversion. Though the | 
sion was. forthcoming 
grounds that reconversi 
closely linked with war , 
tion, the opinion continued 
warning that other postwe 
lems might not enjoy th, 
privilege. 

Even the men who are 4.5] 
the surplus property conce > ; ; 
less closely linked with w. pp». 
duction than the recon.) 
matters that are thrashed ut 
WPB. As evidence of the » ¢o5. 
cern over the legality of t} 


sition, they no longer disc\.-s th 
problem before WPB com» itte¢ 
although several months : off. 


cials of the Treasury procu:emey 
division appeared before 
such groups. 

Industry advisory committe. 
admittedly could perform a nun. 
ber of important functions for sy). 
plus property agencies. They coy) 
point out the best channels f, 
handling goods, advise on met}- 
ods of selling, and provide market 
data. As it is,, agencies such 3 
Treasury procurement, which haye 
set up market research staffs, must 
estimate potential markets on the 
basis of census reports, trade press 
information, and meetings with in- 
dividual business men and trade 
association officials. 


everal 


Forms Olympic Division 

Hamilton Radio Corporation, 
New York, has organized Olympic 
Radio and Television as a separate 
operating division for all market. 
ing, advertising and sales promo. 
tional activities relating to the cor. 
poration’s Olympic line of domes. 
tic household radio receivers and 
radio - phonograph combinations, 
No change in ownership or man- 
agement is involved. Jack F. Cros- 
sin, until recently with Crosley 
Corporation, Cincinnati, and pre- 
viously, eastern regional sales 
manager for Nash-Kelvinator Cor- 
poration, Detroit will head the di- 
vision. Plans for national dis- 
tribution include national, local 
cooperative, trade paper, billboard 
and spot radio advertising. 


Joins Cleaver-Brooks 


Richard Yates recently has been 
appointed advertising manager of 
Cleaver - Brooks Company, Mil- 
waukee, manufacturer of tank car 
heaters and boosters. 


“ELECTRIFYING” NEWS 
from PANTAGRAPH LAND! 


60°/, of the farms in Pantagraph Land are now served with electricity 
—a figure 50°%/, higher than the national average. A total of 48% 
rural homes, schools, churches and elevators or stores connected to 
power lines—with over 2000 additional post-war connections cor 
tracted for. A large percent of these installations received power 
within the 3 years preceding the war and the shutting off of civilian 


electrical goods. 


Of the farm homes with electricity only 13% have 


electric stoves . 


ing machines . . 
electric feed grinders . 
water heaters. 


A market with endless potential sales possibilities . . 


. . 5% electric water heaters .. . 
79%, electric refrigerators . . 
. 457, electric pumps . . 


. 89% electric wash- 
-.% 
. 2%, electric livestock 


. @ wealthy marke’ with 


each farm representing an average investment of over $36,000 at present © ce’ 
Millions of dollars will be added to the consistently high income of Pant» \aph 
Land by the estimated 10% increase in farm earnings this year. Tell you tory 
to this rich, responsive market through the Daily Pantagraph with it 54% 
coverage of McLean County, 71% coverage of the primary trading zon: / 
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The Daily Pantagraph 


BLOOMINGTON, ILLINOIS 


Established 1846 


Gilman, Nicoll & Ruthman, National Advertising Representatives 
New York — Boston — Philadelphia — Chicago — San Francisco 
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Other Cities Use 
Cincinnati War 
Fund Ad Series 


(Picture on Page 63) 

cincinnati, Sept. 27—Com- 
r unity and War Fund drives in at 
least 24 states next month will 
e-nploy a series of 10 newspaper 
aivertisements with a ‘“peace- 
» oof” theme, prepared originally 
*.» the local campaign by Ranald 
< West, creative director of Stock- 

-West-Burkhart, Inc., Cincin- 

ti agency. 

Che series apparently solves the 
problems of publicity chairmen 
who have been hunting for an ad 
theme for the local drives in Octo- 
ber that wouldn’t collapse in mid- 
campaign should Germany choose 
the same time to capitulate. Made 
available to war chest cities 
through the exchange service of 
the Council of Community Chests, 
the ads were snapped up by 76 
cities in 24 states. The Cincinnati 
War Chest charges only for the 
cost of mats, in full-page and six- 
column size. 

The peace-proof theme of the 
advertisements is a blunt warning 
that the war won’t be over with 
the surrender of the enemy, blow- 
ing of factory whistles, littered 
streets and slaps on the back. Copy 
points out that victory will come 
only with the cleaning up of war 
wreckage here at home: with the 
licking of juvenile delinquency, 
patching up war-broken homes, 
preparing so that returning serv- 
icemen have a real chance to be- 
gin life again in the kind of com- 
munity they fought to defend. 


Stresses Continuing Job 


The series also emphasizes that 
no real victory can be celebrated 
until steps are taken to prevent 
another world conflagration 20 
years hence, and until people in 
war-ravaged countries are helped 
back to their feet through private 
foreign relief. 

Typical headlines of the series 
include “Coming home—to what?” 
“So you want to know when the 
war will be over?” and “And the 
war will be over—just like that?” 
Small illustrations and copy boxes 
in each ad tell how War Chest 
dollars fight at home, with the 
armed forces and with our Allies. 

Advertisements prepared by Mr. 
West were used in almost 100 
cities in 1942 and ’43, and one still 
holds the record of being the most 
widely - read advertisement yet 
surveyed by the Continuing Study 


Sales Director 


for 


Educational Unit 


The man we want has had experience 
in making and selling industrial and 
educational films, or visual and sound 
presentations, or training courses for 
salesmen, service men, dealers, cus- 
tomers; or in managing and booking 
Cemonstration units, special courses, 
cooking schools, etc. 

T 


product is a unique, improved 
group selling or educational tech- 
nque, custom designed and _ pro- 
cuced, for the instruction or training 
0° -ales personnel, dealers, employees, 
omers. It has been developed 
° successfully used in military in- 
rination courses. 


nan will head a new unit to find 
ell large prospects. He will be 
d by creative and production 
‘ies of the highest type. The 
any is well financed and equip- 
has been growing for thirty 


ght man can reasonably expect 
rn in excess of $25,000 on a 
"g account and commission 
in a relatively short time; with 
onal income accruing from the 
f related material. Please write 
detailing past experience, nam- 
revious connections, listing refer- 

Your letter will be held in the 


+ confidence. 


x 5115, ADVERTISING AGE, 330 
42nd St., New York 18, N. Y. 


of Newspaper Readership. The 
agency executive also gained wide 
recognition for a series of Wave 
and Spar recruitment ads he origi- 
nated. After helping to set re- 
cruitment records in Cincinnati, 
they were used by officials in sev- 
eral naval districts. 


4KA’s Elect Flack Agency 


American Association of Adver- 
tising Agencies has elected Flack 
Advertising Agency, Syracuse, to 
membership in the organization. 


Directs McCann Publicity 


Paul O. Ridings, director of 
public relations and advertising of 
Illinois Institute of Technology 
for the past two and one-half 
years, has joined the Minneapolis 
office of McCann-Erickson as di- 
rector of public relations. 


Birds Eye Promotes 

W. A. Bowen, formerly central 
division sales manager of Birds 
Eye-Snider, General Foods sub- 


sidiary, has been appointed na- 
tional sales manager. C. D. Suy- 
dam, vice-president of Q-F Whole- 
salers, will succeed Mr. Bowen as 
central division sales manager. 


Alfred Houser Appointed 


Alfred C. Houser has been ap- 
pointed vice-president in charge 


47 


has been in the Chicago agency 
field for the past 16 years. 


American Silk Forms 
Fashion Division 
American Silk Mills, New York, 


has formed a fashion promotion 
division which will be available tc 


|both retailers and manufacturers 


of merchandising and creative! for counsel. 


services of Agency Service Cor- 


Head of the new division will be 


poration, Chicago. He is a former! Peggy Sweet, former merchandise 
advertising manager of Yellow) editor of Glamour, and previously 
Cab Mfg. Company, Chicago, and| midwest editor of Mademoiselle. 


They are twice as plentiful 
since WJZ strengthened its Signal 


There is a lot of wallop to this new 
WJZ signal, now being broadcast 
from a transmitter site 23 miles 
closer to Greater New York. 


Recent results produced by the 
“‘Woman’s Exchange”’ conducted 
by Alma Kitchell are ample proof 
of the clearer, better reception 


of WJZ. 


Alma this summer promoted a sewing con- 
test* and got twice as many entries as were 
produced in the same competition last 
year by another major New York station. 


Another example: the manufacturer of a 
moth spray bought the Woman’s Exchange 


program and the new WJZ signal. When 
the 6-week campaign ended, the enthusi- 


astic client wrote: “‘... We are completing 


the follow-up on the tremendous amount 


of inquiries you brought in... It is im- 


possible to even estimate the full effects 


of your efforts.” 


Successes such as these are possible be- 


cause the clearer and greater signal of 


WJZ now reaches 7 million more people 


withinthe50-millivoltareaandanadditional 


11 million within the half-millivolt contour. 


That’s real broadcasting news for us at 


WJZ and for anyone who has anything to 


sell to the women (and their men-folk) of 


this fabulously wealthy and ready-spend- 


ing market. 


*Contestants in the Kitchell Sewing Contest had to buy patterns, cloth, 
thread and accessories, and make a complete garment to enter. 
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KEY STATION OF THE BLUE NETWORK 


770 on your dial 


eer ty ~ a ee ie a ee . > e ao ‘ | . 5 : , ; cake : B x d 
tmay | ve ei 
SCUgs | -a8 . ‘ _ 
mig. ae 
the ; tr 
ai = ee 
Was | ee —-. at Mae a 
CUc. — Sani ny 4 
prob. — 
en ca i . 
= ae i 
elling a a 1? q 
ite PO RR Sa a 
4u § ad a = : 
pre. . ier 
iy ee . . “a id . a 
pe. | | ee ee 
CO. me 7s eivie : 
Dp | ; 
3 the 
ttees. 
off. 
ment ; 
Vera] | ek ee 
ittess | sa 
num. 
TY sur- -_ 
cou | i: 
ls fo sie? a 
meth. . eee 
narket | .: Me 
Ich as Be bias a 
1 have = ws ee eee 
, Must > 
+h 
on the . via 
Press F ae ae 
ith in- , ie hi } 7 eh 
trade Wioes q: Sis fs 
ar ENN AAS 
a ee a 7 ‘ 
ration 4 s, ey / 
lympie i. al 
parate ' ; i eee 
arket- Se 4 BS 
Tromo- | ae YY 
1 cor: a a mea 
lomes | ee “a ee 
Zhe te ee eo 
ree Ss ’ I, ei are ; 4 : 
ae ; a. ee 
se Ua perc: at ae > i 
ee ae a a % oe 
: BS t Zg pe a : ‘s Wy “ae i 5 et i 
cme On@vKk Ve a " fe _ eae 
G i wat a OQ ae 
Thee a 
Q\}< ’ Baha oy ree 
eer | oeche CS ee — 
Coc Gta 8S sein Eee pene zs 
| wel e\"Sse 2 aie \ 
\ yay - er Gs, < S a eas 3 a 
Ca, Pe Ve A ig." ss ene 
0S WINE ek we - id 
‘ eC “@) — AQ ee a és ap DNase bi - oe . | 
ee & eG) =a Se ven) ~— cane sa ie 7 “a 
or of aVAver?., “ rao : ’ = 
Pie | TL ACE sre SIAN * 7 
Mil- SN at “< eye aS SAGs ee 4 i: a 
nk car a) Ot { ‘Dn Gawass =P ieee 
Car 5 ( Y a OLR, Nas ip FS +£ = he , > a 
Miu Wie «Leger «OGY Ss — 
=a) me 49 S OY : ™ a Po 
— S632) SPF 3S ee 
CS Y~\eFI Kas & a, Bee rr, 
—— » Sas i ee ; i 
| a SY ky . = 
—_— Es 2a 
' ns eS — ; 
. - — 3 a Se fx 
—_———$—$<—WWuWMm ry ws ‘ADA =—_ : . 
7 ~~ >. ef 
a! ase Kn \ , Ee 
Pe oa 
‘2G mach med 
4 eee ie Ree ee eee ae 
iaiiiadianeamze, a ees — 
Ss ei ae sgt f e a : : * Se) - J ee 
‘ P 4 a = : ; 5. 
ices. Gey Ss ee + 
Ma WL 
raph fr: f , r os = 
tory fn | ee a ’ iste) ee, 
/ | i po aS 
| sh . é ae he 
Be a a 
| EE ae : . a 
SS a — 
P Bs au ‘ 
| ee — | 
( | ; - 
| Fe sf 4s te 
. ae ok, m % 
—) | hi 
<—_ Fenty, 
} ; 
s ; : “2 ae z -, ‘ 4 ’ 4 : — we 1 } ; : 4. c =: ; - f 4 “ = bn soe 


48 


Benjamin 
Philadelphia, 


Eshleman Moves 

Eshleman Company, 
has moved to larger 
offices at 1522 Locust St. 


| ditions, 
tion space, etc., ““‘We are forced to} 
|go ahead now "without benefit of 
|national advertising.” 

The ICI, organized in the spring 
‘of 1948, originally planned to use 


Indoor Climate 


Group Schedules 


|national magazine space, with a 


7 4 ' “Maybe We shouldn't have | cooling and air conditioning. 


/ $250,000 annual budget, to spread 
‘its story of better indoor comfort 
'in American homes. Its board of 
directors, however, has dropped as 
impractical efforts to raise suffi- 
cient funds to conduct the cam- 
paign. 
Searls Heads Committee 


Instead, although not all fac- 
tions of the industry have thrown 
full support behind the program, 
ICI has adopted a 10-point plan 
of action which leans heavily on 
local chapters representing a cross- 
section of the related industries in 
each community. Jack Searls, 
sales manager of White-Rodgers 
Electric Company, St. Louis, is 
chairman of the local chapters 


Local Ad Drives 


_ Public Utilities to 
Support Promotional 
Efforts of Industry 


Detroit, Sept. 26.—Joint action 
on a local level—in lieu of a $250,- 
000 national advertising campaign 
—was urged at the first open 
forum of the Indoor Climate Insti- 
tute here last weekend as an 
| effective means of selling the pub- 
lic on postwar benefits of heating, 


: 7h ¥| Edward R. Grace, president of | committee. 
— bee n swim ming. WFDF |Grace & Bement, Detroit agency Utility companies, with an ob- 
i Flint said there’s a camou- which is serv ing as public rela-|vious incentive to cooperate in 


flage school near here.” 


|tions counsel to the institute, told 


promoting better heating and cool- 
|/members that because of war con- 


ing equipment, because of the 


DAVENPORT* 
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“ILLINOIS = a 


200,000 


Met. Population 


In These Hands... 


"2 H i —_-_ — i i —_—_ i i —_— “Baan 
— ian lt Dictate Illinois lowa — Wisconsin Missouri Kansas 
7 Ranking — 9 State — Nebraska — Minnesota — North Dakota — 
Area South Dakota 
3 1. Chicago The TRI-CITIES market offers you real sales volume! It is the 8th 
2. eta largest market in the entire. 9-State West North Central area. 
ae te Population well over 200,000 in 1943 .. . retail sales more than 114 
. . sana oe million . . . effective buying income more than 263 million.” Ex- 
‘ Seti | cellent postwar outlook, too, because 90°, of TRI-CITIES' industries 
te 7 arr are based on peacetime products. Known as the “Farm Machinery 
eT 8. Tel-Clthes Capital of America.” 
: : *Sales Management 1944 Survey 
© 100°. of this prosperous market is blanketed by popular W H B F 
® Nearly 60°. of TRI-CITIES is on the Illinois side . . . fully covered 
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unavailability of publica-| postwar 


| 


load-producing factor it| 
represents, are counted on to aid | 
the ICI promotional efforts. 

Local chapters representing 
manufacturers can accomplish the | 
selling job if they will tackle the | 
double bottleneck to the industry’s | 
postwar market opportunity, mem- | 
bers were told by A. E. Schanuel, 
newly-appointed executive secre- 
tary and former field representa- 
tive of the National Adequate 
Wiring Bureau. These obstacles, 


he said, are public complacency 
and the industry’s own selling 
practices. While the American 


public is sold on central heating 
as the ultimate in home comfort, 
he explained, home builders still 
are reluctant to include in the cost 
price sufficient funds to provide 
adequate heating, cooling and air 
conditioning systems. And dealers 
too often have gone along with 
architects and contractors in per- 
mitting installation of inadequate 
units—with price, not quality, as| 
the first and most important con- 
sideration. 
Hits Price Lines 


J. K. Knighton, sales manager 
of the air conditioning division of 
Servel, Inc., also criticized the 
industry for “coasting downward.” 
With both quality and price lines, 
the latter have comprised 80 to 
85% of the business, he said. In- 
stead, he urged manufacturers, 
allied interests and dealers to 
stress quality heating. A major 
forward step, he declared, would 
be to lower the margin on quality 
lines and raise it on price lines, 
then get distributors to follow a 
similar merchandising pattern. 

Dissension within the industry, 
with its widely diversified prod- | 
ucts and services, was pointed up | 
by C. T. Burg, general sales man- 
ager, Iron Fireman Mfg. Company, | 
who admitted that some factions | 
were not supporting the ICI idea. 
He said the stoker industry last | 
year put up 25% of the money for | 
institute work, a disproportionate 
share, and he appealed for new- | 
comers to throw financial support | 
behind the plan. | 

Active members of the institute | 
include manufacturers of prime | 
heating, cooling and air condition- | 
ing equipment, as well as controls, | 
accessories and component parts | 
for use with such equipment, and | 
manufacturers of insulation wort 
building materials, with annual | 
dues ranging from $250 to $1,000, 
depending upon business volume. | 
Associates, who pay $150 a year, 
include makers of products, mate- | 
rials and services for the home| 
which relate to indoor comfort | 
and health. 


Surveys Are Planned 


The current ICI program calls | 
for surveys among’ consumers | 
served by the shelter magazines | 
and among contractors, builders, | 
etc., served by trade publications; | 
and educational material in the| 
form of publicity articles, litera- 
ture, exhibits for speakers, adver- 
tising and radio announcements 
for individual promotional pro-| 
grams. A single booklet to guide| 
the home owner in studying proper | 
heating also is to be prepared. 

One way in which utility com-| 
panies are expected to tie in with 
the ICI promotion was outlined by! 


|modern home — lighting, k 


— 


Advertising Age, October 2. 
M. E. Skinner, vice- pres ‘. 
Buffalo, Niagara & Eastern 
poration, who said a pla: 
being prepared will empl 
theme “The home of ton 
will be electrical—Be read +} 
adequate wiring” and a 
featuring four salient points 


laundry and indoor climate 
promotion is “susceptible { 
tional advertising by every 
facturer,” he added, and 
groups can use both adve 
and publicity in promotins 
builders and the public. 

A better quality of posty 
conditioning, and a more ; 
fied factory-packaged produc: 
lead to new postwar applic: 
among which will be resid 
air conditioning, it was pre 
by Ralph C. Cameron, direcior o; 
merchandising, Airtemp d ion 
of Chrysler Corporation, on the 
basis of a $50,000 postwar market 
study. Its growth as a volume 
item may follow the pattern of 
the household electrit refrigerator 
he said. 

The residential air condit: ning 
industry sold $3,095,000 worth of 
products in 1940, with the figure 
jumping to $17,247,000 in 194)— 
last normal year. In V-1, firs; 
full peacetime production year, the 
volume is expected to vesch | $35. 
593,000—a 106% gain. In V-2, it 
is expected to be $48,310,000; V-3. 
$58,923,000; V-4, $71,349,000: and 
V-5, $84,060,000. 

Dollar sales of heating units, 
the survey disclosed, amounted to 
$119,470,000 in 1940 and $137,086.- 
000 in °41. In V-1, an 84% gain 
is anticipated, to $252,535,000, with 
$272,630,000 in V-2, $289,601,000 in 
V-3, $316,505,000 in V-4 and $346.- 
262,000 in V-5. 

The Airtemp study set 1,400,000 
central heating plants as _ indus- 
try’s V-1 goal, with 450,000 of 
| these going into new homes and 
‘the remainder being replacement 
units. 
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Big Markets Outlined 


Of the nation’s occupied dwell- 
ing units in 1940, 14,343,633 or 
42% were centrally heated, while 
58% or 19,800,737 used stove or 
other heat—a substantially unde- 
| veloped market for central heat 
Of all central heating plants, 
70.8% or 10,148,133 are still coal 
fired by hand—a large potential 
market for manufacturers of auto- 


| matic equipment. 


Major factors expected to influ- 
ence industry’s postwar heating 
sales, Mr. Cameron said, are: 1, 
|New building boom; 2. replace- 
/ment backlog; 3. rev italized dealer 
structure; 4. publicity and educa- 
tional program; 5. dollar income 
as great as in 1929, with fewer 
rich, more middle class, and fewe! 


Whatisa Wall? 


See Page 39 
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IN THE SOUTH’S 


50,000 WATTS 


Nat'l Representatives: 


THE GREATEST SELLING POWE!: 


GREATEST CIT’ 


CLEAR CHANNE - 


CBS Affiliate 


The Katz Agency, Inc. 
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. 6. normal population growth; 
- .ceeptance of automatic heating; 
ral electrification. * 
‘ctwar sales of air condition- 
units, he said, will be affected 
ese main factors: 1. Widening 

acceptance; 2. More pack- | 
products; 3. New applications; 
.-idential air conditioning pro- 
motion; 5. Public utility sponsor- 
-hip: 6. ICI educational program; 
Retter trained dealer organiza- 
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Corporation is a holding company | products as soon as war conditions | Bloomington, Ill. Formerly assist- \To Locke, Johnson 


originally organized as the Gen-j|and time for development permit. | ant to the president, Mr. Matheson 
succeeds W. W. Williams, 


eral Theater Equipment Corpora- 
tion in 1929. Through its subsid- 
iaries, it manufactures and dis- 
tributes motion picture equipment, 
supplies and precision instruments. 
Ampro, in joining the group, com- 
pletes a chain of equipment manu- 
facture making a complete line of 
8, 16 and 35 mm. projectors, 
cameras and accessories for home, 


inAnctriu anA ndAuantianal --ses. 
ives of 
ook for 


Ampro 


War-tested Ampro machines are 
being made exclusively for the 
| United Nations’ armed forces, the 
| company says, and when peace 
comes “they will be available for 
bringing new worlds of education, 
training and entertainment to our 
schools, homes and industry.” 


Heads Oil-O-Matic 

W. A. Matheson has been elected 
president and general manager of 
Williams Oil-O-Matic Corporation, 


elected chairman of the 
newly-created office. 


| 
| 


To Ross Llewellyn 


advertising. 


General Luminescent. 


General Luminescent Corpora- 
tion, Chicago, has appointed Ross | 
Llewellyn, Chicago, to direct its | 
William G. Ander- ° 
son, formerly with Gebhardt &| John a McElwain & Co. 
Brockson, Inc., Chicago, has been | 
appointed advertising manager of | 


who was|. W- P. Gent, formerly in the of- 
board, a/ fice of the Oil Controller of Can- 
|ada, has been appointed assistant 
|production manager of Locke, 
| Johnson & Co., Toronto. 


MULTIGRAPHING 
MIMEOGRAPHING 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 
| 607 S. DEARBORN ST. CHICAGO 
| 


Please enter my 


bscription for one year and send me a bill for $2.00. 


ompany ———___—___—_—— —_—_—— 


dress ———_ 


—— 


ity and State 


ADVERTISING PUBLICATIONS, INC., 100 East Ohio Street, Chicago 11 


Culcago, sept. 2/. — Linking 
forces with General Precision 
Equipment Corporation, New 
York, Ampro Corporation, Chicago | 
manufacturer and, distributor of 8 
and 16 mm. motion picture projec- 
tors and accessories, is embarking 
on the largest national advertising 
campaign in its history. 

To forecast postwar Ampro de- 
velopments in this field, the com- | 
pany plans to use space in a list | 
»f 33 national magazines and busi- | 
ness papers. Dealers are being | 
told simultaneously that the Am-| 
pro franchise offers unlimited pos- | 
sibilities because of this expanded 
ad campaign; availability of the 
technical facilities of General Pre- 
cision Equipment Corporation; an 
expanded postwar engineering 
program; and a new nationwide 
system of service stations. 

General Precision Equipment | 


HOW TO SELL 
YOUR PRODUCT TO 
THE 9,000,000 
PERSONS IN CUBA 


—_— 


oe 


Many national advertisers have | 
iound out that the most effective | 
way of stepping up distribution | 
and increasing sales in Cuba is by | 
using RHC Cadena Azul, the | 
lominant network in Cuba. 
For RHC, day in — day out, | 
delivers the largest audience in 
Cuba. 


\nd in Havana the RHC outlet 


station people lisen to most. | 


\ 


ent impartial survey made 
large national advertisers | 
that RHC has twice the) 
ce of its nearest competitor. 
‘ew York offices will be 
show you the latest Cuba 
e survey, a survey similar 


Crossley rating in the 
States. 
REC C 
*> CADENA AZUL 
lon, o 
14 Cuba’s only network 
Ej} affiliated with CBS 


to D. Gonzalez, U.S. representative 
( 42nd Street New York City 


ring the gong. 


STROKE 


OU can putter around trying a 
medium here, testing a market 
there, getting nowhere fast — or you can 


put your effort into one healthy smash and 


New England’s tremendous buying power 
is well distributed. It cannot be reached by 


concentrating on two or three cities. It can 


be reached by going directly to the twenty- 
one cities and their trading zones which 
comprise better than 90 per cent. of New 


England’s consumer market. 


The Yankee Network gives you home- 
town, “home-delivered” coverage of this 
area in a way that cannot be duplicated 
by any other group of stations. 

It is the kind of coverage that produces 
for the local merchant. . . the kind that can 
be merchandised effectively to the trade 
because it is the only coverage that will 
deliver the full impact of your selling — 
to do the most good for the greatest num- 
ber of dealers throughout the area whose 


cooperation you seek. 


ptcceptance ta THE YANKEE NETWORK'S Foundation 


THE YANKEE NETWORK, 


INC. 


Member of the Mutual Broadcasting System 


21 BROOKLINE AVE., BOSTON 15, MASS. 


EDWARD PETRY & CO., INC., National Representative 
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Eshleman Moves | d Cli f 
Benjamin Eshleman Company, | n oor ima e 


Philadelphia, has moved to larger | 
offices at 1522 Locust St. 


Group Schedules 


Local Ad Drives 


Public Utilities to 
Support Promotional 
Efforts of Industry 


| 
| Detroit, Sept. 26—Joint action 
|on a local level—in lieu of a $250,- 
000 national advertising campaign 
|—-was urged at the ffirst open 
|forum of the Indoor Climate Insti- 
tute here last weekend as an 
| effective means of selling the pub- 
lic on postwar benefits of heating, 
“Maybe we shouldn't have cooling and air conditioning. 

: 7h "| Edward R. Grace, president of 
been swimming. WEDF' Geiss & Gaaens Gene sane 
Flint said there’s a camou- |which is serving as public rela- 


| ditions, 


flage school near her a = |tions counsel to the institute, told 
ext iy |members that because of war con- 


unavailability of publica- 
tion space, etc., 
go ahead now without benefit of 
national advertising.” 

The ICI, organized in the spring 


of 1943, originally planned to use 
|/national magazine space, with a 


$250,000 annual budget, to spread 
its story of better indoor comfort 
in American homes. Its board of 
directors, however, has dropped as 
impractical efforts to raise suffi- 
cient funds to conduct the cam- 
paign. 
Searls Heads Committee 


Instead, although not all fac- 
tions of the industry have thrown 
full support behind the program, 
ICI has adopted a 10-point plan 
of action which leans heavily on 
local chapters representing a cross- 
section of the related industries in 
each community. Jack Searls, 
sales manager of White-Rodgers 
Electric Company, St. Louis, is 
chairman of the local chapters 
committee. 

Utility companies, with an ob- 
vious incentive to cooperate in 
promoting better heating and cool- 
ing equipment, because of the 
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Bureau of Census 
Ranking — 9 State 


Area South Dakota 
Chicago The TRI-CITIES market offers you real sales volume! 
St. Louis 


. Twin Cities 
. Milwaukee 


Population well over 200,000 in 1943 . 


million . . 


ONAuUhwWNn— 


fecteene ele . effective buying income more than 263 
: aie Y cellent postwar outlook, too, because 90% of TRI-CITIES' 
Duluth are based on peacetime products. Known as the 
; Tri-Cities Capital of America.” 
; *Sales Management 1944 Survey 
© 100°. of this prosperous market is blanketed by popular W H B F 


® Nearly 60°. of TRI-CITIES is on the Illinois side . . . fully covered 


without duplication by 


oo 


‘THE “ROCK SLANI 
_MOLINE. DATLY_ DISPATCH __ 


"AND | ARGUS us 


Illinois — lowa — Wisconsin — Missouri — Kansas 
— Nebraska — Minnesota — North Dakota — 


largest market in the entire 9-State West North Central area. 
. . retail sales more than 114 


"Farm Machinery 


200,000 


a = Met. Population 


In These Hands... 


lt is the 8th 


million.” Ex- 
industries 


MUTUAL 
NETWORK |, 


ROCK ISLAN D ARGUS. 


MOLINE DISPAT 


CH al 


“We are forced to} 


postwar load-producing factor it! 
represents, are counted on to aid | 
the ICI promotional efforts. 

Local chapters representing | 
manufacturers can accomplish the | 
selling job if they will tackle the 
double bottleneck to the industry’s 
postwar market opportunity, mem- 
bers were told by A. E. Schanuel, 
newly-appointed executive secre- 
tary and former field representa- 
tive of the National Adequate 
Wiring Bureau. These obstacles, 
he said, are public complacency | 
and the 
practices, 
public is 
as the u 
he expla 
are reluc by 
price su 
adequate 
condition 
too ofte 


Advertising Age, October 2, 


M. E. Skinner, vice - presi 
Buffalo, Niagara & Eastern 

| poration, who said a plan 
being prepared will employ 
theme “The home of tomo: 
will be electrical—Be ready 

adequate wiring” and a bar o> 
featuring four salient points in «h, 
|modern home — lighting, kitc 
laundry and indoor climate. 

promotion is “susceptible to 
tional adv ertising by every m: 
facturer,” he added, and |} 
groups can use both advert 


munmnatine | 


277 me 5 


No 


Postage Sta ry 


Necessary 


If Mailed in 


architect 
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units—w 


BUSINESS REP 


First Class Permit No. 95, Sec. 510, P. 


LY CARD 
L. & R., Chicago, III. 


the first 
sideratio 


J. K. 
of the a 
Servel, 
industry 
With bot 
the latte 
85% of 1 
stead, he Ui sru Peeters 
allied interests and dealers to 
stress quality heating. A major 
forward step, he declared, would 
be to lower the margin on quality 
lines and raise it on price lines, 
then get distributors to follow a 
similar merchandising pattern. 
Dissension within the industry, 
with its widely diversified prod- 


Wee wee Hy 


by C. T. Burg, general sales man- 
ager, Iron Fireman Mfg. Company, 
who admitted that some factions 
were not supporting the ICI idea. 
He said the stoker industry last) 
year put up 25% of the money for | 
institute work, a disproportionate 
share, and he appealed for new- 

comers to throw financial support | 
behind the plan. 

Active members of the institute 
include manufacturers of prime 
heating, cooling and air condition- | 
ing equipment, as well as controls, 
accessories and component parts | 


manufacturers of insulation and 
building materials, with annual 
dues ranging from $250 to $1,000, 


Associates, who pay $150 a year, 
include makers of products, mate- | 
rials and services for the home 
which relate to indoor comfort 
and health. 


Surveys Are Planned 


for surveys among consumers | 
served by the shelter magazines | 
and among contractors, builders, | 
etc., served by trade publications; 
and educational material in the 
form of publicity articles, litera- 
ture, exhibits for speakers, adver- 
tising and radio announcements | 
for individual promotional pro- | 
grams. A single booklet to guide | 


the home owner in studying proper 
heating also is to be prepared. 
One way in which utility com- 


ucts and services, was pointed up| 


for use with such equipment, and | 


depending upon business volume. | 


The current ICI program calls | 


Advertising Age 


100 East Ohio Street P 
Chicago 11, Illinois 


$58,923,000; V-4, $71,349,000; anda 
V-5, $84,060,000. 

Dollar sales of heating units, 

the survey disclosed, amounted to 
$119,470,000 in 1940 and $137,086.- 
000 in °41. In V-1, an 84% gain 
is anticipated, to $252,535,000, with 
$272,630,000 in V-2, $289,601,000 in 
V-3, $316,505,000 in V-4 and $346.- 
262,000 in V-5. 
The Airtemp study set 1,400,000 
central heating plants as _ indus- 
\try’s V-1 goal, with 450,000 of 
| these going into new homes and 
the remainder being replacement 
units. 


| Big Markets Outlined 


Of the nation’s occupied dwell- 
ling units in 1940, 14,343, 633, or 
| 42% were centrally heated, while 
| 58% or 19,800,737 used stove or 
other heat——a substantially unde- 
| veloped market for central heat. 
Of all central heating plants, 
70.8% or 10,148,133 are still coal 
| fired by hand—a large potential 
| market for manufacturers of auto- 
| matic equipment. 

Major factors expected to influ- 
|/ence industry’s postwar heating 
|sales, Mr. Cameron said, are: 1. 
|New building boom; 2. replace- 
ment backlog; 3. revitalized dealer 
| structure; 4. publicity and educa- 
tional program; 5. dollar income 
|}as great as in 1929, with fewer 
rich, more middle class, and fewer 


Whatisa Wall? 


| See Page 39 
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i 
| panies are expected to tie in with | 
| the ICI promotion was outlined by ! 


THE GREATEST 


50,000 WATTS 


Nat'l Representatives: 


IN THE SOUTH’S GREATEST CITY 


SELLING POWE! 


CLEAR CHANNE - 


CBS Affiliate 


The Katz Agency, Inc. 
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United State 
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r- oor, 6. normal population growth; Corporation is a holding company | products as soon as war conditions | Bloomington, Ill. Formerly assist- lTo Locke Johnson 
qs otance of automatic heating; originally organized as the Gen-j|and time for development permit. | ant to the president, Mr. Matheson | sf ‘ 
g, rural electrification. eral Theater Equipment Corpora-|War-tested Ampro machines are|succeeds W. W. Williams, who was. W- P. Gent, formerly in the of- 
‘postwar sales of air condition-/tion in 1929. fice of the Oil Controller of Can- 


ts, he said, will be affected 
-e main factors: 1. Widening | 


Through its subsid- 


iaries, it manufactures and dis- 


being made exclusively for the 
United Nations’ armed forces, the 
and when peace 


newly-created office. 


elected chairman of the board, a| 


ada, has been appointed assistant 
production of Locke, 


: , | tributes motion picture equipment, | Company says, é : manager 
publ acceptance; 2. More pack-| cypplies and precision instruments. | comes “they will be available for | Johnson & Co., Toronto. 
age oducts; 3. New applications; Ampro, in joining the group, com-| bringing new worlds of education, To Ross Llewellyn 
ce 4, ] 

4 


iential air conditioning pro- 
- 5, Public utility sponsor- 
hip: 6. ICI educational program; 
» Better trained dealer organiza- 


At the insistence of some lead- 
ing anufacturers, the ICI mem- 
o has decided against any 


pletes a chain of equipment manu- 
facture making a complete line of 
8, 16 and 35 mm. projectors, 
cameras and accessories for home, 
industry and educational uses. 
Dealers and representatives of 
Ampro are being told to look for 
a vastly expanded line of Ampro 


training and entertainment to our 
schools, homes and industry.” 


Heads Oil-O-Matic 
W. A. Matheson has been elected 
president and general manager of 


| Williams Oil-O-Matic Corporation, 


General Luminescent Corpora- | 
tion, Chicago, has appointed Ross | 
Llewellyn, Chicago, to direct its | 
advertising. William G. Ander- 
son, formerly with Gebhardt & 
Brockson, Inc., Chicago, has been | 
appointed advertising manager of | 
General Luminescent. 


| 607 


MULTIGRAPHING 
MIMEOGRAPHING 


John a McElwain & Co. 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 
S. DEARBORN ST, CHICAGO 


pt to set equipment stand- 
and adopt labels to identify 
iucts. Nor will the institute 
“et up technical standards, attempt 
to regulate installation and distri- 
mn methods, or set up a lab- 
tory to design and test equip- 
ment. All members are urged to ‘ Nes f 
use the ICI insigne in their adver- Rae 
tising and promotional literature, 
and to spread the slogan, “Con- | 
trolled Indoor Climate Is the 4th! 
Dimension in Living.” 


Ampro Schedules 
Record Campaign 
to Build Markets 


Chicago, Sept. 27. — Linking 
forces with General Precision 
Equipment Corporation, New 
York, Ampro Corporation, Chicago | 
manufacturer and distributor of 8 
and 16 mm. motion picture projec- 
tors and accessories, is embarking | 
on the largest national advertising 
campaign in its history. 

To forecast postwar Ampro de- 
000 velopments in this field, the com- | 
ine. pany plans to use space in a list} 

of yf 33 national magazines and busi- | 
ond ness papers. Dealers are being} ~~ 
rent told simultaneously that the Am- 

pro franchise offers unlimited pos- 

sibilities because of this expanded 

ad campaign; availability of the 
elle technical facilities of General Pre- 
cision Equipment Corporation; an 
expanded postwar engineering 
program; and a new nationwide 
system of service stations. 

General Precision Equipment 


HOW TO SELL 
~~ F YOUR PRODUCT T0 
~ THE §,000,000 
PERSONS IN CUBA 


Many national advertisers have | 
- ound out that the most effective | 


way of stepping up distribution 


vith 
0 in 
46§,- 


‘ 


ee 


STROKE 


OU can putter around trying a The Yankee Network gives you home- 


medium here, testing a market town, “home-delivered” coverage of this 
| increasing sales in Cuba is by 


using RHC Cadena Azul, the 


iominant network in Cuba. 


there, getting nowhere fast — or you can area in a way that cannot be duplicated 


put your effort into one healthy smash and by any other group of stations. 


tor RHC, day in — day out, | 
delivers the largest audience in 
Cuba. | 


| 
\nd in Havana the RHC outlet 


‘ is the station people lisen to most. | 


ring the gong. It is the kind of coverage that produces 


New England’s tremendous buying power for the local merchant . . . the kind that can 
is well distributed. It cannot be reached by be merchandised effectively to the trade 
concentrating on two or three cities. It can because it is the only coverage that will 


be reached by going directly to the twenty- 


deliver the full impact of your selling — 
‘ recent impartial survey made 


to do the most good for the greatest num- 


large national pcaageed one cities and their trading zones which 


that RHC has twice the| 


4 Rey ber of dealers throughout the area whose 
ce of its nearest competitor. | 


comprise better than 90 per cent. of New 


England’s consumer market. cooperation you seek. 


‘ew York offices will be| 
: show you the latest Cuba 
. e survey, a survey similar 
the | 


| pteceptance ca THE YANKEE NETWORK'S Youndation 


Crossley rating in 


States. 


— Epp THE YANKEE NETWORK, INC. 
~ BRES CADENA AZUL 
w 
ed A U Member of the Mutual Broadcasting System 
yer Cuba’s only network > 21 BROOKLINE AVE., BOSTON 15, MASS. EDWARD PETRY & CO., INC., National Representative 4 


fee 


affiliated with CBS | 


rto D. Gonzalez, U.S. representative 
( 42nd Street New York City 
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Proctor Promotes James 


| 


Columbus, O., district sales man-| sales department. 


ager for Proctor Electric Company, 
Philadelphia, has been appointed 

Thomas P. James, war contracts | manager of the newly-formed spe- 
manager and formerly Detroit and | cial goods section of the company’s 


NEW YORK 
342 Madison Ave. 


Oberied in 1931 at cost of $265,000. 


ST. PAUL is 


MARKET 


CITY ZONE POPULATION 331,570 


WOMEN’S CITY CLUB 
in St. Paul 
@ Membership 1,000 . 


. large waiting 


list. 
@ First building of its kind in the North- | a 
west. u 


This City's 55.44 Square Miles Is One-Half of the Nation's 


9TH LARGEST MARKET 


ONLY THE ST. PAUL 
DISPATCH-PIONEER 
PRESS COVERS IT! 


RIDDER-JOHNS, 


INC.—NATIONAL REPRESENTATIVES 


CHICAGO ST. PAUL 
Wrigley Bidq. Dispatch Bidq. 


Don't Count on 
Self-Propelled 
Sales, NIAA Told 


More and Better 
Postwar Advertising 
Needed, Jacobs Says 


Chicago, Sept. 26—America’s 
productive capacity is too great to 
permit advertisers to coast along, 
postwar, on “self-propelled sales,” 
and more and better advertising 
will be necessary, Whipple Jacobs, 
president of the Belden Mfg. Com- 
pany, warned executives attend- 
ing the two-day annual conference 
of the National Industrial Adver- 
— Association here last week- 
end. 

Mr. Jacobs cautioned that there 
should be no reduction in adver- 
tising during the postwar period 
because of the pent-up purchasing 
power, adding that many reasons 
support the belief that people will 
not rush to spend their money 
regardless of values. 

“In the main,” he said, “they 
have learned to be discriminating 
and will have to be sold. A still 
greater sales job will have to be 
done after reconversion has been 
completed. More and better ad- 
vertising will be required to pave 
the way for high sales and produc- 
tion, and the resulting jobs.” 


Stresses Public Relations 


The old maxim of “caveat 
emptor” has been replaced by the 
concept of truth in advertising, a 
sound and progressive transition, 
Mr. Jacobs declared, adding: “The 
time is now here to go further and 
to incorporate with that a full 
understanding of public relations, 
coordinating the wide distribution 
of goods and the merits of your 
products with a program to bring 
the story of industry and of free 
competitive enterprise to its bene- 
ficiaries.”’ 

The war has brought a growing 
use of institutional advertising, | 

“purely public relations , messages | 
carried in paid space,” and he) 
hopes to see this type of copy con- 
tinued in the peace period, the 
Chicago official said. “There is a 
great story to be told of tech- 
nological improvements, of indus- 
trial relations policies, and of out- 


welfare. Heretofore, we have been 
| chiefly dependent on the publicity 
re press section arm of public 
relations to tell our story. Adver- 
‘tising, employed in combination 
| with publicity, 
| people with still greater effective- 
|ness,” he said. 

| With more than 800 men and 
| women concerned with the mar- 
keting of industrial products at- 
tending the Sept. 22-23 sessions, 
lithe NIAA conference broke all 


/previous attendance records. Re-| 


|organization of the association to 
| provide added services drew major 
attention of members, who objected 
to two proposals outlining reor- 
ganization methods (AA, Sept. 4). 


As a result, a special committee | 


named by the board of directors 
recommended that the previous 
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NEW NIAA HEAD—James R. Kearney pl 
Jr. (left), president of the James R. 


tion, St. Louis, was installe 
NIAA president for the 194-4 
term, succeeding Frederic I. L: 
ens, advertising manager, 
Corporation, Michigan City, In 


gram, rather than to enlarge h: aq_ 
quarters facilities. 
posal is to be submitted to a ote 


The latest 0. 
the entire NIAA member: jp 


James R. Kearney Jr., presic ont 
the James R. Kearney Corp 


Importance of planning ahead 
setting up a basic advertis; 


McNutt, advertising and pub 


program was stressed by sores 
he 


relations manager, R. G. LeTo;; 
neau, Peoria, IIl., 
major conference talks. Advance 


in one of the 


anning saves time in the lon 


the job of directing NIAA activities 

from the retiring president, Frederic |. 

Lackens, advertising manager, Hays 
Corp., Michigan City, Ind. 


proposals be tabled in favor of a 
new plan calling for a $5 per year 
increase per member in national 
association dues, doubling NIAA 
income and permitting it to em- 


ices to carry out an expanded pro- 


Kearney oS St. 7 takes = fs 
WHAT is a 


WATT? see Pece 


ploy necessary professional serv- = a 


meet, 


We h 
to all Ppt ‘ier one mill 
cove, Our advertiser contin 
rege of the Texas Gu Ne o rider i sper 
st ter. 


ADVERTISERS FIND MORNING 
PAPER 1S FAMILY-READ IN 
HOUSTON MARKET 


Firms like W. R. Woodruff Com- 
pany, well-known Houston Food 
| Brokers, have seen The Houston 
| Post “do the job” on food accounts 
time after time. They have seen 
the error in the tradition that it 
takes an evening paper to be fam- 
ily-read. 


The morning Post is edited for the 
25 popular comics 
The only farm col- 
umn in Houston appears in The 
Post. Both Associated and United 
Press news coverage as well as New 
| York Times and Chicago Tribune 
services are used. The housewife’s 
many interests are covered, and the 
sports page is one of the strongest 
|in the South. Readers of every age 


| 


| find their interests in The Post. 


entire family. 
run regularly. 


| The Houston Post’s lead in food 
|mart linage reached 22.7% this 
beens, so well have local food men 
learned that in Houston the morn- 
ing paper is the family-read paper. 


Take advantage of this advertising 
power! 


Represented by BURKE, KUI 


First in the Texas Morning Field in 


~ Recommend THE POST as P 


“indispensable for Texas Gulf Coast,” 
sie, SEY W. R. Woodruff Company, ' 


Food Brokers 


» TONF Organization 


ue to r 
sab ; @commer 4, your servic 
agency ft; es 


r & complete 
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Largest Market in the 
South by Century of 
Steady Growth 


The Houston Market is far 
more than an oil center or 


° Ever since 


a “war baby.’ 
1850 every U.S. census has 
shown a growth of at least 
315% and as high as 
111.4%. Today the Hous- 
ton Market comprises over 
a million consumers buying 
over a quarter-billion do! 
lars annually. And the ¢e- 
mand for capital goods is 
comparable, to develop | 
fabulous wealth of nature! 
resources in the Hous 
Area. Only New York 
ceeds Houston in w 


borne freight. 


Houston is a market o! 


future! Get started : 


PERS & MAHONEY, I!) 


THE HOUSTON POST 


City and Suburban Circulati: 
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n, be said, because fewer okays 
‘red; it affords better con- 
ind follow-through on 
d minor detail; it helps 
force and dealers to plan 
heat id it provides a checklist 
\Llons. 


<»les Force Helps Out 


In tue absence of adequate mar- 
et d he recommends a poll of 
e company’s sales personnel for 


the relative importance 
us postwar markets. “A 
mposite guess right now in 
any markets will be as good as 
better than using prewar data,” 
‘LeTourneau also decided this 
ar to let its sales force and deal- 
« help pick copy points, he con- 
hued, with results so successful 
it two additional copy - point 
tizzes have been conducted. The 
gnufacturer, which has com- 
‘etely changed its distributor set- 
}, in the past eight months, asked 
stributors to send in questions 
sd list problems that confronted 
em. “It brought in enough ma- 
ial for a good campaign for a 
~r—and I do mean good,” Mr. 
cNutt said. In deciding on media 
its advertising, the company 
s adopted use of a -“publication 
ore card,” detailing circulation, 
jitorial content and advertising. 
C.M. Wynne, managing director, 
werseas Industries, Inc., Chicago, 
sid his 20 years’ experience with 
sport publications led to the ob- 
rvation that very few manufac- 
srers who have products suitable 
br foreign markets use export 
apers to the extent they should 
t with sufficient consistency to 
btain the best results per dollar 
pst for advertising. 


Praises Agency Work 


Citing the advantage of employ- 
g an advertising agency experi- 
need in planning, preparing and 
acing an overseas campaign, he 
aid its knowledge of media, close 
ontact with publishers abroad and 
ata accumulated through the 
ears “will save you money and 
uch detail work.” Agencies, he 
aid, have been largely instru- 
iental in forcing foreign publish- 
ts to standardize rates and fur- 
ish attested circulation state- 
ients. 

A line forcefully and continu- 
usly presented in trade publica- 
ons, he said, “will spread a con- 
kgion among distributors to ex- 
end the advertising,” adapted to 
heir own territories and at their 
wn expense. 

J. M. McKibbin, assistant to the 
ice-president, Westinghouse Elec- 
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tric & Mfg. Company, Pittsburgh, 
told how his company is teaching 
salesmen, via new visual aids, the 
need for meeting competitive sell- 
ing problems ahead. By means of 
a slide film he showed how the 
various forms used in transacting 
Westinghouse business had been 
redesigned to bring a sales mes- 
sage to every customer, and to 
dramatize their importance to each 
salesman. 

William C. Johnson, vice-presi- 
dent, Allis-Chalmers Mfg. Com- 
pany, Milwaukee, told how his 
company met the wartime prob- 


lems of customers by providing 
them with helpful information on 
how to use available materials. 
This method, he feels, tends to 
improve relations with customers, 
assuring a company and its prod- 
ucts greater customer acceptance 
with the return to peacetime sell- 
ing practices. 


Other Officers Elected 


Besides electing Mr. Kearney as 
NIAA president, delegates named 
Walter M. Yogerst, sales manager, 
Bodine Electric Company, Chicago, 
as secretary-treasurer. Eight vice- 
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presidents also were elected for| dent, Westinghouse Electric & Mfg. 


the new year: 
vertising manager, Ohio Brass 
Company, Mansfield, O.; Gordon 
Tuthill, advertising manager, 
Crucible Steel Company of Amer- 
ica, New York; C. N. Kirchner, 
sales promotion manager, Inde- 
pendent Pneumatic Tool Company, 
Chicago; Arnold J. Andrews, Mil- 
waukee, who heads the agency 
bearing his name; Edward V. 
Creagh, sales promotion manager, 
American Chain & Cable Com- 
pany, Bridgeport, Conn.; J. M. Mc- 
Kibbin, assistant to the vice-presi- 


Louis J. Ott, ad-| Company, Pittsburgh; A. P. Dar- 


cel, advertising manager, Crane 
Ltd., Montreal; and Herbert A. 
Sawin, sales engineer, Yuba Mfg. 
Company, San Francisco. 


Artists’ Materials & Rubber Cement 
Printers’ Padding Compound 
S. S. Rubber Cement Co. 
314 N. Michigan Ave., Chicago 1, Ill. 
Central 3373 
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THE STAFF OF LIFE..... 


is more than just an “expression” in Oklahoma. 


Here we do something 


obout it . .‘. in a BIG way, too! Oklahoma’s wheat crop for this year is 
nearly 82,000,000 bushels, valued at more than $110,000,000, which rep- 


resents a lot of buying power for the goods you have to sell. 


Much of this money filters through the hands of the more than 270,000 


families on the RIGHT SIDE of Oklahoma. 
heed, and enjoy reading the TWO Tulsa newspapers. 


43% of these families read, 
24-hour coverage 


at ONE low cost, like this...is the ‘staff of life’ for any advertiser! 


THE RIGHT SIDE FOR YOUR ADVERTISING! 


54% of Population 
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TULSA WORLD 


OtlL CAPITAL NEWSPAPERS 


TULSA TRIBUNE 


REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 
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” How Business and Industry Are Preparing for a Peacetime a. 


‘Products of Tomorrow’ Show 
to be in Chicago Next Year 
Products that will go on the 
market immediately following the 
war will have a national showing 


for NEW POST-WAR HOMES 


ARCHITECTURAL MEN WILL 
DO THE SPECIFYING 


For greatest coverage use 


Pencil Points 


The Magozine of Architecture 


Pe ena ee 


in Chicago early in 1945, spon- 
sored by the “Congress for the 
Presentation of Products of To- 
morrow.” The newly formed na- 
tional congress is comprised of 
leading companies in nearly all 
manufacturing lines. 

The Chicago Coliseum, recently 
released by the Army air forces, 
is being completely remodeled to 
house the showing. Exhibitions of 
articles never before seen by the 
public, including war-created in- 
ventions and developments, as 
well as known products in new 
styles, will be shown. 

A complete television studio will 
be erected in the hall, where spec- 
tators may view television produc- 
tions or pick up the transmitted 
shows on receiving sets in other 
sections of the building. The re- 
ceivers will be offered for sale. 

Also on exhibition will be new 
wares made of synthetics and 
plastics, frozen food units, dehy- 


drated foods, new medicines and 
modernized home appliances. Spe- 
cial awards are to be given manu- 
facturers for their particular con- 
tribution to postwar economy. 

% te a 


Expenditures totaling $360,000,- 
000 by milk and dairy products 
companies for new equipment and 
parts during the first two years of 
postwar operations, is envisaged 
by the Milk Industry Foundation. 
Dairy farm equipment is not in- 
cluded, but it is estimated that 
$32,000,000 worth of milking ma- 


chines alone will be needed in the| 


same period. Likewise, the dairy 
industry will spend up to $125,- 
000,000 annually for processing 
equipment and parts alone. New 
vehicles will cost around $50,000,- 
000 annually. A recent study by 
the government disclosed that 438 
new milk pasteurization plants 
costing $8,123,500 are needed in 34 
states and Alaska. 
co oo ¢ 

Now leading the nation with 
35% of the shoe production, New 
England faces a bright postwar fu- 
ture in the shoe and leather in- 
dustry, with a prospective employ- 


|ment increase of 27,000 workers, 


“Do you think many shoe merchants will 
make changes in their present merchandise 
lines and sources when the emergency ends 
and shoes are more readily obtainable?” 


* * * 


When the Recorder recently asked leading shoe 
retailers the above question, 47.3 % answered YES 
- « «thus revealing a situation of serious im- 
port to manufacturers and suppliers. 


One excellent way to keep in touch with cus- 
tomers, to maintain frequent and regular contact 
with uneasy retailers is through consistent advertis- 
ing in Boot and Shoe Recorder. 


Let it carry your 


messages of continued interest and good will — 


Trouble calls 


for "trouble shooters" and in the shoe industry this 


means the traveling salesman. 
the place of his friendly handclasp. 


Nothing can take 


Good will must be maintained, yet with gasoline. 
tires and railroad transportation on the short list 


what can be done? 
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Es. ee East 42d Street, New York 17, N.Y s © 
AT RE Tee Se i sD eS BD. ee ee ee hee! 


mF 
er 


messages that stress your desire to give everything 
possible in quality and service. 
your "trouble shooters" and help them hold the line 
and pave the way for better days to come. 


Let it back up 


|'a refrigerated truck and delivered 


\of spinach represents the culmina- 
|tion of experiments conducted by 


|test shipments received almost 


Network Hooperatings for Septembe, 
MOST LISTENERS PER SET: 


Program 


Advertising Age, October » 1944 


Total Sp 


1. Jack Armstrong 2.54 Gen¢ i j 
2. Superman 2.48 Kellogs Co 
3. Breakfast Club 2.44 Swift «Co, O 
Most Men: Cedric Foster, with 0.61 (Cooperative) nl 
Most Women: Songs by Morton Downey, with 1.46 (Coca-C Ja) - 
Breakfast Club, with 1.46 (Swift & Co.) bani 
Most Children: Jack Armstrong, with 1.32 (General Mills) = 
MOST SETS IN USE: bals 
1. Monday through Friday—12-12:15 p. m., EWT.......... 18) Ma st 
Programs: Glamour Manor (Procter & Gamble) ; Tl 
Kate Smith Speaks (General Foods) ors 
2. Monday through Friday—2:15-2:30 p.m., EWT........... 17 mbar 
Programs: Mystery Chef (Cooperative) aca 
Joyce Jordan M.D. (General Foods) nd 
Todays Children (General Mills) bs 
3. Monday through Friday—2-2:15 p. m., EWT............. 168 


Programs: Kiernan’s Corner (Sweets Co. of America) 
Portia Faces Life (General Foods) 
Cedric Foster (Grove Labs) 
Guiding Light (General Mills) 
HIGHEST SPONSOR IDENTIFICATION: 
Aunt Jenny—11:45 a. m. to 12 noon, with................. ... 215.94 
Correct Product, 74.1—other 1.8 (Lever Bros.) 
“TOP TEN” PROGRAMS IN LISTENING 


Program Sponsor 
Right to Happiness Procter & Gamble 
Ma Perkins Procter & Gamble 
Our Gal, Sunday 
When A Girl Marries General Foods 
Backstage Wife 
Stella Dallas 
Breakfast at Sardi’s Kellogg Co. 
Kate Smith Speaks General Foods 
Big Sister Lever Bros. 


Young Widder Brown Sterling Drug, Inc. 


Am. Home Products 


Sterling Drug, Inc. 
Sterling Drug, Inc. 


Net Ho pe 

Product work atin 
Ivory Soap NBC 7.6 
Oxydol CBS 7.2 
Anacin CBS 7.9 


Calumet & Certo ) 
Haley’s & Dr. Lyon’s NBC 7,4 
Various Phillips Prod. NBC 6.4 
P oO 


ep j 
ey Sure Jell CBS 6.5 
Rinso CBS 6.4 
Various Phillips Prod. CBS 6.3 


according to Maxwell Field, ex- 
ecutive secretary of the New Eng- 
land Shoe & Leather Association. 

“The present employment fig- 
ures for the shoe industry are 
estimated at 60,000, with 18,000 
additional workers in the leather 
and allied industries,” he said. “At 
the end of the war, those figures 
should increase to 80,000 and 25,- 
000 respectively.” 

“Total shoe production for the 
current year should equal last 
year’s output of 460,000,000 pairs,”’ 
Mr. Field declared. “Any reduc- 
tion of the 45,000,000 pairs of mili- 
tary shoes produced last year will 
be more than made up by an an- 
ticipated production of more than 
15,000,000 pairs of lend - lease 
shoes. Non-rationed types made 
without leather or rubber may 
well total 150,000,000, 25,000,000 
more pairs than the previous year.” 

* * ok 


Spinach pre-packaged in Cali- 
fornia fields recently was offered 
to Cincinnati housewives within 24 
hours of picking time by arrange- 
ment of the Kroger Grocery & 
Baking Company with American 
Airlines. 

An “airfreighter” with 2% tons 
of spinach landed at the Cincinnati 
airport 16 hours after leaving 
Southern California. On the coast 
the vegetable had been washed, 
trimmed and packaged in 10-ounce 
cellophane bags. In Cincinnati it 
was unloaded from the plane into 


immediately to Kroger stores. 
This first transcontinental cargo 
the Kroger Food Foundation with 


weekly. 


“No waste merchandise was car- 
ried and no icing was necessary as 


the airfreighter which carried this | 


freight simply flew at an altitude 

where the desired temperatur 

was available,” said James 4 

Wooten, cargo traffic manager of 

American Airlines, who cooper- 

ated with Kroger in the project. 
te 3 * 

A new 18-place commercial heli- 
copter is now being designed | 
Williams & Tweney, Detroit in- 
dustrial designers, for E. Burke MWVictc 
Wilford, president of the Pennsyl- 
vania Aircraft Syndicate, Phila- 
delphia. 

The helicopter is to weigh 15 - 
000 pounds, have an 80-foot diam- 
eter cyclic feathering semi - rigid 
rotor system, and will be designed 
for airline feeder and short hop 
service in the postwar era. Re- 
portedly, “it will be commodiousl 
and comfortably arranged, to pro- 
vide the ultimate in passenger 
transportation comfort.” 

Mr. Wilford and associates have 
been pioneering in the develop- 
ment of rotary wing aircraft sinc 
1928, but this is said to mark th 
first time that extensive desig 
and research. ability has been cor- 
centrated on the development oft Pa 
helicopter suitable for feeder ani)... 
local airline use. 

* 


* * 

The ideal postwar small fami) 
home is the objective of the secon 
annual architectural competitia 
of the magazine Arts and Archi- 
tecture, sponsored this year by tit 
United States Plywood Corpor 
tion, New York. 

Prizes totaling $2,500 will ® 
awarded with competition closig 
Dec. 20. There are no requite 
ments limiting this year’s col 
testants to any certain materials 
or land, the co-sponsors suggesting 
only “a $5,000 to $6,000 home a 
prewar cost.” The house can 
designed as a single unit or as4 
part of a planned commun'') 
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wa You bet, 
~ there’s something new) 
“ under The Sun! 


It’s this: The Sun, newest of Chicago newspa) 
offers advertisers a new and highly respo: ‘vé 
market. Advertisers now find a new news pe 


“buy” in Chicago, for — 


— You need The Sun in any newspaper com!) 


} tion to cover 


Chicago completely, econ: ™ 


cally and efficiently. 


—With The Sun alone you can buy a trer e™ 


dous impact against America’s No. 2 mo '* 
with a relatively small expenditure. 


THE CHICAGO SU 


400 W. Madison St., Chicago © 


250 Park Ave., ° 


National Representatives: THE BRANHAM COMP’ “Y 
CHICAGO: 360 N. Michigan Ave. - NEW YORK: 230 F"« 4" 


Atlanta, Charlotte, Dallas, Detroit, Kansas City, Los ‘"%'” 


Memphis, St. Louis, San Francisco 
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or Care, Quality 
ubrication Are 
‘uifLinked in Series 


Co Moi City, Pa, Sept. 27.—Con- 
to push wartime car care, 


lay [puLe. State Oil Refining Com- 
xe. «will use national magazines, 
Fr, publications and trade jour- 
Js Juring the remainder of 1944 
18]  ctress quality lubrication. 


Tt ompany is urging distribu- 
| dealers to support the fall 
»»naign for two major reasons, 
aeause it is a patriotic duty now 
nd because it is good business, 
; well, to build good will for to- 
16gmm—morrow’s markets. — ; 
Consumer advertising in Col- 
or’s. Fortune, Holland’s, Life, The 
aturday Evening Post and Time, 


nd in an extensive list of farm 
agazines, will include a total of 
75.9¢,fMmore than 47,000,000 messages re- 


jinding motorists to “care for 
ur car for your country—in the 
Hoope st way possible—with Quaker 
atu tate motor oil and Superfine 
ns ibricants.” 
7.2 Two series will be run in trade 
7.1 ublications, one featuring Quaker 
70 Bate motor oil and Superfine 
*. [pbricants in publications reaching 
6. ar dealers, garage owners and 
64 Brvice station operators. The sec- 
ind will feature Quaker State HD 
i] and Superfine lubricants in 


iltitudefMournals reaching truck owners 
erature find fleet operators. 
nes AMM The company is merchandising 
iger of MBll three series to distributors and 
cooper- MBalesmen in a folder containing 
oject. ivance proofs of the copy. 
uaker State, it explains, intends 
al heli- fo continue its advertising job of 


ned by {tressing better car care and qual- 


oit in-Hty lubrication “until the day of 

Burke MVictory—and after!” 

ennsyl- 

Phila- P 
aunches Largest Drive 

gh 15-7 Insertions in business papers, 


t diam- 


‘Marge-city newspapers and con- 
l- rigid 


umer publications have opened 


esigned#@he largest advertising and pro- 
yrt hop/Mmotion campaign in the history 
1. Re-Mf Weaver Pres-Kloth Company, 
diously/Dmaha. Monthly ads have been 
to pro-Mcheduled in The American 
ssengerM@Weekly, Good Housekeeping, Life 


Story, McCall’s, Motion Picture, 
Movie Story, Parents’ Magazine, 
ind True Confessions. Hill Adver- 
ising, New York, is the agency. 


es have 
evelop- 
ft since 
ark th 


design. 
en com@Pirects Plough Marketing 
a et Parker M. Holmes, for 40 years 
~BBient service executive for A. C. 
ielsen Company, Chicago, has 
fami? appointed director of mar- 
: ae eling research, of Plough, Inc., 
Se memphis, Tenn. 
petition ‘ 
Archi 
9 by the —_—_ 
of GREENSBORO 
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closing 
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1aterials 
9 gesting 
home at 
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MARKET IN THE CAROLINAS 


nal advertisers are im- 
1 by the important fact 
eensboro, N. C. (ABC 
nd Retail Zones) ranks 
ficant 2nd in the two- 
estimate, in 


ETAIL SALES 


ew 


af ors, RUG SALES 
» OD SALES 
) ive TOMOTIVE SALES 

ner /PULATION 

onsideration of mar- 

nd media in The Caro- 

here ALL the 10 lead- 

es annot be covered 


that Greensboro sa 
nad ! matters that 
st should receive 1 
on the schedule 


ANN & KELLEY, INC. 


nal Repre sentatives 


EVENING EXCEPT SUNDAY 


ce 


Dayton Ad Club 
Roster Up 150 by 
Direct Mail Plan 


Dayton, Sept. 26. — Using a 
seven-page brochure, enclosed 
with a self-stamped postal card, to 
sell itself, the Dayton Advertising 
Club recently obtained 150 new 
members, the limit it set for 1944- 
45, it was disclosed by Jack Her. 
shey, club president, and adver- 
tising manager for the Dayton 


| Rubber Mfg. Company, 


| 


The club’s illustrated, mimeo- 


|graphed brochure describes the 


series of monthly dinners spon- 
sored by local groups and tells 
why prospective members should 
join the club. The dinners will 
be held starting Oct. 5 and run 
through May 3. 

The direct mail campaign was 
directed by James F. Pedder, sales 
promotion, Frigidaire’ division, 
General Motors Corporation, who 
is chairman of the Dayton Adver- 
tising Club’s membership com- 
mittee. 
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DePree to General Foods | ville, has joined General Foods 
| Corporation, New York, as assist- 


Julian DePree, formerly assist-| ant sales promotion and advertis- 
ant to the president of Axton-| ing manager in the marketing de- 
Fisher Tobacco Company, Louis- | partment of Birds Eye-Snider, Inc. 


Special Editions, sections, pages are sold solid 
and soundly on an insured program. Free 
survey at your request! 


PORTSMOUTH, NEW HAMPSHIRE 


> Surveys show that, al! over the country, women’s interest in 
the news is growing faster than their interest in any other major 


But you, Sir, are a thorn 
in the side of my wife! 


subject, including fiction, style, and beauty. 


No wonder over a million women read Time. They 
read a lot of other ad-bearing magazines, too, but vote 


they prefer TimE 5 to I over any other. 


And, for advertisers of consumer goods, what women these 
are! They have almost twice as much money to spend as the 
average woman. Successful wives, mothers, leaders in the com- 
munity, they exert a powerful influence over what average 


women think, do and buy. 


**It’s mighty nice of you to hand Velma these roses! 


“But, doggone it, Dad, women don’t live on fluff alone. 
Why, that LEAVE-ALL-THE-NEWS-TALK-TO-US-MEN line of 
yours belongs in the Smithsonian Institute . . . between the 
mustache cup and the gold-plated toothpick! 


“Why don’t you tune in on the little woman now and 
then when you start talking the news—let her prove to you 
she reads TIME as thoroughly as we do. I'll bet you'll find 
she'll stump you on some fronts.” 


Yes, the news women are reading today is just as 
personal to them as what a friend might say over the 
telephone. Of course women are interested in the news 
from Normandy when their husbands and brothers 
are fighting there. Of course women are interested in 
the news from Washington when it hits so many 
things in their lives so intimately, from planning 
menus to planning a family vacation. 

If you don’t believe it, just listen to what women 
are talking about on trains, on planes, in their homes, 
or at their clubs. 
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Bank Ad Series 
Offers Product, 


Service Booklets 


Los Angeles, Sept. 27.— Mer- 
chandising others’ products and 
services along with its own financ- 
ing plans, Security-First National 
Bank is running a series of news- 
paper advertisements offering 


booklets to prospective postwar | 


home owners. 

The Los Angeles institution has 
already printed its own booklet, 
“How to Landscape a Small 
Home,” and has obtained supplies 
of other booklets furnished by 
public utilities, manufacturers and 
others. To date, in addition to its 
own booklet, the bank has mailed 


out “Beautiful Homes,” prepared 
by Owens-Illinois Glass Company; 


_“Today Kitchens Are Planned,” by 


ithe Gas 


Industry of Southern 
California; “Electricity in Your 
Home Plans,’ by the Municipal 


| Department of Water and Power; 


and “The Adventure of Terry in 
Termiteland,” a book of prose and 
verse for children, ready for color- 
ing, issued by Jewett, Inc., termite 
exterminator. 


Coupon Included 


A coupon in each ad invites the 
consumer to send in his name for 
the helpful literature. A covering 
letter says: ‘““‘We are happy to send 
you the enclosed booklets, which 
seem to us to contain valuable 
suggestions. . . We are indebted 
for the material to the local utili- 
ties and to a company that be- 


A Nationwide Sur- 
vey of Radio and 
Electronic Techni- 
cians’ Reading 
Habits sent free on 
request. 


lieves that children should be 
taught, when young, about build- 
ing problems.” 

Promising to send other booklets 
later, the bank adds that “We are 
sure that by the time materials 
and labor are available after the 
war, some of the most attractive 
financing plans ever offered will 
be available to you here.” 


To Kuttner & Kuttner 


Shirley Kunin has resigned from 
the advertising department of 
Sally Frocks, Chicago, to join the 
copy staff of Kuttner & Kuttner, 
Chicago agency. 


Weaver to Basford 


A. B. Weaver, formerly of the 
copy staff of Young & Rubicam, 
New York, has joined G. M. Bas- 
ford Company, New York, as 
group manager. 


Named NBC Basic Outlet 


Station KFSD, San Diego, Cal., 
became a basic Pacific network 
station of National Broadcasting 
Company Oct. 1 after serving as a 
supplementary station since Au- 
gust, 1943. 


Radio Spots Plug 
Tek Double Pack 


New York, Sept. 27.—Johnson & 
Johnson, New Brunswick and Chi- 
cago, is using radio spot announce- 
ments to introduce the new Tek 


Double Pack, which offers two. 


Tek toothbrushes for the price of 
one. 

Radio announcements, with 
sound effects, stress high quality 
at low cost, backed by Johnson 
& Johnson’s guarantee. They are 
heard daily from coast to coast. 
The combination went on sale 
Sept. 15. 

Specially designed counter dis- 
plays call customers’ attention to 
Double Pack. 

Ferry-Hanly Company, New 
York, is handling the advertising. 


Places Labor Campaigns 


Russell & Roberts, Paterson, 
N. J., agency, is handling the New 
York state radio campaign for the 
American Labor Party, and the 
New Jersey state radio series for 
the New Jersey state Industrial 
Council of the CIO. 


FTER THIS WAR will begin one of the most dramatic 
peacetime periods in North American history. 
For war’s end will mark the Dawn of the Era of the Pacific. 
The Westward march of young men will be greatly speeded 
through the uprooting of old ties due to war. It is the 
American tradition to seek opportunity. And there is oppor- 


tunity in the West. 


Along the North Pacific rim of America, from Alaska 
to California, there is room and resource to support twenty 
million people! It is not a land of milk and honey. It is 


SEATTLE is the center of this North 
Pacific development, already being 
felt. It is the Gateway to Alaska... 
the American port closest to the Orient 
and Russia. Uniformly mild, humid, 
year-round climate makes the Seattle 
region one of the world’s best places 
in which to live and work. Already a 
city of more than half a million, 


Seattle is just beginning to grow! The SEATTLE TIMES 
is the preferred newspaper in 7 out of 10 Seattle homes. 


a rugged, healthful land that attracts men of hope and 
strength who seek personal independence and security. They 
will carve new homes and industries out of the wilderness 
of Alaska and Western Canada. Their enterprise will be 
profoundly felt in the fertile valleys and thriving cities of 
the North Pacific Coast. They will help rebuild China, 
and ply the trade routes to that rejuvenated land. They will 
be “in” on the thriving trade with Siberian Russia. Watch 
—that your plans for the future take full advantage of this 


coming cavalcade to the Pacific! 


HEAD AND SHOULDERS » y ALL SEATTLE PAPERS 
— ae 7 4 tice” eas « 
ss SFE 


EATTLE Times 


_— 


Seattle, Washington 
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Touchdown Posse, 
Feature New o 
for Wheaties 


Minneapolis, Sept. 26 —Key, 
its copy to the gridiro. pat. 
now getting under way | ugh 
the country, General lls be 
week launched a new ¢ampa, 


Get over with thi; 
touchdown pass 


the fullback who lakes a wy 
quarterback fakes a ru 
ve back © 


nents’ goal line the defense is congested 
and has a tendency to show fast in 
order to stop a run. In eur 1942 game 
with Marquette we used this same pass 
for a touchdown that started us aff tow 
eran 


“Breakfast of 
Champions” 


WITH MAK AND peur 
@ Here's my advice to everybody who warts a nourishing, evr 
tasting breakfast dish—the kind that athletes go for Get ne 
Wheaties. From what I know about good training 
whole wheat flakes pack a supply of nourishment eve 
in a good daily diet. That's why I recommend Whe fe 
duty at the training table and at the breakfast table all year 
Ween” and “Meenas of Champions” se regiamwed wade marks of GUMEMAL MALS. OC. 


for Wheaties in juvenile publi 
tions featuring famous touchdoy 
plays. 

The ads, to run in such publi 
cations as Senior Scholastic Ma 
azine 
blackboard diagrams of the sco 
ing plays, along with direct qu 
tations from the various footba 
coaches describing the plays. Pr 
uct copy points up reasons wh 
Wheaties, the “Breakfast of Char 
pions,” is a fine dish for athlet 
in training. 

Included in the series are o 
of the favorite scoring plays 
Harry Stuhldreher, Wisconsin 
head football coach; the play th 
won a Sugar Bowl game, } 
Homer Norton of Texas A&M; t 
play that: won the Rose Bo 
game, by Lou Little of Colum) 
University; and another scorij 
pass play by Don Hutson of ti 
Green Bay Packers. 

Knox Reeves, Advertisiz 
handles the campaign. 


. ’ . * 
Look’ Appoints Maguitt 

Fred Maguire, formerly wi 
Time, Inc., New York, has joi 
Lock’s New York sales staff. Pr 
viously, Mr. Maguire was advet 
tising director of American Legi0 
Magazine, and was with Rodné 
Boone Organization. 


Places Biscuit Series 
Weekly advertisements ha’ 
been scheduled for women’s p24 
of over 400 newspapers by 4 
tional Biscuit Company, New Yor! 
for Premium crackers and ot 
products, beginning the fir-t we 
in October. McCann - F icks® 
New York, is the agency) 


Creative Writers 
Wanted 


We have two good permane’! po 
tions in this 40 year old ad» «rtis"9 
agency for versatile, creativ oP!’ 
men. One vacancy is in our Nw Yor 
Office, and the other in our Bost 
Office. For New York we are eeti"9 
| a talented writer with a bac sro 
|| of experience or training in «con® 
|] ics, banking or the securities © usine® 
For Boston the experience sho .'¢ &™ 
phasize both product and ins! utio™ 


copywriting. Salary to mai y 
ability and experience. Write u! 
tails of your personal and usi"*® 
history and salary expected; = v*" 
photograph if convenient. 

DOREMUS & COMP AN! 


y 


120 Broadway, New York 5 


and World Week, oftd 
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n. Bellamy, formerly with the 
- staff of WSAI, Cincinnati, 
en appointed a 2nd lieuten- 
the Marine Corps, and is 
ed at Quantico, Va. He is 
»ed as an aviation specialist. 
George Weisenbach, advertising 
narnger of Seiberling Rubber 
ny, Akron, O., has taken a 


leave of absence to accept a com- 
mission as lieutenant (jg) in the 
Navy. During his absence, Earl 
Cook, formerly advertising man- 
ager of the Ohio Chemical & Mfg. 


Company, Cleveland, will take 
over his duties. ‘ 

Howard W. Oman, with the Phil- 
adelphia sales staff of the United 
States News, has taken a leave of 
absence and has joined the Navy 
as a lieutenant (jg). 


Billion in Radio 
Sales First Year 
After V-E Day Seen 


New York, Sept. 26.—The radio 
industry is prepared to produce 
and sell to civilians a billion dol- 
lars worth of radios and radio 
products every year, starting with- 
in three months after Germany’s 
fall, according to Dr. Orestes H. 
Caldwell, former federal radio 
commissioner and now editor of 
Radio and Television Retailing and 
Electronic Industries. 

This estimated total includes 16 
million radio sets with a retail 
value of $733,000,000 and 200,000,- 
000 phonograph records retailing 
for $100,000,000. No estimate is 
given on television sets, as no sub- 
stantial distribution is expected 
during the first year of civilian 
radio sales. 


Begins Food Series 

One thousand-line ads in New 
England metropolitan newspapers 
are being used by Webster Thomas 
Company, Boston, in its largest 
campaign for Matchless brand food 
products. Copy informs consum- 
ers that some Matchless brand 
products are in short supply be- 
cause top grade foods are not 
available. Chambers & Wiswell, 
Boston, is the agency. 


To Publish Bi-Monthly 


El Mundo Azucarero, Rex Wad- 
man publication, previously pub- 
lished quarterly in New York, will 
be published bi-monthly effective 
with the Jan. 15, 1945, issue. A 
new rate card also has been issued. 


AN “ACTIVE MARKET 
PLANS FOR THE FUTURE! 


The Winston-Salem Chamber of Com- 
merce. with an eye cocked on the further 
pment of this "active market has 
empoyed Robert A. Larrabee, former 

of the Tennessee State Planning 
sion, as Director of Research and 
d. 


Larrabee will coordinate com- 
activities leading to further 
gr for Winston-Salem — a growth 
through the years, has been con- 

. minus the "peaks and valleys” 
° nake a market difficult for SALES 
“A NERS to judge. 


JOURNAL and SENTINEL 
Y oston-Salem, North Carolina 


National Representatives— 


XELLY-SMITH COMPANY 
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" s¥nj/ | quently make for “safer night] ier this year. chandise the company’s advertis- 
Do Not Grow Dim driving.” Magazines scheduled are More than 107,000 display pack- | ing campaign to the ek bd ol 
I Th f G E Collier’s, Life, Newsweek, Popular ages will be delivered to automo-|tage. — 
Ss eme [or < anaes a Saturday Evening ite mee =e direct mail,| Foster & Davies, Inc., handles 
ost and Time. through distributors and G-E/the magazine phase of the drive, 
Headlamp Ads Durine October and November, | salesmen. Packages provide point-| while business paper ads and radio 
automobile owners will be re-|of-sale and promotion material|commercials are placed through 
Cleveland, Sept. 27.—General| minded through full-page maga-|such as window streamers, to-| Batten, Barton, Durstine & Osborn, 
Electric Company starts in Octo-|zine and business paper ads and| gether with tips on how to mer-| Cleveland. 
ber issues of seven national maga-| commercials on the G-E “Hour of 
zines what it describes as “the| Charm” series on NBC to see their 
biggest, most concentrated cam-/dealers for a headlamp checkup 
paign in the history of modern|and replacement of burnouts. The 
headlighting,” to promote the G-E} special magazine ads are in addi- 
Mazda Sealed Beam lamps that|tion to other General Electric 
“do not grow dim,” and conse-|Sealed Beam copy appearing earl- 


GIBBONS KNOWS CANADA 
NS LTD. MERCHANDISING 


VANCOUVER 


The Elephant . 
DOES Forget 


The Donkey, 
TOO! 


Where campaign promises are concerned, political authorities to bear upon the problems of primary 
memories are shorter than a bus driver’s temper dur- concern to the country today. 
ing rush hour—and the 1944 Presidential race prom- Quantitatively, as a percentage of total editorial 


content, CLICK places greater emphasis on National 
Affairs than any other magazine included in the 
Lloyd H. Hall Editorial Analysis — a substantial 
contributing factor to the magazine’s achievement of 
ideal editorial balance. 


ises to offer no exception to this time-honored rule. 

But not al] campaign promises are broken by any 
means—and because we never know which will be 
and which won’t—it’s sound strategy for any voter to 
check up on ai/ of the pre-election bait that is dangled 


before his eyes. CLICK COVERS NATIONAL AFFAIRS 
In the November issue of CLICK, Ernest K. ar “aa 
P y . ’ . Ui, 
Lindley—Washington’s best-informed correspondent Y 
‘ : 4 Jo OF TOTAL EDITORIAL 
—interprets the platform pledges of both major par- Yj LLOYD H. HALL-1943 
ties in easy-to-read chart form—with the approval of Yy 
. ° ian . J Me 
both the Republican and Democratic National Com- G 
mittees—so that the magazine's million-odd readers ; Or 07s 
° eg ogee os 
may at least compare the optimum possibilities held Y | [ | r] as 
out by each of the major candidates. Uy | | on 
‘ » 6 ° n P Uy i | | | ] on posal ays 
This feature is but a single example of the quality Yy | 1] | | | if ff] os 
of CLICK’s editorial treatment of National Affairs, Yyy | , i] | as 
os L008 s oe ; 


un Cou ie Pr WHO Oe (os in, = 66K 


which brings the critical judgment of top-ranking 


[ Tt f K AMERICA’S LARGEST MONTHLY PICTURE MAGAZINE 
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Sierra Names Wiess 
Morris Wiess has been appointed 

sales director of southern Califor- 

nia for Sierra Candy Company. 


PU 200 Canning Co. 
C. M. Brown 


So. Cal. Representative 


MORE THAN 

300,000 — 

SOUTHERN 
CALIFORNIA 
- CIRCULATION 


| 
| 


MUST BE CLEARED BY 


The Advertising Market Place 


The rates for this department are as follows: “Help Wanted,” 
“Positions Wanted,” “Representatives Wanted,” and ““Represen- 
tatives Available,” 50 cents a line, minimum charge $2. 
cash with order. All other classifications (single insertion rates): 
% in., $3.50; 1 to 3 in., $6.50 per inch. 


WORKERS SUBJECT TO PRIORITY REFERRALS 
AUTHORIZED CHANNELS, 


Terms 


THE USES OR OTHER 


ing. Age Imt. 40. Salary $20,000. 


$15,000. 


8 South Michigan Ave., Chicago 3 


OUR CLIENTS NEED— 


MERCHANDISER—Heavy household appliances; must be outstand- 
MERCHAN DISER—HExp. office eqpt. 


Age Imt. 40. Sal. $7500. 

MERCHAN DISER—Power boats, O.B. Motors, Camp eqpt., canvas 
goods, ete. Successful red. Age Imt. 40. Salary $7500. 
MERCHANDISER—Radio. M. O. exp. helpful. Salary open. 

ASST. SALES MGR.—Auto accessory mfr., must be experienced. 
Degree preferred. Soon advanced to S.M. Salary $10,000. 
MANAGING EDITOR—High caliber. Mo. publication. Sal. open to 


Confidential treatment. 
Free booklet “How to Match Men and Jobs” sent upon request. 


PERSONNEL CONSULTANTS 


(Matching Men and Jobs) 


Successful red. Degree prefd. 


Phone Andover 3129 


HELP WANTED 


HELP WANTED 


Advertising and editorial promotion 

copy writer. Salary open. Reply 
Box 5110, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y. 


YOU CAN SEE THE 
IN THE PACIFIC 


SUN RISE 
AND SET 


IN THE ATLANTIC*— 


ue 


B U | — vou can’T coveR 


WESTERN MICHIGAN FROM 


CHICAGO OR DETROIT! 


In some localities radio “fading” is a 
natural phenomena as predictable as 
the sun-rise. Western Michigan is one 
of those areas. Most people who live 
here just don’t even try to listen reg- 


ularly to “outside” 


stations. They 


listen to WKZO. 


If you’ve been sold on the idea that 


you 
WKZO has the AUDIENCE 
in Western Michigan an 
audit nce ore ater than that 


stations COM 
latest Hooper 


of all other 
BINED! The 


Special Report (made in the 
Autumn of 194, proved 
WKZO's outstanding domi 
nance not only tn its pri 
mary market, but also in 
outlying communities of 
Western Michigan. Cities and 
towns covered in this coin 
cidental area study were, 
specifically, Kalamazoo, Alle 
gan Bi i Center Dorr 
Martin, Moline Otsego 
Plainwell and Warland 


Here are the Wednesday 
evening figures. 7 p. m. 
to 10 p. m.! 

WKZ0 519° 
STATION B 9 


SIX 


balogna 
areas present or potential value to 
you: (2) check your local wholesaler 
or distributor as to the truth of the 
statements above: (3) let us (or Free 
& Peters) show you recent Hooper 
Surveys as to which stations are most 
popular in Western Michigan. . . 

You'll soon be inquiring about avail- 


abilities on WKZO. 


OTHERS 18.1 
MIs¢ 0.1 


get Western Michigan as a 


“bonus” from Chicago or Detroit. we 
ask that you take the following anti- 


steps: (1) Analyze this 


‘This feat is actually possible in the 
Republic of Panama. Get out your map 
and check it! 


5000 Watts 
590 KC 
CBS 


strongest selling force in Western Michigan 


Owned and Operated by Fetzer Broadcasting Company 


KALAMAZOO and GRAND RAPIDS 


Free & Peters, Inc., Exclusive National Representatives 


jment of 


Advertising salesman for daily with 
33,000 circulation. A replacement 
now open for a top man. Real op- 
portunity. Active advertising list. 
Layouts and copywriting essential. 
Recognized market, modern plant, 
friendly staff. Resume of experience. 
age, draft status, etc., first letter. 
Pawtucket (R.I.) Times. 


EASTERN TERRITORY representa- 
tive wanted by progressive publi- 
cation to cover Baltimore to Boston 
to Rochester area. Commission ba- 
sis. 

Box 5104, ADVERTISING AGE 
330 West 42nd St., New York 18, N.Y. 


4 Account Executives. M ajor 


agency food experience... $15,000 
Acct. Exe., Drug exp....... 12,000 
9 copywriters, agcy, exp. to 18,000 
Copywriter, agcy., agri. ex. 10,000 
editor, hse. organ, agri. exp. 7,500 
Copywriter, agency, do trade 

paper and house organ.. 7,000 
2 Layout Artists, studios to 10,000 
2 Lettering Artists, studios ‘open 
Copywriter, Retail exp. 

small town chain mdsg. 

i ES eee ee eee ee 6,500 
Art Director, Dept. Store 

Pee eee eee 6,500 
2 Copywriters, Adv. Dept. 

SEE Oa ee 6,000 
3 Agency Prod. Mgrs.....to 6,000 
Artist, pt. of sale display.. 5,200 
Layout Artist, Agency, com- 

as tbh cat beams se bh eee ee 5,000 
Production Manager, Female 

POT EE at tee 3,300 
Space Salesmen, Chicago 

PO, Bs o Aa xa odd GS o's open 


FRED MASTERSON 
SINCLAID-MASTERSON 
PERSONNEL 


310 S. MICHIGAN, CHICAGO 
HARRISON 6003 
20 YRS. ADV. EXPERIENCE 
ADVERTISING AGE wants an all- | 
around, “jack-of-all-trades” type of 


advertising man as an assistant in 
the business department. One who 
can plan and write publication ads 
and direct mail promotion pieces as 
well as sales correspondence. One 
who can follow through on the pro- 
duction of the material he is hand- 
ling from rough layout to finished 
job. Considerable knowledge of pro- 
duction is necessary for some of 
the work to be done. This is a per- 
manent job in one of the busiest 
publication offices in Chicago, with 
plenty of chance for development 
with the leading paper in its field. 
If you think you have what it takes, 
phone or write J. P. Dobyns, AD- 
VERTISING AGE, 100 E. Ohio Street, 
Chicago 11, Ill. Delaware 1337. 
THERE IS AN INTERESTING 
sales promotion job open with an 
Eastern manufacturer, Not a war 
job, although the company is 90% on 
war work now, but a permanent 
position. In answering, state expe- 
rience and salary desired, 

sox 5108, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 
Copywriter for advertising depart- 
’ leading manufacturer of 
scientific equipment—Chicago. Tech- 
nical background helpful in plan- 
ning and writing promotional pro- 
grams for which you will be respon- 
sible. Position offers excellent post- 
war possibilities. In reply state age, 
education, experience and salary ex- 
pected 

Box 5109, ADVERTISING AGE 

100 KE. Ohio St... Chieago 11, Tl. 


LOOK IT UP in 
the MARKET DATA BOOK! 


. 
CONSUMER MARKETS EDITION 


* 
BUSINESS PUBLICATIONS EDITION 


}an editorial 


|tion of 


HELP WANTED 


Advertising Age, October : 


HELP WANTED 


HAS ANYBODY 

SEEN OUR 

COPYWRITER? 

Can be identified by his (or 
fresh, appealing, human copy. 
Outstanding characteristic: A non- 


her) 


cliche mind which takes a fresh 
approach to problems. 
Not a machine. Sometimes stares 


blankly at manilla paper in Under- 

wood for several hours, but gener- 

ally comes up with an idea that 
makes sense . .. and sales. 

Has had several years agency ex- 

perience (or something near the 

equivalent) in a busy advertising 
department of a manufacturer or 
department store. 

He (or. she) wears far-sighted 

enough glasses not to be tricked by 

tempting but temporary offers. 

Doesn’t think the advertising sun 

sets in New York or Chicago, either. 

If you’ve seen him (or her), you 

might tell them there’s a spot open 

with a good, sound, rapidly-growing 

4-A agency in Ohio. They have a 

copy reputation that’s spread over 

a good part of the Midwest and 

East, serve an interesting variety of 

important national accounts .. . 

and are a pretty congenial group 

with which to work. Salary to start 
fair enough. And will grow with 
proof of ability to deliver. 

Could it be you we have in mind? 

and vice versa? Write. Tell us about 

yourself, send a few typical examples, 

a snapshot, perhaps, and maybe we 

can get together and talk it over. 

Box 5112, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 
ACCOUNT EXECUTIVE to join rec- 
ognized medium size Chicago Agency 
in a new business development ca- 
pacity. Must have Agency experi- 
ence, excellent references, good con- 
tacts and strong sales ability. Give 
complete information first letter. 
Our Executive Staff is familiar with 
this advertisement. All applications 
will be kept in strictest confidence. 

Box 5032, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 
Advertising Department of old es- 
tablished Philadelphia pharmaceuti- 
cal house requires the services of: 
COPYWRITERS: Experienced Nutri- 

a Pharmaceutical and Biolog- 
ical. 

LAYOUT ARTISTS: Not necessarily 
finished art, but thoroughly ex- 
perienced in layouts. 

PRQDUCTION MEN: Well seasoned 
with a full understanding of ty- 
pography, color and label work. 

ADVERTISING ASSISTANT: Experi- 
enced. 

Write in strictest confidence making 

all information as complete as pos- 

sible to Box 5105 ADVERTISING 

AGE, 330 W. 42nd St., New York 18, 

New York. 

SPACE SALESMAN WANTED 
Opportunity for well grounded East- 
ern space salesman on nationally 
known, thirty year old trade publi- 
cation. Man with merchandising 
knowledge preferred. Will be given 
}one month’s training by our organ- 
|ization. Headquarters will be in our 
|New York office. Liberal salary and 
|ecommission for the right man. Give 
|complete information when writing. 
Box 5107, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 
| INDUSTRIAL DESIGNERS—A large 
manufacturer of automotive and 
commercial products wants 
designers. Experience should cover 
rendering, modeling and engineering 
fundamentals. Excellent studio con- 
ditions. State salary and previous 
experience in letter to Electric Auto- 
Lite Company, Toledo 1, Ohio, at- 
tention Personnel Manager. re 
ADVERTISING AGE NEEDS 
librarian, preferably 
with library and advertising experi- 
ence, Give full details of educational 
background, experience and salary 


requirements in letter to 8. R. Bern- 
stein, editor, ADVERTISING AGE, 
100 BE. Ohio St., Chicago 11, Ill. 


ADVERTISING ASSISTANT—Expe- 
rienced in all phases of adv. dept. 
work, but particularly in prepara- 
literature, layouts, direct 
mail and production. Will be re- 
quired to do sales and market analy- 
sis also. Automotive parts manufac- 


turer selling to trade and industry. 
Write fully as to experience, per- 
sonal data, earnings and salary 


expected. : 
Box 5063, ADVERTISING AGE _ 
1330 W. 42nd St., New York 18, N. Y. 


|} Outstanding 


Three openings with growin, 
west Advertising Agency for 
ACCOUNT EXECUTIVE 
COPYWRITER 
RESEARCH MAN 
Industrial and technical backs 
desired. These positions hol, 
opportunities for a medium-siz 
Agency, well established, with | 
known national accounts. Copp. 
spondence and interviews wi t 
held in strict confidence, 
Box 5092, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, | 


COPY 
: WRITER 
Midwest agency wants experienre 
man qualified to write general o.4 
industrial copy “with ao spark" 


Here’s a permanent place in a ¢ 
ing, medium-size organization 
plenty of opportunity. 
advertising department experjenca 
essential, Only a real producer wi] 
qualify. Your letter, bringing a pric 
outline of experience, age, photo ana 
salary will be acknowledged ini 
Box 5079, ADVERTISING AGE 
100 E. Ohio St., Chicago 1i, [i 


i, 


rove 
Vith 
Agen } or 


POSITIONS NOW AVAILABLE 
Copywriter, Agency, General. $10.09 
Copywriter, Agency, Media. «’ 
Copywriter, Mfgr. Foods 
Copywriter, Industrial 
Advertising Manager, Mfgr... ¢ in 
Advertising Manager, Mfgr... 
Sales Promotion, Mfgr. ..... 
Research, Publisher, Trav.... 3 49 
Editor, Farm Paper : 
Editor, Exports, Merchg 


S500 


Editor, Indl. Trade Paper.... 5.29; 
GEORGE WILLIAMS—PERSONNEI 
209 S. State St. Har. 2063 Chi ag 


WANTED 

FIELD RESEARCH INVESTIGA- 
TORS: We have requirements for 
exceptional people (men or women) 
in a few of the principal cities 
handle continuing reader researc} 
assignments for our periodical! pub- 
lisher clients. Ours is the most cha]- 
lenging job in the research field and 
calls for top notch personality and 
head work more than hand and foot 
work. We pay accordingly. Will- 
ingness to follow our instructions 
and methods more important thar 
previous experience. Apply by letter 

THE EASTMAN RESEARCH 

ORGANIZATION 

330 W. 42nd St., New York 18, N. Y. 


POSITIONS WANTED 


MERCHANDISING - PROMOTIONAL 
IDEA WOMAN 
(34), Prog. Art Training. 
augment start copyright — 
layout. Chicago. 
Box 5102, ADVERTISING AGE 
100 E. Ohio St... Chieago 11. [) 


Wants 
rough 


ADVERTISING AGENCIES—perhaps 
one of your clients needs this man! 
young sales executive 


|Controls substantial business in Au- 


several | 


| 


tomotive, Hardware, Mill Supply and 


Paint Field. Interested in directing 
Sales and Advertising for severa 
medium sized manufacturers. te- 
tainer basis, plus bonus. 


Box 5099, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y 


ADVERTISING ASSISTANT, 25, 
veteran, 4 years advertising 
C.C.N.Y., Pace. Merchandising 

and selling experience 

Box 5111, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y 


Public relations, ad copy, editorial 

Successful record in agency and « 

partment. 32, salary $5,000, Chs 
Box 5106, ADVERTISING AG! 
100 E. Ohio St., Chicago 11, |! 


RADIO script, copy, publicity, post- 
war ideas. 10 years experi: 

Chicago, New York City, Holly ( 
and Paris, France. Chicago pre- 
ferred. Mathilde Ernestine, 14 E 


| 67th Place, Chicago. Fairfax 


| Earl 


~ MISCELLANEOUS 


GOOD SALES LETTERS 
vital tomorrow as guns are 
Ticen — Lake St. Sta 


wil as 


Detroit Agency Dissolved 

The partnership of Creative 
|Agency Associates, Detroit adver- 
'tising, public relations and sales 
counsel, consisting of G. J. Hop- 
craft and Gilbert U. Radoye has 
been dissolved. Mr. Hopcraft has 
obtained full interest in the agency 
and will continue it under the 
same name. Mr. Radoye will con- 
tinue with the company in a spe- 
cial capacity. 


| 


Ziv Appoints Two 


Patricia Murphy, who ha 
with Frederic W. Ziv Co! y; 
producer of live talent an n- 
scribed radio programs, ! v0 
years, has been appointe es 
promotion director of th n- 
pany. Gene Weil, formerl]) nt 
executive of Station WSGN »!I- 
mingham, Ala., has joined 
Company as southern rep! ta- 
tive of its electrical tran: 
division. 


| 


THEY GET 


7-BILLION 


‘FROM A FEW MILLIONS 


They get it from a market many of their 
big competitors have overlooked. Per 
haps, you, too, are overlooking the 7-bil- 
lion dollars spent yearly by American 
Negroes. So find out how advertisers in 
Negro field are reaching biggest markets 
at littlest costs. Write today to Inter- 
state United Newspapers, Inc., 545 Fifth 


Avenue, New York 17, New York and be | 


ready for some startling, profit-revealing 
| facts. 


| 
| 
| 
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Wants 
rough 
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_ post- 


adv: ing Age, October 2, 1944 


NAM Copy Awaits 
Fo!! of Germany 
o Start Campaign 


tinued from Page 1) 
alistic government to ad- 


P ni for us. — ; 

«yh le the basic copy in the ads 
}.<c received final approval, no 
fn. decision as to the exact 
ales. date has been reached. 
nent-(.ve plans would time the 
wunc. ng of the campaign to 
winc.de with the shift of public 
“tten' on from war to peacetime 
Poy -chandising plans call for a 
igorous effort to encourage other 
Legal izations and individual busi- 
ess concerns to supplement the 
asic stories with their independ- 
ent eff rts.” 

Members will receive a_ port- 
slio of the series shortly before 


ne campaign gets under way. 
“NIIC announces that its tran- 
scribed program, “Businessmen 
ok to the Future,” is now being 
iroadcast on contributed time by 
50 stations throughout the coun- 
ry, First industries covered in 
his series included food, housing, 
hemicals, aircraft, textiles, elec- 
ronics, railroads, iron and steel, 
butomotive, oil and rubber. 


onvention Bureau 


Becomes Separate Unit 


As a part of a large-scale pro- 
frram to promote Chicago as the 
jeal site for postwar conventions, 
the Chicago 
‘onvention Bu- 
reau, formerly a 
jepartment of 
the Chicago 
Association of 
Commerce, will 
yxecome an in- 
dependent or- 
zanization 
bffective Oct. 9. 

Sherman J. 
Sexton, presi- 
dent of John 
Sexton & Co., 
will head the new bureau as presi- 
jent, and managing director will 
be William J. Hennessy. The bu- 
eau will open new offices at 33 
Y. La Salle St. 


Sherman Sexton 


est Opens Agency 

James Patrick West, former 
ywner of Dearborn S. A. Ltd., 
ueno Aires, manufacturer and 
istributor of cosmetics in South 
American countries, Has opened 
merchandising and _ advertising 
fices at 7 S. Dearborn St., Chi- 
ago. He will specialize in adver- 
ising of American products in 
uth American publications. 


)PPORTUNITY 


OR A “COMER” IN ADVERTISING 


with Leading Chicago Manufacturer 


The right man will start at $100 a week 


M this job—with a wide-open chance 
to go on up from there. 

It isn't a berth for a beginner or a 
mar ho has “arrived”— but for a man 
. «» to 35 whom the draft has passed 


ho’s on the way up, and far 
on the way to prove it. 


We ant a man with actual advertis- 
©<perience either in an advertising 


ee or in a company advertising 
mn ‘ent In which advertising pro- 
me il ideas and materials are de- 


regularly. 


The principal duties in this job will 

‘ to develop and produce a house 
nd (2) to lay out and develop 
motions, promotional material 
an helps. 


plicants will hear from us 


* and those best qualified will 
br viewed where they live, or 
o Chicago at our expense. 
he t lications will be held in strict 
ide, e—reviewed by the vice pres- 
the charge and returned when 
‘be filled Our own people know 
Ss advertisement. 
_ te fully—give us the complete 
~ to your education and ex- 
a although experience in the 
“ ve field is not required, it will 
: il and should be given in de- 
_ ide such references as you 
ine ave us check carefully. Also 
wi g00d photograph, which we 
. return. 
. b 5103, ADVERTISING AGE 
E 


10 ST., CHICAGO 11, ILLINOIS 


To Promote Presto 

H. M. Klingensmith Company, 
Canton, O., has been appointed to 
place advertising for Presto house- 
hold cleaner products, manufac- 
tured by Chamberlin - Haber 
Chemical Company, Cleveland, in 
newspapers, radio and magazines. 


John Nilan Promoted 


John O. Nilan, advertising man- 
ager of American Mutual Liability 
Insurance Company, Boston, for 
the past three years, has been pro- 
moted to public relations manager. 


Four Name Olian 

Olian Advertising Company, St. 
Louis, has been appointed to direct 
advertising for Hardy Salt Com- 
pany, American Fixture & Mfg. 
Company, and Cardinal Diamond 
Ring Syndicate, all St. Louis, and 
Western United Dairy, Chicago. 


Hotel Names Hackett 
Roney Plaza Hotel, 


handle its advertising. 


Miami 
Beach, Fla., has appointed M. H. 
Hackett Company, New York, to | 


Kittinger Names Agency 

Kittinger Company, Buffalo, 
maker of fine furniture, currently 
100% engaged in war work, has 
named Anderson, Davis & Platte, 
New York, as advertising agency | 
and marketing counsel. Current | 


57 


jadvertising will continue in home 


furnishings magazines and trade 
papers, and the newly - appointed 
agency will handle postwar mar- 
keting plans to take effect as soon 
as civilian production can be re- 
sumed. 


CHURCH PROPERTY 


Published Bi-monthly since 1936 at Milwaukee, Wis. 
to the Design, Construction, Maintenance and Furnishing of 
Catholic churches, schools and institutional buildings. 


ADMINISTRATION 


Devoted 


The OREGONIAN protects Reader Interest 
with 


| * In announcing our wartime policy, Palmer Hoyt, OREGONIAN publisher, 


said “WE 


1 
| 


REPRESENTED NATIONALLY BY PAUL 


WILL KEEP FAITH WITH OUR READERS BY 


THE OREGONIAN says about it!” 


ADVERTISING VALUES ARE DETERMINED.” 


more columns of news than any other Portland newspaper. 


fala) 


ONE NEWSPAPER ALWAYS LEADS | 


| 


Lid 


PORTLAND, OREGON 


BLtOcK & 


MAINTAINING 
COMPLETE NEWS COVERAGE. BY SO DOING, WE WILL KEEP FAITH WITH 


OUR ADVERTISERS BY SAFEGUARDING READER INTEREST, UPON WHICH 


In a typical week THE OREGONIAN carried 21% more news items and 93 


Reader interest can only be maintained by “delivering the goods”. That’s what 
THE OREGONIAN has done throughout this wartime period—and that’s why not 


only in Portland, but throughout the Oregon country, people look “to see what 


oad 
| IN OREGON IT’S THE OREGONIAN 


ASSOCIATES 
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If it’s 
A TEST 


you want... 
TAKE 


NEW HAVEN 


The Register is rated* the 
7th test market in the U. S, 
—2nd in New England. With 
a minimum cost you reach 
urban and suburban popula- 
tion. 


~|ndependent Survey of Providence Bulletin 


| 


A&P Does Rescue 
Job on Windblown 
McIntosh Apples 


(Continued from Page 1) 


Albany and Schenectady urging 
people to eat more apples. And 
Thomas V. O’Sullivan was rushed 
to New England by Carl Byoir & 
Associates, A & P public relations 
counsel, to do everything in his 
power to promote apple canning 
and eating as a community pro- 
ject. 

A & P efforts to save the wind- 
fall apples from going to waste 
will include every feasible promo- 
tion, he said, including a good 
deal of effort which will not be 
identified with the chain store’s 
name. 

Preliminary estimates indicated 
that 75% of the important Mc- 
Intosh apple crop alone, as well as 
other types of apples, peaches and 
pears were flung to the ground by 
the big hurricane, with the result 
that the fruit growers are faced 
with a possible $5,000,000 loss on 
this year’s crop. 


Garrett Outlines 
Public Relations 
Postwar Duties 


New York, Sept. 27.—Public re- 
lations men must “take more seri- 
ously the great responsibility of 
management as it moves into the 
postwar world,” Paul Garrett, vice- 
president of General Motors Cor- 
poration, told the National Asso- 
ciation of Public Relations Coun- 
sel at its annual awards dinner 
here last night. 

Mr. Garrett and Eric A. John- 
ston, president of the Chamber of 
Commerce of the United States, 
received awards tendered annually 
by the association to individuals 
who, “through top flight profi- 
ciency from the professional stand- 
point, shall be deemed to have 
improved the technique and appli- 
cation of public relations.” 

Public relations, Mr. Garrett 
said, “are all things you do to 


Picture below — Mrs. 
Henry Farnsworth, 
pouury editor of the 
Missouri Ruralist, in- 
spects her flock of 
leghorns, 


lion. Only three other states whose diversified agriculture is 


M x= cay chicken count on January 1 was almost 30 mil- 


comparable to Missouri’s had more. 


Missouri Ruralist knows that the individual owners of such a tre- 
mendous flock need expert advice and direction. Thus one of the 
most unique poultry editorial programs in the country has been 


evolved— 


Instead of swivel chair editing with paste pot and shears in a city 
office, Mrs. Henry Farnsworth, poultry editor, gets the inspiration 
for her column from her own flock on her own Missouri farm. 


Thousands upon thousands of poultry rais- 
ers follow her counsel religiously—counsel 


flavored with personal experience instead of 


theory. 


———  Teerkn. «KAAS. — 
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make friends for the company in 
the hope of making customers for 
the product. . . Every management 
decision bears on public accept- 
ance of a company’s product, or 
of the institution back of the prod- 
uct.” 


Meets Many Problems 


Among the public relations 
problems confronting General Mo- 
tors after Germany’s fall, he said, 
are: 

“1, Should war end _ tonight 
many people would expect civilian 
production tomorrow. The auto- 
mobile industry cannot turn from 
war to peace production, any more 
than from peace to war produc- 
tion, by pushing buttons. We must 
make clear why this is-so.. That 
may appear simple. Try to answer 
the question often asked: ‘How 
long will it take to make automo- 
biles after the war?’ So many 
complicated premises are involved 
in the calculation that you can 
hardly get two automobile men to 
give you the same answer. 

“For example, our Oldsmobile 
division will need fender presses 
before it can get back into car 
production. But some of these 
presses are now in Australia. Will 
people understand why? They 
were loaned out for war work... 
Our organization needs 3,945 ma- 
chine tools before it can start car 
production again. 

“2. Do you realize what a 
period of combined operations be- 
tween the fall of Germany and 
that of Japan means to an inte- 
grated automobile company? The 
car plant that ordinarily makes 
steering gears may be released 
from controls. But if the engines 
come from another plant still busy 
on bombers for Japan what good 
will it do to pile up steering gears? 


Machine Tools Delayed 


“3. WPB is already beginning 
to release controls so the automo- 
bile industry may place orders for 
machine tools needed to prepare 
for production of cars later on. 
But it has been impossible to ob- 
tain many of these needed ma- 
chine tools as yet for near deliv- 
ery. 

“You may think that the flow 
of machine tools has nothing to 
do with public relations but you 
will think differently if criticism 


CAPPER PUBLICATIONS, INC. 


- 


later is focused on the industry 
'for its alleged failure to produce 
| cars overnight. 

| “4. War up to now rightly has 
occupied the full attention of the 
automobile industry’s technical 
men. We have not been able to 
work out details for the resump- 
tion of automobile production. 
This engineering restriction to re- 
conversion has just been partially 
lifted by the government. Provid- 
ing no interference with war is 
involved, a company now may 
assign planning talent up to 1% 
of the total to engineering and 
technical preparations for the re- 
oe of automobile produc- 
ion. 


“5. Still another 


war will need to be cataloged, 
| classified and removed by various 
agencies before industry can begin 
to reassemble its own machinery 
proceed with civilian produc- 
ion. 


Little Business ‘Bugaboo’ 


“6. Early in the war criticism 
arose that big business was trying 
to swallow up little business. This 
bugaboo is sticking up its head 
again. It becomes a vast project 
in public relations to explain the 
peacetime interdependence of 
small and big business units and 
|how each sustains the other to 
mutual advantage. 

“7, War contracts with all their 
technicalities quickly become a 
matter of public relations when 
the contract is cancelled and a 


Free Lance 


LAYOUT 


Service 


First class layout man, former art direc- 
tor in the best agencies, is now free- 
lancing in the New York area. Wishes 
to contact advertisers and agencies, 
small, industrial included, regarding ad, 
direct-mail and other layout work. 
Charges based on your volume and 
budget. 


Box 5114, Advertising Age 


problem to 
arise for which no one will be to | 
blame is that in most war plants | 
government machinery after the | 


330 W. 42nd Street, New York 18, N. Y. 


Advertising Age, October _ \gy 


company’s employment in 
community is abruptly curt: jeq Me 
“8. Car prices after tho we ite 
may raise the problem for map. 
agement to explain how cost 


changed. “7 
“9, Far from the least > the 
problems of reconversion \ |) , 


the job of management to make 
clear to company employes : 
these things, along with 
more.” 


Can Solve Problems 


Mr. Johnston pointed ov 
America is confronted by 
problems, but that none of 
insoluble. Among them a 

1. Disposal of gove: 
owned plants. 

2. Reemployment of worke 
defense industries after cu: 

3. Jobs for our returni: 
erans. 

4. A huge national debi 

“These are bad problems,” he 
said, “but there is not a person 
who would change the setup here 
for the problems of other coup. 
tries... 

“We are a land of many races, 
many creeds. We have probably 
produced a people who are g- 
perior in technique, know-hoyw. 
and courage to any in the world 
We must keep our system dynamic 
and fluid, molding the changes 
which may arise to our best ad. 
vantage, instead of fighting them, 
We have nothing to fear.” 

Raymond C. Mayer, president 
of the association, made the pres. 
entations, and Samuel D. Fuson, 
vice-president of Arthur Kudner, 
Inc., was toastmaster. Among 
others attending, were representa- 
tives of 40 advertising agencies. 


ANA-Four A’s Favor NAB 


Station Coverage Plan 


Informal approval of NAB’s 
plan for’ a standard method of 
measuring radio station coverage 
has been indicated by both the 
Association of National Advertis- 
ers and the American Association 
of Advertising Agencies, with offi- 
cial endorsement of the plan ex- 
pected this month following its 
presentation to the ANA and Four 
A’s boards of directors. 

Representatives of the radio and 
other committees of the Four A’s 
and ANA saw a presentation of 
the plan Sept. 22 in New Yorkgd) 
as made by Hugh Feltis, KFAB, #0" 
Lincoln, Neb., retiring chairman |R°!lé 
of the NAB research committee 
Paul West, president of the ANA, 
presided at the meeting, and Fred- 
eric R. Gamble, president of the 
Four A’s, spoke for that organiza- 
tion. Next step, after formal ap- 
proval, will be to set up a bureau 
of representatives from all three 
organizations to supervise the 
project, which would involve a bi- 
annual mail ballot to 1,000,00 
families, the cost to be covered 5) 
subscribing stations. 


Leading Agencies Rely on 
Faithorn 3-in-1 Service! 


We would like to show yo. 
samples of work thot we 


wh wk eh ek ok ok COL 


are regularly producing fo 
leading advertising age” 
cies through our COMPLET 
SERVICE METHOD of opero 
tion. Ad-setting, Engrovin: 
and Printing...all unde 


ONE roof. Phone or write ! 


THE FAITHORN CORPORA! 
400 N. Rush St., Chicago ! 
Phone WHiteholl 2300 
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ife Insurance Ads 
romofe Adequate 
Social Security’ 


(Co tinued from Page 1) 


Jy if benefits payable, and is 
te also to hold payroll state- 


cats narriage certificate, and 
oof holder’s, his wife’s, chil- 
fon’s and dependent parents’ 
tes birth. 

Sbou! 75,000,000 of the nation’s 
4) 000.000 people are. now Social 
eur:ty card holders, The cam- 


mphasizes the embarass- 
pnts and often the privations of 
eople who have no more 
an Social Security to depend on 
toy a lifetime of work. Head- 
fe of the October insertion will 
ow a young woman at a tele- 
one saying, “Father’s an old 
ar, but... how can I take him 
- the winter? How will that fit 
to Jim’s plans?” 


Unearths New Prospects 


Mutual of New York thus far 
hs received about 24,000 coupons 
om its campaign, said Clifford B. 
reves, assistant to the president, 
charge of advertising. The cou- 
ns are turned over to the com- 
ny’s field representatives, who 
pliver the Social Security ma- 
rial to the coupon-senders in 
prson.. 

The field representatives were 
roughly trained in Social 
ecurity for several months in the 
ring of 1943, before the cam- 
aign was launched, and had to 
ass an examination on it. 

More than 25% of the coupon- 
nders, it was found, are good in- 
rance prospects, according to 
r. Reeves. Nearly all of them 
re new contacts. “Thus _ this 
rogram has been responsible for 
ling millions of dollars worth of 
iditional life insurance.” 

The company and its representa- 
ves like the campaign, which will 
2 continued indefinitely, and so 
pes the federal Social Security 
joard. 

The series is running in black 
md white half-pages in American 
ome, Better Homes & Gardens, 
ollier’s, Life, The Saturday Eve- 
ing Post and Time, 

Founded in December, 1842, 
futual of New York has been 
‘ling “social security” in the 
rm of life insurance since Feb- 


ary, 1843, when it issued the 
rst mutual policy. One of the 
big five” life insurance com- 


anies, it now has assets of $1,- 
46,000,000 and about $3,500,000,- 
) in insurance outstanding on 
early 1,000,000 policyholders, It 
is been a consistent national ad- 
ruiser only for the last three 
‘ars, and is said to be the first 


life insurance company to devote} major force” in the sales program 
an entire campaign to Social|of his company since it went into 
Security. | ettect in January, 1937. For pros- 

. | pects who want details as to their 
Others Use Same Theme | coverage, the underwriters fill in 
Although New York Life Insur-|a chart on “Your Social Security 
ance Company is running no ad-| Benefits.” A shorter form or “co- 
vertising campaign on the Social| ordinator” is used for prospects 


|Security theme, said Griffin M.|who can’t take the half hour re- 


Under- 


of advertising, its field force has 
been using it as a selling “wedge” 
for some time. Both the company, 
in envelopes with premium re- 
ceipts, and its agencies are using 
a return post card offering to 
people covered under the Social 
Security Act a record book, with- 
out obligation, and to those not 
so covered information on “how 
my insurance program can be 
arranged so as to secure similar 
benefits for myself and family.” 
Mr. Lovelace pointed out that 
Social Security has become “a 


Lovelace, vice-president in charge| quired for the longer. 


writers are instructed in the book- 
let on how to use the “‘coordinator.” 
A 28-page booklet for policyhold- 
ers and prospects provides a per- 
manent personal record of the in- 
dividual’s Social Security, war 
bonds and life insurance. 


Luxury Undies to Lyon 


Fort Schuyler Knitting Com- 
pany, Utica, N. Y., maker of Lux- 
ury Undies, has appointed S. 
Duane Lyon, Inc., New York, to 
handle its advertising. 


Sherer Named V. P. 
of McCann-Erickson 


Albert W. Sherer, formerly ad- 
vertising manager of National Bis- 
cuit Compariy, New York, has 
been appointed a vice-president of 
McCann - Erickson with offices in 
Chicago. Mr. Sherer formerly was 
manager of the Chicago office of 
Curtis Publishing Company, and 
before that he was executive vice- 
president of Lord & Thomas, Chi- 
cago, now known as Foote, Cone 
& Belding. 

Well known in the food indus- 
try, Mr. Sherer is chairman of the 
essentiality committee of the Bis- 
cuit and Cracker Industry, and is 
also co-chairman with Stuart Pea- 
body of the Borden Company, of 
the public information committee 
of the Grocery Manufacturers of 
America. Replacing Mr. Sherer as 
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advertising manager of National 
Biscuit is George Oliva, formerly 
assistant advertising manager of 
the company. 
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‘ou can reach it most 
lirectly through 
HE PLAYBILL 


Creative wealth is com- 
sed of active money and ac- 
ve people. It invents the 
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the envy of the world. 


*LAYBILL, INC. 
‘EW YORK 12, N. Y. 
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Ever think you would like to use a certain business 
publication for your advertising, only to find upon 
analysis that its editorial content was slanted only 
to a part of the group you want to reach? 


There are no such disappointments for adver- 
tisers who plan to reach the petroleum industry 
through National Petroleum News. Here is a pub- 
lication that serves the entire industry, from the 


men who control production to those who own 


the filling stations in your city. 


Glance through a copy of the nation’s leading oil 
publication and you will see how its editorial con- 


tent has been planned for the management men in 
all branches of the industry. Each issue is prepared 
to help keep oil men everywhere abreast of the 
news everywhere from the production field to 


battle field, as such news pertains to or affects 


the oil business. 


Whether you are out to sell to production, refin- 


ing or marketing groups of the oil industry, you 


will reach key men through National Petroleum 
News. It’s the oil paper with editorial balance— 
read by the men who make the decisions. 
National Petroleum News, 1213 West Third Street, 
Cleveland 13, Ohio. 


THE NEWSMAGAZINE FOR OIL MANAGEMENT MEN 
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Harry Chandler, 
Los Angeles 
Publisher, Dies 


Los Angeles, Sept. 26.—Funeral 
services were held this week for 
Harry Chandler, 80, publisher of 
the Los Angeles Times, who died 
at Good Samaritan hospital after 
a heart attack suffered last 


| ee 


Send f 


PRACTICAL BUILDER 


Chicago § 


yates 


Wednesday. 
| Besides building the Times into | 


one of the country’s leading news- 


| papers, Mr. Chandler was active | 


\in the development of southern | gional director for Butler Brothers | 
Despite failing health | for the past year, has resigned to 


| California. 
incident to his -age, he maintained | 
his interest in the newspaper and 
spent at least part of each day in 
his office up to a short time before 
being taken to the hospital. He 
had overtaxed himself on a long 
walk near his Hillhurst home. 

| In 1941 Mr. Chandler gave up 
|active management of the Times- 


|Mirror company and was elected | 


| chairman of its board of directors. 
| At that time his eldest son, Nor- 
|/man, became president and gen- 
| eral manager. 

He is survived by his widow, 


| Mrs. Marion Otis Chandler, daugh- | 
| manager of that branch two years 


ter of the late Harrison Gray Otis, 


sons, Norman, Philip and Harri- 
son; and four daughters. 


Kahn Joins Tarcher 


Kermit Kahn, formerly of Foote, 


joined the copy department of 
J. D. Tarcher & Co., New York. 


former publisher of the Times; his | 


| 


|Wilson Brothers Appoints | 
Eaton Sales Manager 


Charles H. Eaton, Chicago re- 


join Wilson 


Brothers, Chi- 
cago men’s fur- 
nishings com- 


pany, as general 

sales manager. 
Mr. Eaton first | 

joined Butler) 
Brothers in | 
1933 as promo- | 

tion manager of | 
its San Fran-| 
cisco house. He | 
Charles H. Eaton DECAme West 
Coast general | 


sales manager in 1939 and general | 


later. He was appointed regional 


director at San Francisco in July, | Cities 


1943, and shortly afterward be- 
came Chicago regional director. 


Ad Club Sponsors Course 
The Adcraft Club of Detroit is 


| vertising and public relations at 
| Wayne University, Detroit. 


Cities Service 


Restyles Program 
After 18 Years 


Lever Shifts Sinatra 
Show to Monday 
Night Spot on CBS 


New York, Sept. 26.—The oldest 
continuous network program, 
“Cities Service Concert,” heard 
for _ past 18 years on NBC, Fri- 
days, 8-8:30 p. m., EWT, will be 
eee” in format Oct. 27, when 


Service Company, New 
York, introduces “Highways of 
Melody,” featuring Paul Lavalle’s 


35-piece orchestra and a weekly 
guest star. 

The series currently features 
Frank Black’s orchestra, and sing- 
ing stars Lucille Manners and 
Ross Graham. Foote, Cone & 


Raided by our own Air Forces, 
now wrecked by the Germans, 
the big refinery center at Ploesti 
has suffered repeatedly from the 
ravages of war. There is no 
maybe inthe statement that 
Ploesti refineries are a ruined, 


demolished mess. 


And Ploesti is just one of 
many oil fields in many parts of 
the world that will have to be 
rehabilitated after the war. This 
will be a job in which hundreds 
of American manufacturers will 


participate. 


WORLD P 


2 WEST 45th ST., 


READ BY OIL EXECUTIVES EVERYWHERE 


How much of YOUR equip- 
ment will be needed when the 
Ploesti fields are reconditioned? 


How much will be needed in 


| 


| 


the proper time. You can get | 
together through the pages of 
WORLD PETROLEUM. 


Borneo, Burma, or in the scores 
of other shattered oil fields and 


refineries the world over? 


It is not too early to begin 
your post-war plans now be- 
cause top oil executives every- 
started 
THEIR planning. Others are be- 


yond the 


where already have 
“plan stage” —they are 
actually buying and warehous- 


ing equipment for shipment at 


ETROLEUMs. 


NEW YORK 19, WN. Y. 


| 
WORLD PETROLEUM, oil in- | 
dustry’s magazine of management, ) 
is read by men of authority in all | 
divisions of the industry. It covers 
the drilling, the producing, the re- 
fining and transportation ends of the 
business. It reaches the men who 
actually buy. Its format, its circula- 
tion, its editorial coverage make it 


an outstanding advertising medium 


for your products 


mas 


' MANAGEMENT OF 
REX W. WADMAN 


| 


| bridge, 
\“*Frank Sinatra Show” for Vimms 
| vitamins from Wednesday to Mon- 
|day evenings 
| thus giving Lever, 
p. m., EWT, 


| which 


distinguished people from all 


the finer things of life including 


we ALSO Have 


that just polished off the 


Belding, New York, is the agency. 
Vimms Shifts Sinatra 


Lever Brothers Company, Cam- 
Mass., is moving the 


on CBS Nov. 20, 
with the 9-10 
“Lux Radio Theater’’ 
series the same evening, a con- 
secutive hour and a half airtime, 
excluding Bill Henry’s’ 8:55-9 
p. m., EWT, news broadcast for 
Johns-Manville Corporation. Sin- 
atra will be heard in the 8:30-8:55 


| period, now occupied by U. S. To- 


bacco Company’s “Gay 90’s”’ show, 
goes off CBS Nov. 13. 
son Company, New York. 

‘Portia’ Returns to NBC 


After 
CBS at 2 p. m., EWT, 
| Faces Life” moves back to NBC | 
Oct. 2 for General Foods Cor- | 
poration, New York, to be heard 


“WE HAVE 
WITH US” 


over the country during the 
summer vacation months — this 
is no ordinary vacationiand, of 
which NEW BEDFORD is the 
HUB — it's the playground of 
New England. 


These visitors are accustomed to 


fine newspapers, and quite 
often they actually write and 
tell us what a splendid news- 
‘paper we publish. 


For every one who rites, 
there are dozens who tell our 
busy staff (always searching for 
celebrity interviews) how much 
they like our paper and service. 
Of course we're proud of that 


—BUT— 


WITH US A permanent 


market of over 208,000 people 
(4th in Mass.) who respond to 
advertising in a way that makes 
local merchants look like a Cat 


Canary. 


You can cultivate this mass of 
buyers through the 50,000 daily 
circulation of the STANDARD- 
TIMES. 


Rep. by Gilman Nicoll omy 


|Mondays through Fride . -. 
(5:30 p. m., EWT. Prod cic”! 
|moted will be Post’s r; 
|;on 57 NBC stations, i 
| bran flakes on 31 NBC gta 


|ina, Postum, Post’s 
| Vimms agency is J. Walter Thomp- | Grape Nuts and Grape Nuts whe 


(2:15-2:30 ay m., 
a six-month period on|p, m., EWT. Agency is Young 
“Portia | | Rubicam, New York. 


| 


Ne 


Advertising Age, Octob, 2. 14 


Agency is Benton & B 
York. 


Grove Expands ‘Row; 


Grove Laboratories, 
promoting Grove’s col; J 
will expand the number of y, 
stations carrying its “Re, 
Roundup” program from ’ 
and replace The Wester: 
the Golden Gate Quart: 
ning Oct. 2. The progra; 
Monday, Wednesday a: : 
mornings. Agency is Russel 
Seeds Company, Chicago, 


Campana’s ‘Grand Hote!’ 


Campana Sales Company, qilbe 
tavia, Ill., maker of Campallgy: 
Balm, Solitair cake makeup alllibor: 
other toiletries, on Nov. 4y 
begin sponsorship of “Grand HE th 
tel” on the full NBC net “ 
Saturdays, 3-3:30 p. m., EWT. 7 
contract is for 52 weeks. haa 1? 
is Wallace-Ferry-Hanly Compayii/we 
Chicago. 


Ivoryne Adds on Blue 


Gum _ Laboratories, Clift, 
Heights, Pa., on Sept. 16 increasg 
the number of Blue Network ¢ 
tions carrying its program, “He 
Sweetheart,” from 121 to jg 
Promoting Ivoryne Peroxide che, 


ing gum, the program is hea 
Saturdays 5:45-6 p. m.. EW 
Agency is McJunkin Advertisig 
Company, Chicago. 


GF Shifts CBS Shows 


General Foods Corporation, Ne 
York, on Oct. 2 starts a new Mq 
day through Friday serial, “Ty 
on a Clue,” on the full CBS ne 
work, promoting La France, Sa 


raisi n ora 


| meal. oS replaces “Joy 
| Jordan, M. ’ which moves fro 
EWT, to 2-2 


To Gerth-Pacific 
University Hydroponic Servig@! P 
/producer of Plant-Chem 
| Lawn-Chem, has placed its adv¢ 
tising account with Gerth-PacigPos 
Advertising Agency, San Fra 
cisco. Radio, newspapers and ma 
azines will be used. 


Name Concert Magazin 

Symphony Society of San A 
tonio and Oklahoma State Sy 
phony Orchestra have appoint 
Concert Program Magazines, Ne 
York, as national advertising 1 
resentative for their program pu 
lications. 


To ‘Dry Goods Journal 


Julian P. Kramer, former!y 
the sales and advertising 
ments of Bigelow-Sanford 
Company, New York, ha 
the advertising staff of Dr 
Journal, 


a ———— 
4 
1 Yoi/—n 
«i! 

including field management. ircralt 
maintenance, the sales and «rice a 
Fixed Base Operators, and the » quite 
ments of commercial airlines. - a di 
tinct segment of the aviation | ustly 


The purchasing power of vast 
market is the specific audienc 0! the 


new business paper 


AIRPORTS 


THE HAIRE PUBLISHING (0 '?4%! 
1170 Broadway, New York | \.': 
Publishers of AVIATION EQUIPMENT TIO" 


ROULIPMENT REDBOOK, AIKPORTS 
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dveriis 


wagists Urged 
y ide fo Form 
postwar Council 


vork, Sept. 27.—Establish- 
drug industry council to 

i coordinate postwar 
.d interests of drug retail- 
jesalers and manufactur- 
suggested yesterday by 


Frafihox ide, president of American 
se] me Products Corporation, to 
em! of the National Whole- 
lotel’ e Druggists Association, hold- 
» their 70th . annual meeting 

ny, | ro 
Campa a ide cited the “magnificent” 
KCUD afl/bord of the industry in meeting 
4 wWimnands for drugs and supplies 
rand Hl the armed forces, but added 
netwof “we cannot coast in peace- 
“WT. The on our war production rec- 

Agen ha 
Compar ‘We do not face the serious re- 


version problems of heavy in- 


slue stry,’ he said, “ Indeed, with 
opening up of foreign’ trade 
Cliftdla the possibilities of expansion 
increas both domestic and foreign oper- 
Work st@ons, our industry can look for- 
m, “HelMrd to an era of great and in- 
to \9Measing prosperity. 
‘ide che 
is hea Competitive Era Forecast 
ae "MHowever, it will be a highly 
: Mampetitive era. It would be fatal 
our efforts, if separate groups 
pws thin the drug industry laid plans | 
tion, Ne hich clashed with each other.” | 
ew Ml Mr. Ide declared that a repre- 
ial Ti mtative industry council could 
CRS reget mine common problems and | 
nee. @ zards facing the industry after 
sin bral YW 22) and formulate plans to 
uts whelleet these problems. 
% “oa The council should have as an- | 
ie ad her of its main functions, Mr. | 
. » ome said, development of a code of 
Youn andard industry practices “so 
°Mat we can maintain and increase 
e industry’s reputation for scien- 
and technological advance- 
nt and activate principles of | 
. Servi@g’ play and honest service.” 
te sacl Emphasizes Distribution 
th-Paci™Postwar emphasis on distribu- 
an Frain rather than production was 
and maf™en by J. T. Woodside, president | 
‘We. o Products Company, Chi- | 
go, as the key to peacetime pros- 
gazin rity for the drug industry. 
.. ,Mg lf we are going to create jobs 
San 4 ential to the postwar economy,” 
ate — tr. Woodside said, “we must be 
appoinigtent on the development of a 
ines, N4 oader market by creating new 
sing Tiers, rather than on a competi- 
ram Pl@ie attempt to take each other’s 
Somers through violent price 
m i rations which would destroy 
rnal fits and dissipate funds needed 
erly wig, USiness_ expansion.’ 
g depat ohn McPherrin, editor of 


nerican Druggist, declared today 
the closing session of the con- 
ntion that “able, successful 


rd Carp 
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“25,000 ABC! 
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druggists do not propose to allow 
non-drug outlets to take rightful 
drugstore volume away from them 
after the war.” He said many of 
these druggists already have plans 
for expansion to be put into effect 
as soon as, adequate help and 
equipment can be obtained. 
James W. Roberts of Henry B. 
Gilpin Company, Norfolk, Va., was 
elected president of National 
Wholesale Druggists Association 
at the closing session of the or- 
ganization’s meeting at the Wal- 
dorf-Astoria. He succeeds Lace I. 
Ritschen of Oklahoma City, Okla. 


WMIT to Headley-Reed 

Station WMIT, frequency modu- 
lation station at Mt. Mitchell, N.C., 
affiliated with WSJS, Winston- 
Salem, has appointed Headley- 
Reed Company as exclusive na- 
tional sales representative. 


Ross Nahm Dissolved 


The firms of Ross Nahm Com- 
pany, New York, consisting of 
Horace H. Nahm, president of 
Hooven Letters, Inc., and Irving 
Rothstein, has been dissolved. The 
creative direct mail work for Hoo- 
ven Letters and other accounts, 
formerly handled by this com- 
pany, will again be handled under 
the name Horace H. Nahm Com- 
pany. Mr. Rothstein will continue 
in the advertising business as the 
Phillip I. Ross Company at a new 
location. 


C. M. Mackey Shifted 


Tests Gold Label Copy | 

Kinsey Distilling Corporation, 
Linfield, Pa., 
cher & Co., New York, 
a test campaign in Pennsylvania 


through J. D. Tar-| 
is running | 


newspapers preparatory to releas- | 


ing a nationwide drive in several | 
media, to announce that its origi- | 


nal Gold Label Kinsey blended 
whisky is again available. 


Fitzgerald Joins Guide 


John Fitzgerald, formerly with 
George H. McDevitt Company, 
newspaper representative, has 
joined the New York sales staff of 
The Guide Magazines. 


61 


itry by the Wine Advisory Board, 
' San Francisco. For distr ibution of 
the booklets a container has been 
designed for counter or wall use 
or as a bottle topper. 


C. M. Mackey, branch manager 
at Houston, Tex., for Westinghouse 
Electric Supply Company, has 
been appointed manager of the 
Southwest district with offices at 
Dallas. 


Wine Drinks,” 


Promotes Wine Drinks 


A new consumer 
has been issued to 
retail dealers throughout the coun- 


“33 


booklet, 


ILLUSTRATION, 


Why Nern Listeners? 


Because Nern listeners are New England- 
ers, and because New Englanders have 7.7% 
of the nation’s spending money. * 


Yes, but who says that New Englanders listen 
to Nern? 

Well, Nern stations offer a combined pri- 
mary coverage that blankets — England 
with more than three times the er of any 
other combination here. And, nerd they 
are all NBC affiliates, Nern stations carr 
the nation’s biggest-audience programs. Each 
Nern station is dominant in its own area. 


H’m . . . Expensive? 
owe You can get cash register action 


from 8,298,472 Nern listeners for only $312 
for a daytime “quarter-hour, with no line 


courtesy of National Cash Register 


Co. 


ACTION, courtesy of Nern Listeners 


charges and with free studio facilities in 
New York, Boston and Hartford. When you 


buy Nern, you buy a network. 
pa saanaatee SALES MANAGEMENT, May 10, 1944, 
ssue. 


NERN STATIONS 


Boston, Mass. 
Portland, Maine 
Providence, R. I. 
Bangor, Maine 
Hartford, Conn. 
Manchester, N. H. 
Augusta, Maine 
Nationally represented by 


WEED & COMPANY 


New York, Boston, Chicago, Detroit 
San Francisco, Hollywood 
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HYOUR WAR CHEST caters Fab for Fel Very . take Your Gi As Bia As the Job 


‘PEACE-PROOF' THEME—Here are two of the series of 10 War Chest ads prepared by Ranald S. West, Cincinnati 
agency executive, to raise funds next month even though Germany may capitulate in mid-campaign. They emphasize that 
there is plenty of work ahead. (Story on Page 47.) 


TAR ENTERTAINED—Shirley Temple, an advisory editor of Calling All Girls, 

shown at a luncheon given in her honor by the publication. With her are 

vances Ullman, editor, and Sylvia Ann Davies, a contributor. George J. 
Hecht, publisher, is discernible in the background. 


“Id rather be with them- 
than waiting” 


WOMEN'S ARMY CORPS 
WAC RECRUITER—This 24-sheet poster in color prepared by Young & Rubicam, Inc., New York, for the War Department, 

OAN—This painting by Peter Helk, originally executed for Pacific Mills ad- appeared nationally throughout September. Captioned, "I'd rather be with him than waiting,” copy displays a member 

ertising, has been turned over to ODT by Pacific Mills for use as a 24-sheet of the Wac ascending a gangplank, preparatory to embarking for overseas duty. 

‘Don't Travel” poster for the holiday season. ODT will add the slogan "Home 


or the holiday—because you didn't travel" to its outdoor adaptation of the 
painting. 
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FETE NEW ‘COFFEE TIME'—Celebrating the opening of Frank Morgan's new 
“Maxwell House Coffee Time” program on NBC, at a party in Hollywood, 
are, left to right: Clarence B. Goshorn, president of Benton & Bowles, the 
agency in charge, Mr. Morgan, and John Evans, vice-president of General 
Foods Corp., New York, sponsor of the show. 
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POINT OF SALE—These are part of a third series of Navy posters released by the Bureau of Supplies and Accounts and 
EX SELLS—To attract customer attention to its coffee maker's special used ashore and with the fleet as part of a continuing Navy-wide campaign to cut food waste. Drawn and written by 
‘tures, Silex Company is supplying local dealers throughout the coun- enlisted personnel, they are three-color 20 by 30-inch displays covering every stage of food handling from purchase, stowage 
try with these window, counter and shelf display pieces. and service to the preparation of tasty leftover dishes. 
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FUTURE PLANNING. 
AREAS OF CHICAGO 


i, 


A NEW START FOR THE CITIES 


LiTTLE has been done thus far to solve the prob- 
lem of blighted areas in the cities and towns of 
the U. S.—the large areas left when obsolescence 
of structure, ill-advised land uses, and other 
unpleasant conditions have driven the most 
energetic of the people of business and industry 
away. Economically and financially, the heart 
of the problem is to be found in the high prices 
usually maintained on run-down urban real estate. 
Whether each community should pay for its own 
redevelopment, or whether direct federal aid 


should be furnished all. is a matter of contention. 


THE BUSINESSMAN-CITIZEN can realize that the 
problem is not so simple. He feels its direct ef- 
fects on his own sales markets, taxes, labor 
supply. Meanwhile it is not pleasant to contem- 
plate the consequences to the mortgages held by 
banks that have thus invested the people's 
money, or to the city’s finances. 


Page 155 


SEPTEMBER: GREYHOUND: STILL GROWING * 
A BILLION ACROSS THE BOARD * THE WAR INVENTOR) 
* BILL BAILEY’S FIRST NATIONAL * THE U. S. HOLDs 
THE CARDS * FORTUNE PRESS ANALYSIS: LABOR 


FORTUNE—the magazine of management—is a study of modern industrial civilization for the enlightenment of management men 


85% of FORTUNE’s 175,000 subscribers are management men—and survey after survey shows that in FORTUNE the 


advertiser reaches management more certainly, more effectively and more economically than in any other magazine. 
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